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Employee–owned firms
like 30–year–old RUSH
Construction stand out
By Ken Datzman

Please see RUSH Construction, page 19

BBN photo — Adrienne B. Roth

Eduardo Rabel, left, is founder and chairman of Titusville–based RUSH Construction Inc., which marks its 30th year
of business in May. William Chivers is president of the employee–owned general–contracting firm that is expanding
its focus on commercial construction in Brevard. RUSH Construction has been an employee–owned business since
2000, with ownership opportunities for associates at all levels of the firm.
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TITUSVILLE — Visionary small–business entrepreneurs know the long–
term value of broadly reaching across their company and offering ownership
opportunity to their employees.
Studies have long shown that this type of involvement in the company can
be a powerful productivity tool, much more than just an effort on
management’s behalf to rally the troops around the organization.
Employee–owned businesses typically have better profitability performance than non–owned firms, they grow faster, and they see increased share
value. In general, they have a strong positive effect on the company. One local
general contracting firm that has seen firsthand the positive impact employee
ownership has had on its business over the years is RUSH Construction Inc.,
headquartered on VectorSpace Boulevard with an office in Tampa.
“I really think that part of our success in evolving as a company centers on
our employee–ownership structure,” said longtime businessman Eduardo
Rabel, the founder and chairman of RUSH Construction.
“We have core values that are tied to the way we do business and everybody buys into that operating philosophy. Being an employee–owned
company not only works well on the inside of the business but also quite well
for our clients.”
His company’s sizeable, diversified portfolio includes a long list of projects
in the aerospace and defense sectors for the federal government. The work
has been performed mainly at Kennedy Space Center and Patrick Air Force
Base. Rabel founded RUSH — which stands for Rabel, Unthank, Smith and
Hannah, the original organizers — 30 years ago in May of 1984. The business
got its start competing for and winning construction contracts at Patrick Air
Force Base.
“Being a startup venture, I knew in order for us to be successful we had to
work harder and really excel at what we did,” said Rabel, who was working in
the construction industry at the time before deciding to start his own venture.
“We concentrated on government work and were successful in submitting
bids. As a result, the opportunities continued to come our way. Today, we
have the capability of a large company with the cost structure of a small
company, and that works in our favor.”
RUSH is the contractor for the new 91,000–square–foot Defense Equal
Opportunity Management Institute at Patrick Air Force Base.
The $15.9 million facility is used to provide training for military and civil
personnel who are assigned equal–opportunity or equal–employment
opportunity responsibilities.
At Patrick Air Force Base, RUSH’s design–build team includes Sherlock,
Smith & Adams, an architecture and engineering firm.
Lately, RUSH Construction has pushed more aggressively into the
commercial market in Brevard County and in other areas around the state,
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Business Savings Interest Rates!
We are a member-owned cooperative.

We don’t make money
fromCOLOR
you, we make money for you.
FULL
We offer options like our Premium Savings which lets you maximize your
interest earnings - with NO SWEEP REQUIREMENTS!

Make smart moves with your
money. Switch to CCU!
Call or click to see our rates and more.
ccuFlorida.com/biz t 321.690.2328
Membership share account with a one-time fee of $5 is required. Membership is available to
Brevard, Orange, Osceola, Indian River, Volusia, & Polk County residents.
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5th annual 80s-themed Re-Run 5K and 1st ever 10K!

Saturday, March 22, 2014, 7:30am


Register Online Today: www.runningzone.com
For info, visit www.jlsb.net or email 5krun@jlsb.net
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DAR helps judge the annual
Brevard History Fair at Viera High
On March 1, the ladies from the Commodore John
Barry Chapter of the Daughters of the American Revolution helped judge the annual Brevard History Fair at Viera
High School.
Each year, in the hope of preserving freedom by
stimulating a deeper understanding of American history,
members of DAR all over the United States conduct
annual essay contests for area students with winners
advancing to state and national competition.
Deb Plaag, Regent for Commodore John Barry, said,
“That commitment to education by our chapter members
made judging our local History Fair a great fit for both the
DAR and the Brevard County History Fair.”
She added, “DAR ladies still wear white gloves at
formal DAR events and each member has a pair or two.”
This year’s History Fair theme, “Rights and Responsibilities in History,” was selected by The National History
Day organization in College Park, Md. After analyzing and
interpreting the information gathered, students from
grades 6 through 12 expressed their findings in papers,
exhibits, performances, documentaries, and on websites.
Ninety–nine students from six area Brevard schools
participated in the History Fair. Of those, 43 have
advanced to the state level to be held in May in Tallahassee. The Museum of Florida History has coordinated the
Florida History Fair in the 1988–1989 year and is celebrating its 25th Anniversary this year. Similarly, first– and
second–place state winners in each category and division
earn the right to represent Florida at the National History
Day in Maryland in June.
For more information on joining DAR or judging in next
year’s contest, contact Plaag at DPlaag@gmail.com or call
543–0778.

Cliff Shuler to conduct public auction
March 16 in Titusville; range of items
Cliff Shuler Auctioneers & Liquidators Inc. and Shuler
& Shuler Real Estate Auctioneers Inc. have been contracted to conduct a public auction at 1 p.m. on Sunday,
March 16, at 422 Julia St. in Titusville.
The City of Titusville, City of Cocoa Beach, consignment businesses, estates, bankruptcy trustees and secured
creditors have hired Shuler to sell a range of items.
The gates will open at 11 a.m. and there is no charge to
attend. The merchandise to be auctioned includes a 1961
T–Bird, a 2006 Exile Hot Rod motorcycle, a Key Largo
timeshare and land in Florida (including Titusville),
Colorado, Arizona, Georgia, Ohio and Texas.
The list continues with jewelry, household items, art,
John Deere mowers, golf–course equipment, telescopic
lifts, forklifts, and cut glass.
Cliff Shuler moved to Titusville in late 1968 to open the
JC Penney Co. store at Miracle City Mall. Ironically, Cliff
Shuler Auctioneers & Liquidators have been contracted by
Nicholas Karantinos, the trustee, to liquidate the equipment remaining in the mall. Typically, the Julia Street
auction has 2,000 items up for bidding.
To view the auction items, visit www.SoldFor.com.
MARCH 17, 2014
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Brevard Zoo to celebrate its 20th birthday at
‘Safari Under the Stars Gala’ set for April 26
Melbourne–based information–technology services provider Artemis will be the “Title”
sponsor of Brevard Zoo’s annual gala, “Safari under the Stars.” The fund–raising event
takes place on Saturday, April 26.
Artemis’ partner company, ndtHOST was the Title sponsor of last year’s event, the
Zoo’s largest benefit raising an estimated $275,000. The program had strong community
support from sponsors. The fund–raiser includes a live auction, a grand raffle and other
activities during the event.
This year the Zoo will be celebrating its 20th birthday at the gala. In honor of this
milestone, the Zoo is opening a new major exhibit featuring meerkats. It is the Zoo’s vision
to bring back the community–wide excitement and engagement that defined the original
creation of the Zoo so it can “harness that energy to power the next 20 years of the Zoo’s
growth.”
The official birthday celebration weekend will be held March 15 and 16.
The not–for–profit Zoo continues to be a “vibrant, first–class venue that provides
enjoyment, enrichment, education, recreation and economic support for the entire county
through the dedicated support of the community.”
Unlike the majority of Zoos, Brevard Zoo does not receive any public funds for operations, so events like Safari Under the Stars are critical to ensuring its future.
“The Brevard Zoo is an amazing organization that gives so much back to Brevard and
all of Central Florida. We’re honored to support the ‘Safari under the Stars Gala’ and
welcome all who want to see the Zoo grow to attend the event,” said Travis Proctor, the
chief executive officer of Artemis.
For information about sponsorships, call the Development Department at 254–9453,
extension 234, or visit brevardzoo.org/calendar/fundraisers.
Artemis is a multifaceted, end–to–end IT solutions and managed–services provider.
The company helps clients solve business–critical challenges “through proven processes
and innovative uses of technology paired with comprehensive support.”
Services include IT infrastructure monitoring and support, computer sales, network
design and installation, cloud solutions, hosting, co–location, web development, telecommunications, structured cabling, phone systems, and software development.
For more information about the company, visit www.ArtemisIT.com.
Brevard Zoo strives to conserve wildlife through education and participation. The Zoo,
which opened in March 1994, started from a small band of dedicated people who raised
$3.5 million and recruited more than 16,000 volunteers, making it the “largest community
Zoo–building project ever undertaken.” Its website is https://BrevardZoo.org.
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Henegar Center set to present Monty Python’s ‘Spamalot’
The Henegar Center for the Arts in downtown Melbourne will be showcasing Monty
Python’s “Spamalot,” the musically “irreverent parody” of the Arthurian legend.
Nominated for 14 Tony Awards and winning “Best New Musical” for 2005, “Spamalot”
continues to produce “uproarious laughter for offended audiences worldwide.”
During “Spamalot,” King Arthur and his knights of the roundtable “arduously” pursue
their quest for the Holy Grail. Throughout their adventures, they encounter, among
others, rude Frenchman, can–can dancers, the Lady of the Lake and her Laker Girls,
killer rabbits, catapulting cows, and the Knights who say “ni.”
“Spamalot” is directed by Hank Rion, and runs March 14–30 on Fridays and Saturdays at 8 p.m. and on Sundays at 2 p.m.
Tickets are $25 for adults, $23 for seniors, and $16 for children (16 and younger).
Reserved tickets may be purchased at the Henegar Center box office Monday through
Friday from 1 to 5 p.m., by calling 723–8698, or visiting www.Henegar.org. For additional
information about the organization and its full schedule of performances, visit the website.

Class set for Art Gallery of Viera
The Art Gallery of Viera at The Avenue shopping center will present “Fabric Critter
Collage” from 9:30 a.m. to 12 p.m. on Thursday, April 10. Class participants will learn to
use fabrics, color and design to create a “whimsical” animal portrait. The class fee is $25
plus supplies. To register for the program, call the Art Gallery at 504–4343 or visit
www.ArtGalleryofViera.com.
MARCH 17, 2014

Visit BrevardBusinessNews.com for Advertising Information

BREVARD BUSINESS NEWS / 3

BBN

BREVARD BUSINESS NEWS
Is today’s young music too Obscene? (or has my perspective changed?)
By Tom Cavanagh
UCF Forum columnist
I know how I am going to sound. Really, I do. And I
hate it. When I was younger, I always vowed that when I
reached my current age (mid–40s), I would never be “that
guy.” But I must face the fact that I am indeed turning into
that guy.
Seriously, what’s wrong with kids’ music these days?
I cringe writing those words. I still sometimes struggle
reconciling the self of my youth with the guy who now has
a mortgage and an SUV. But the minute I became a
parent, my worldview shifted slightly on its axis and I
began to view everything through new parental lenses.
With a 13–year–old son being continually bombarded
by media, I can’t help but notice how standards have
evolved since I was 13. Look, I get that every generation
feels that the next generation has lost its moral standards.
The flappers of the 1920s scandalized their parents. Elvis
Presley’s gyrating hips had to be cropped out of the
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television screen for the safety of Ed Sullivan’s delicate
home viewing audience. It has always been thus, going
back in history. So I understand that what I am complaining about has a long tradition. I was once a part of it on the
other side.
However, I suppose that my issue isn’t really with
today’s youth. Of course they are drawn to what is edgy
and placed in opposition to their parents. I don’t blame
them for being attracted to that, especially when it is
produced by artists with real talent and packaged and
promoted by the most sophisticated marketing machines
in the history of the world.
My real problem is with those in the entertainment
industry who aggressively market content clearly intended
for an older audience to a much younger audience. There is
a real disconnect when singers such as Katy Perry and
Pitbull are featured on the Nickelodeon Kids’ Choice
Awards. If you have ever listened to their music — and I
have — there is a significant amount of profanity and
sexual innuendo in many of their songs.
I have no objection to these artists making these choices
in their lyrics. That is their artistic right and I am wholly
opposed to censorship. However, I do object to such songs
being overtly promoted to children under 10 years old.
There is already enough pressure on today’s children to
grow up quickly. They don’t need the additional pressure of
the allure of adult music to make them cool.
And it isn’t just music. When both “Transformers”
movies were released, they were relentlessly marketed to
elementary school–age children through toys, video games
and McDonald’s Happy Meals. Yet, those movies were
rated PG–13 for a reason. Between language, overt
sensuality, and mind–numbing violence, they really
weren’t made for 7–year–olds. But if you never actually
saw the films and based the targeted age of the audience
on nothing but the peripheral marketing, you would
conclude that it was a film for elementary and middle
school–aged kids. I could cite many other examples.
Again, I have no issue with the fact that these films
were made. I kind of enjoyed the first “Transformers”
(although I couldn’t bring myself to watch the sequel). I
appreciate the artistic talent of performers such as Perry

and Pitbull and Lil’ Kim. It’s just that an entire entertainment complex has been amassed to tell little kids that this
sort of behavior is cool before they can discern for themselves the consequences of bad language and sexual
choices.
It also positions parents as the enemies in the culture
wars of our times. Parents who don’t want their children to
be prematurely exposed to adult language and themes
must remain constantly vigilant. Because the entertainment and marketing machine refuses to draw what I
believe are reasonable age lines for content, parents are
now forced to take sides against Nickelodeon and
McDonald’s and iTunes and DreamWorks and Paramount.
That’s a hard battle to win. I’m just a guy with an SUV
going mano a mano with Optimus Prime and Megatron.
I don’t recall the music of my youth being filled with
profanity. My recollection is that movies intended for a
grown–up audience used to be marketed to grown–ups.
These were not major concerns for my parents.
I recognize that to some reading this I probably seem a
little prudish. Too conservative.
Lighten up, Tom, times have changed.
Fair enough. But I suspect that most of the parents
reading this will agree with me.
We want our children to become better versions of
themselves than we are of ourselves. We want them to
achieve based on the highest possible standards. That will
be hard to do as long as the standards keep getting lower.
I try to monitor the media that my family consumes. I
talk with my son about what we feel is appropriate
language and behavior, whether he encounters it in a
movie or on the schoolyard. I will do my best to set the
standards I feel will allow him to become the best version
of himself.
And if that means that I have become that guy, I can
live with that.
Tom Cavanagh is the University of
Central Florida’s associate vice president of distributed learning. He can be
reached at Cavanagh@UCF.edu.

Founder and president of WallBuilders, to keynote Space Coast Prayer Breakfast on May 1
The Space Coast Prayer Breakfast will be held from 7:30 to 9:30 a.m. on May 1 at the Hilton Melbourne Rialto. The
keynote speaker will be David Barton, of Wallbuilders fame. He will present on “America’s Forgotten History and
Heroes.” In addition, Congressman Bill Posey will broadcast a special message from Washington, as business leaders,
professionals, ministry and church leaders, as well as community and civic leaders come together for this second annual
countywide event.
The Space Coast Prayer Breakfast is an opportunity to join together spiritually through prayer with citizens throughout Brevard County and across the nation.
Barton, founder and president of WallBuilders, an organization dedicated to presenting America’s forgotten history
and heroes, will speak with an emphasis on the moral, religious and constitutional foundation on which America was
built — a foundation which, in recent years, has been seriously attacked and undermined.
In 1775, the Continental Congress issued a proclamation setting aside a special day of prayer during which citizens of
all faiths were asked to pray. Eventually the first Thursday of May was designated as the official National Day of Prayer.
Seating for the event is limited. Therefore, tickets must be secured before the event.
For more information about the program and to purchase tickets, go to www.SpaceCoastPrayerBreakfast.org. The
organization also has a Facebook page at www.Facebook.com/SpaceCoastPrayerBreakfast, or contact Carol Wheatley at
SpaceCoastPrayerBreakfast@gmail.com.
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Executive Council
Roster
Baseball

Basketball

Football

Boys Lacrosse

President - Jerald Stubbs
[Home] (321) 453-2124
[Work} (321) 867-2919
[Cell] (321) 289-0515
[M] president@mcoa.org
[H] jeraldstubbs@earthlink.net

Girls Lacrosse

Soccer

Softball Volleyball Wrestling

- Executive Officers Vice President - Steve Muzzy
[Home] (321) 751-0505
[Cell] (321) 474-0557
[M] vicepresident@mcoa.org
[H] steve.muzzy@yahoo.com

Secretary - Joseph Barretta
[Home] (321)-480-8001
[Work] (321)-861-3841
[Cell] (321)-480-8001
[M] secretary@mcoa.org
[H]joeref@gmail.com

Treasurer - Mike Pressman
[Home] (321) 773-0421
[Work] (321) 853-7407
[Cell] (321) 432-7955
[H-FAX] (321) 777-5408
[H] michaelp@cfl.rr.com &
referee@cfl.rr.com
[W] robert.pressman@patrick.af.mil

WebMaster/Arbiter Administrator- Bill
Purtill
[Home] 321-574-1338
[Cell] 321-536-6454
[M] webmaster@mcoa.org
[H] bpurtill@att.net
(Non-EC Position)

Baseball - Edward Dufrene
[Home] (321) 634-5547
[Cell] (321) 258-9572
[M] baseball@mcoa.org
[H] racebiltump@att.net
Football - Duane Summers
[Home] (321) 269-0022
[Work] (321) 269-0840
[Cell] (321) 693-5737
[M] football@mcoa.org
[H] backjudge90@yahoo.com
Boys Lacrosse - Joe Kenney
[Cell] (321) 759-5277
[M] boyslacrosse@mcoa.org
[H] umpirejkenney@gmail.com
Softball - Bill Schmid
[Home] 321-728-8744
[Cell] (321) 698-4646
[Work] (321) 951-6784
[M] softball@mcoa.org
[H] bls137@aol.com
Wrestling - CW Bailey
[Work] (321) 861-8069
[Cell] (321) 631-2361
[M] wrestling@mcoa.org
[H] baileysdbleagle@msn.com

- Sports Commissioners Basketball - Calvin Wright
[Home] (321) 631-7968
[Work] (321) 861-8890
[Cell] (321) 795-8618
[M] basketball@mcoa.org
[H] cwright15@cfl.rr.com
Girls Lacrosse - Mike Stormer
[Home] (321) 768-9600
[Work] (321) 768-4003
[Cell] (321) 591-4890
[M] girlslacrosse@mcoa.org
[H] mjstormer@aol.com
Soccer - John Jordan
[Home] (772) 581-5839
[Cell] ( 772) 571-7245
[M] soccer@mcoa.org
[H] micropak@msn.com
Volleyball - Ron Patrick
[Cell] 321-591-2215
[M] volleyball@mcoa.org
[H] f_patrick@bellsouth.net

To Be Continued ...
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T O O J A Y ’ S

C A T E R I N G

Fueling the Space Coast
for five years.
TooJay’s Signature Sandwich Platter Enjoy any combination of the
Triple J, J&J, Italiano, Shrimp Salad, Turkey BLT, Roast Beef, Breast of Turkey
or Turkey Avocado. Served with potato salad, Cole slaw and pickles.

thank you for being our champions!
In our classrooms, on our ﬁelds and in our communities we
strive to be champions in all that we do. God bless you for being
our champions by supporting the 2914 Green & Gold Gala.
I]ZHijYZcihd[
BZaWdjgcZ8ZcigVa8Vi]da^X=^\]HX]dda

Green & Gold
Gala
MCC

TooJays

benefactors
new ad emailed

new ad emailed

chairpersons Freddie & Mike Erdman Kim & Ken Vilardebo
Green Sponsors

FULL COLOR

Gold Sponsors

Celebrating 5 Yearsin Melbourne
In October of 2008, TooJay’s Gourmet Deli
brought its landmark tradition to Melbourne
Square Mall. Delighting diners for over 30 years,
TooJay’s is proud to celebrate 5 years on the
Space Coast. In addition to the exciting and
eclectic menu for breakfast, lunch and dinner,

TooJay’s specializes in a full line of catering for
home or office. So whether you’re planning a
meeting, open house, seminar or social gathering,
TooJay’s is the perfect partner. With over 30
years experience as restaurant and catering
professionals, we bring a lot to the table.

Legendary desserts: carrot cake, black & whites, chocolate Killer Cake.

Melbourne Square Mall
(321)369-0450
www.toojays.com
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McDougall Family

Mr. & Mrs. John McGinty
FULL COLOR

Anonymous
Ascension Catholic Church & School/
Rev. Eamon Tobin
Mr. & Mrs. Michael Burke

Mr. & Mrs. Shawn Baerlocher
Certiﬁed General Contractors/
Ryan Runte ‘03
Divine Mercy Catholic Church & School/
Rev. Michael Farrell
Gator Chrysler Dodge Jeep/Joe Kelly
Holy Name of Jesus Catholic Church &
School/Rev. Tony Welle
Our Saviour Catholic Church & School/
Rev. Sean Heslin
Mr. Ron Young

Gala Sponsors
Dr. & Mrs. Martin Avalos
BankFIRST
Browning’s Pharmacy & Health Care, Inc.
Ms. Mary Anna Brushe
Mr. & Mrs. Gary Cederstrom
Mr. Robert & Dr. Vanessa Dance
Mr. & Mrs. Anthony Deglomine III
Mr. & Mrs. Neal Knoblock
Laird Family
Mr. & Mrs. Kevin Lowderwmilk

Cam & Meg McKegg
Melbourne Architectural Millwork
Company/Mr. & Mrs. Tom Soyk
Dr. & Mrs. Roger Montz
Nelson Engineering Co./
Carolyn Seringer
Nemethy Family
Notre Dame Club of Melbourne
Mr. & Mrs. Cletus O’Brien
Our Lady of Grace Catholic Church/
Rev. Emmanuel Akalue
Our Lady of Lourdes Catholic Church
& School/Rev. Karl Bergin
Msgr David P Page
Robinson Insurance Inc.
St. Joseph Catholic Church & School/
Rev. Robert Hoeffner
Rev. Francis X.J. Smith
Treasure Coast Thoracic Surgery/
Dr. & Mrs. Michael Greene
Volk Law Ofﬁces PA
Mr. Michael Welch ‘98
Dr. Jasin Youmans ‘94

Gala Partners
The Black Tulip
Chairs for Affairs
Sandpiper Florist

www.melbournecc.org | 321.727.0793
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An Estuary and eduClipper announce partnership, bringing social media and Common Core together
BALTIMORE — The Baltimore educational–
technology company An Estuary and New York City–
based edtech platform eduClipper recently announced a
partnership to deliver online professional development,
bringing social media and Common Core standards
together in a blended learning environment for educators.
Effective immediately, educators may sign up at
http://Sanderling.io to take a free eduClipper–integrated
online course through An Estuary’s flagship professional–development platform, Sanderling.
The course is designed to help teachers create digital
portfolios for Common Core standards using eduClipper’s
popular educational web–clipping platform.
“An Estuary’s Sanderling is a powerful platform for
educators that enhances professional development by
making it a more collaborative and social experience,”
said Adam Bellow, the chief executive officer of
eduClipper.
“That is why we at eduClipper are so excited to
partner with An Estuary for our first professional–
development course. In the same way, we look at
learning with students to be a completely social and
collaborative experience. We feel that An Estuary takes
that same approach for building learning platforms for
educators.”
EduClipper joins Silicon Valley–based edtech media
platform EdSurge and the Washington, D.C.–based
Education Industry Association as being among An
Estuary’s first cohort of preferred partners offering

0- ?" "a

professional–development courses through the Sanderling social platform.
“We are very excited to join with eduClipper to bring
the next generation of professional development to
educators,” said Shelly Blake–Plock, the chief executive
officer of An Estuary, “This marks a new stage in the
development of social technologies promoting meaningful
and on–demand online professional learning.”
Founded in 2013, An Estuary builds social technologies serving the professional–development needs of
educators. The company’s flagship platform, Sanderling,
was released in February 2014 at the annual EI Days
Summit of the Education Industry Association. The
company is based in Baltimore. For more information

about the business, visit http://anestuary.com.
EduClipper is a social web resource for educators and
students that allows users to collect, share, organize, and
discuss content. The platform allows for the creation of
digital portfolios that let users create social worth from
the content they are creating.
The web address is http://EduClipper.net.
To learn more about this partnership, contact
Margaret Roth of An Estuary at (410) 402–0553 or
Margaret@AnEstuary.com. Roth, who holds bachelor’s
and master’s degrees from Johns Hopkins University,
is a former Brevard County resident.
The company’s mailing address is 1101 E. 33rd St.,
Third Floor, Suite E304, Baltimore, Md., 21218.

Melbourne Alumnae Panhellenic to host its annual fund–raiser at McNeight home
Over the last 54 years, Melbourne Alumnae Panhellenic (MAP) has awarded Brevard County collegiate women
attending Florida colleges with more than $250,000 in scholarships.
To raise funds for this undertaking, MAP hosts an annual fund–raiser. All the proceeds from the event support
scholarships for undergraduate students from Brevard County who are currently members of a Panhellenic Conference
organization.
This year’s “The River Rendezvous: Mediterranean Mystique” will take place from 3 to 6 p.m. on Sunday, March 23,
at the home of Rick and Teresa McNeight on Lansing Island in Indian Harbour Beach.
“This will be a fabulous afternoon to enjoy a festive atmosphere of dancing, dining and bidding on a fantastic silent
auction and perusing vendor goodies,” said Diane Chasick, committee co–chairwoman, “while benefiting the daughters
of our community.”
The event will include “exotic dining” from faraway locales presented by Creative Catering by the Farinas.
Limited reservations are available. The phone number to call is 726–9885 or visit www.MelbournePanhellenic.org.
Sponsorships such as the Ultimate Oasis, Sultan’s Circle and the Genie’s Bottle are being offered.
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AT&T’s new Distributed Antenna System provides for additional wireless capacity; fans at Daytona embrace it
DAYTONA BEACH — As part of its continuing
network investment to support growing demand for
advanced wireless devices and services, AT&T has
expanded its mobile Internet coverage at Daytona
International Speedway by completing the installation of a
new Distributed Antenna System (DAS) to enhance the
customer experience throughout the facility.
A DAS installation consists of multiple strategically
placed antennas that distribute AT&T’s wireless network
coverage throughout the speedway, providing for more
efficient management of wireless capacity in heavily
trafficked areas. DAS has the ability to provide enhanced,
consistent wireless coverage to customers in indoor or
outdoor spaces where geographical limitations — such as
terrain and building construction — or crowd density
might otherwise prevent an optimal wireless experience.
A downpour in rain equaled a downpour in data as well,
as fans took advantage of the upgraded wireless capacity
at Daytona International Speedway during the recent
season–opening race there.
At the race, AT&T mobile customers on the indoor and
outdoor DAS used approximately 850 GB of data from 12
p.m. to 12 a.m. This is equivalent to roughly 2,700 hours of
streaming HD video. The busiest hour was during the rain
delay from 2 to 3 p.m. when more than 190 GB crossed the
network. This is equivalent to 620 hours of streaming HD
video. In addition, more than 100,000 phone calls and
more than 200,000 text messages were sent during the
event.
The DAS at Daytona International Speedway is part of

AT&T’s Project Velocity IP (VIP), a multi–year plan to
invest for growth, announced in 2012. Through this
investment, AT&T is supporting its customers’ growing
desire for high–quality, fast wireless and wired services. As
part of Project VIP, AT&T is deploying small cell technology, macro cells and additional DAS, which will increase
the density of our wireless network. The wireless network
densification will further improve network quality and
increase spectrum efficiency.
“We want our customers to have a great network
experience wherever they are, no matter what they’re
doing — whether that’s making a call, checking email,
downloading apps or surfing the Internet,” said AT&T
Florida President Joe York. “With initiatives like Project
VIP, we’re continuing our investment in the wireless
network, and providing enhanced wireless coverage at the
Daytona International Speedway is just one way that we’re
investing in the Daytona area”
DAS technology helps improve the mobile Internet
experience by shortening the distance a request must
travel. The additional capacity also is expected to help
improve call reliability, boost data traffic capacity and
enable more consistent network access to help customers
make the most of their AT&T devices.
The 4G LTE service was recognized as having faster
average download and upload speeds than any of AT&T’s
competitors in “PCWorld/TechHive’s” most recent
20–market speed tests — the second consecutive year that
AT&T has ranked first overall. “PCWorld/TechHive” also
ranked AT&T’s as the fastest combination of 3G and 4G

services in the 20 cities it tested.
And AT&T was named “America’s Fastest 4G LTE
Network” in “PC Magazine’s” 2013 Fastest Mobile
Networks 30 Market Study. It also swept the top rankings
in all six U.S. regions from coast–to–coast: Northeast,
Southeast, North–Central, South–Central, Northwest and
Southwest.
Across Daytona Beach and Florida, AT&T’s 2013
investments have resulted in expansion and enhancement
of the 4G LTE network, which provides ultra–fast speeds.
AT&T 4G LTE is available in Daytona Beach as well as
Palm Coast, Fort. Lauderdale, Fort Myers, Gainesville,
Tallahassee, Pensacola, Orlando, Jacksonville, Palatka,
Melbourne–Titusville, Sarasota–Bradenton, Tampa–St.
Petersburg, West Palm Beach and Miami.
The 4G LTE deployment is ahead of schedule, said
AT&T, covering more than 280 million people. The
company said it expects to be “substantially complete with
our 4G LTE deployment by summer 2014.”
AT&T has invested more than $3.2 billion in its Florida
wireless and wireline networks from 2010 through the first
half of 2013. Over the past six years, AT&T said it has
“invested more capital into the U.S. economy than any
other public company.” In a September 2013 report, the
Progressive Policy Institute ranked AT&T No. 1 on its list
of U.S. “Investment Heroes.”
For more information about AT&T’s coverage in Florida
or anywhere in the U.S., consumers can visit the AT&T
Coverage Viewer. For updates on the AT&T wireless
network, go to AT&T’s network news page.
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Occupancy at Patrick Family Housing surges, managed by Hunt Military
Communities — businesses, organizations provide support for new pavilion
By Ken Datzman
SATELLITE BEACH — Over the past five years, rental occupancy
of townhomes has skyrocketed at Patrick Air Force Base Family
Housing. The rate has surged from 68 percent to 99 percent.
Since opening some base housing in January 2009 to retired
military and those who qualify for base access, occupancy levels have
ramped up. People have come from the Midwest and from other regions
of the nation to live here.
Today, Patrick Family Housing occupancy is 42 percent non–active
military. The non–military category includes retired military, Department of Defense, National Guard, and federal and civil service personnel, for instance. There are a total of 616 rental units, with 156 of them
off–base at nearby Pelican Coast open only to military personnel.
“Once the retired military knew about it, the word spread pretty
quickly,” said Sophia Reeves, community director for Patrick Family
Housing, which is part of Texas–based Hunt Military Communities.
“We’ve had more than 50 members, retired military, move here from
Illinois, Virginia, and a number of other states. They sold their homes,
relocated, and are now living among their comrades and loving the
sense of community here. Retired military take pride of ownership. And
they are helping drive the local economy.”
She said Patrick Family Housing, managed by Hunt Military
Communities, now has a “waiting list” of retired military wanting to
live on base. “They have everything conveniently located.”
Giancarlo Carbajal is the maintenance director for Patrick Family
Housing. He says his “favorite part of the job is taking care of the
military families.”
Hunt is a nationally recognized leader in what is considered the
most successful public–private partnership program in America, the
Military Housing Privatization Initiative. Hunt currently has an
ownership interest in more than 33,000 military homes in 20 states, in
partnership with the Department of Defense, and serves as property
manager for more than 15,000 of those homes.
“When a contractor such as Hunt Military comes in, they strive to
better the quality of life for that particular community,” said Reeves,
who has oversight for the 616 units. “They understand the meaning of
‘family.’ Hunt is a family oriented company itself.”
Her first involvement with the military was as a social worker
during Desert Storm in the 1990s. Reeves worked for the Salvation
Army for seven years. She said she saw firsthand the challenges
returning veterans faced, including finding decent housing at affordable
rental rates.
“The Salvation Army set up a network that helped them clear some
of the hurdles facing them upon their return from active duty,” she
said, adding, “That was a great experience for me. I learned a lot about
wanting to give. You have to want to give from your heart.”
Locally, Reeves said she has seen the Brevard community give back
in support of the troops and their families. “In 2012, the Armed Forces
Foundation in partnership with Taco Bell restaurants donated funds to
build a new picnic pavilion and improve an outdoor recreation area in
the community.”
The nonprofit Armed Forces Foundation contributed more than
$33,000 to construct a new family picnic pavilion and upgrade an
outdoor basketball court, located near an existing recreational area at
Patrick Air Force Base Central Housing.
The pavilion, which includes two grills and six picnic tables, is a
BREVARD BUSINESS NEWS / 10
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Sophia Reeves is community director for Patrick Family Housing. Hunt Military Communities manages Patrick Family
Housing under a military housing privatization partnership with the U.S. Air Force. Businessman Michael Silverstein, right,
a U.S. Army veteran, is with U.S. Lawns of Brevard, whose company is a longtime supporter of the military in various ways
including as a volunteer for the local ‘Veterans Drive Veterans’ program. Giancarlo Carbajal, left, is maintenance director
for Patrick Family Housing.

wood–gable design that is located 50 feet from the
ocean and directly behind one of the larger playgrounds in Central Housing. It provides a safe,
welcoming site for military families to gather.
The Armed Forces Foundation teamed up with
Taco Bell restaurants on the Space Coast and in
Orlando in order to raise the funds for the project.
“We appreciate this opportunity to give back to
military families in our local community since they
do so much for all of us,” said Bob Hamman, the
franchise business management director for
Taco Bell.
“The Armed Forces Foundation is the perfect
partner for us since 100 percent of the funds donated
are used for these projects to help military families.
They are an all–volunteer organization and don’t
have any expenses or overhead, which makes this a
great partnership for us.”
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The American Veterans Empowerment Team
donated $5,000 of fence materials. More than 30
volunteers from Patrick Air Force Base, as well as
local vendors, including Home Depot and U.S.
Lawns of Brevard, volunteered and installed the
amenity on a Saturday.
Taco Bell, Home Depot, Domino’s Pizza, and
U.S. Lawns of Brevard County are businesses that
have shown their support for the military and their
families.
“This is about giving back to the men and women
who put their lives on the line for our freedom,” said
Reeves. “Just seeing how much the community has
given back in the last three years is definitely
something that is truly cherished.”
U.S. Lawns of Brevard, which is a woman and
Please see Patrick Family Housing, page 15
MARCH 17, 2014

BBN

BREVARD BUSINESS NEWS
Health First to bring leading breast tomosynthesis technology to Brevard —
Breast Centers planned; Health First Foundation Ball to raise money for project
By Ken Datzman
Looking to the future, Rockledge–based Health First Inc. is taking
the lead and making a commitment to bring three–dimensional
mammography, known as digital breast tomosynthesis, to Brevard
County.
This technology is seen as a revolutionary advancement in breast–
cancer screening, and was approved by the U.S. Food and Drug
Administration in February 2011.
Unlike conventional mammography, tomosynthesis allows for 3–D
images of breast tissue, up from the standard two–dimensional view.
The additional dimension gives radiologists a clearer view of the
overlapping slices of breast tissue.
In general, these new 3–D units provide a precise, clear picture of
small, often undetected, tumors.
“State–of–the–art technology like breast tomosynthesis, or 3–D
mammography, will assist the diagnostic radiologists in more
accurately identifying cancers, while at the same time helping avoid
unnecessary biopsies in lesions that have low potential to be cancerous,” said Dr. Anil Dhople, a board–certified radiation oncologist with
Health First Cancer Services in Melbourne.
Compared to traditional mammography, 3–D mammography
found 22 percent more breast cancers and led to fewer callbacks in a
large screening study at the Hospital of the University of Pennsylvania, researchers reported at the annual meeting of the Radiological
Society of North America in December.
Digital mammography is the gold standard for breast–cancer
screening, but may yield suspicious findings that turn out not to be
cancer. These false–positive findings are associated with a higher
recall rate, or the rate at which women are called back for additional
imaging or biopsy.
Health First will install the 3–D units at two new Breast Centers
it plans to open in the area — one at the Health First Medical Group
office on Gateway Drive in Melbourne and the other at Cape
Canaveral Hospital in Cocoa Beach.
These Breast Centers will be the only sites in Brevard County
“utilizing this technology for the screening and detection of breast
cancer,” said Dr. Dhople, whose subspecialty training included
rotations at Memorial Sloan–Kettering Cancer Center and St. Jude’s
Children’s Research Hospital.
The new full–service centers will offer women screenings, testing,
and diagnosis, all in one place. The services will include
mammography, breast biopsy, breast MRI, and breast ultrasound.
The 3–D technology is the most significant improvement to
mammography screening in years, physicians around the nation say,
even more important than the conversion from film to digital
mammography.
Women in the region will be the benefactors of the new 3–D
system.
“I’ve had mammogram screenings for years and they have never
shown any cancerous tissue, yet I did have breast cancer,” said
Theresa Williams, the chairwoman for the upcoming 32nd annual
Health First Foundation Benefit Ball, which will raise money for this
project.
“I have dense fiber breast tissue, which makes it more difficult to
detect cancers during screenings. So being able to bring breast
tomosynthesis to the county is a huge step forward in community
MARCH 17, 2014
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The 32nd annual Health First Foundation Benefit Ball is April 12 at Florida Tech’s Clemente Center. Event sponsorships
begin at $1,000 and include amenities. Attorney Stephen Lacey of McClelland Jones, left, is chairman of the Ball’s
volunteer underwriting committee. Theresa Williams is the Ball chairwoman. Dr. Anil Dhople is a board–certified radiation
oncologist at Health First Cancer Services in Melbourne.

health care for women.”
By centralizing the testing, the technology and
the dedicated staff, the Health First Breast
Centers will streamline the process for women.
“The time it takes for a woman with an
abnormal screening mammogram to have the
appropriate follow–up imaging studies, proper
clinical evaluations and, ultimately, a definitive
answer regarding whether or not she has breast
cancer, is currently far too long,” said Dr. Dhople.
He added, “By acquiring technology that today
has only been available at academic teaching
centers, the model being set forth by the Health
First Breast Center shall streamline the process.”
Dr. Dhople said the goal will be to provide
women the answers they need concerning their
“abnormal” mammogram within 10 days.

Visit BrevardBusinessNews.com for Advertising Information

A cornerstone of the Health First Breast
Centers will be the nurse navigator, he said. The
navigator will be the personal liaison to the
patients. This individual will be responsible for
following through on getting tests scheduled in a
timely fashion, and helping coordinate care
between the primary–care physician and the
specialists needed.
The business community is rallying around this
project with sponsorship support for the Health
First Foundation Benefit Ball, which gets underway at 6:30 p.m. on Saturday, April 12, at the
Chuck and Ruth Clemente Center at Florida Tech
in Melbourne.
The Health First Foundation is hoping to raise
Please see Health First Foundation, page 17
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Florida State College of Law and UCF to lower cost of degree with new 3+3 program; accepting applications
TALLAHASSEE — The Florida State University
College of Law will begin accepting applications for fall
2015 admission from college juniors at the University of
Central Florida as part of a new 3+3 program.
Under the recently approved program, students who
meet certain admission requirements can complete a
bachelor’s degree and a law degree in six years rather
than the traditional seven, saving a year of time and
costs.
“I am delighted that President Hitt has approved our
new relationship with UCF’s outstanding academic
programs,” said FSU Law Dean Don Weidner. “In short,
under this program, the first year of law school is double–
counted: that is, it is credited both to the law degree and
to the undergraduate degree. The result is that students
and/or their families save the entire cost of the fourth
year of college.”
Florida State has a similar arrangement for its own
students. This is the first 3+3 program between the FSU

College of Law and another university.
“Our partnership with one of the nation’s top law
schools will enable students to receive a first–class
education, save an entire year of the cost of college and
begin their law careers a year earlier,” said Elliot Vittes,
UCF’s interim vice provost and dean of undergraduate
studies. “We encourage interested students with majors
from around the university to consider this opportunity.”

UCF’s Office of Pre–Health and Pre–Law Advising
will have more information available about the new
partnership later this spring and may be contacted at
(407) 823–3033.
To learn more about the 3+3 law school admission
requirements, interested students also can contact the
FSU Law Office of Admissions at (850) 644–3787 or
admissions@law.fsu.edu.

Candidate for 18th Circuit Judge earns place on the Aug. 26 ballot; gains 7,000 signatures
INDIALANTIC — Brevard County native Brooke Deratany Goldfarb has successfully gained the support of almost
7,000 signatories in order to be placed on the ballot for the Aug. 26 election for 18th Circuit Judge, Group 14. Goldfarb
said she personally obtained most of the signatures herself by canvassing festivals, fairs and other community events.
“No paid staff members were used.” Goldfarb began the process in April 2013 and reached the goal in early December
2013. While this is her first candidacy for a public office, Goldfarb has long been a public servant and community
advocate in Central Florida. “My whole life has been about public service. It is who I am. As a daughter of this community, it means so much to have this chance to serve. I am honored to have gained the signatures of so many voters.” For
more information on her campaign for circuit judge, visit http://BrookeforJudge.com.
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Florida SBDC at UCF in Lake County mentors business, assists company in obtaining capital, new customers
ORLANDO — Like many business owners, Gary
Gamache, the president and chief executive officer of
American Backflow Testing Inc., was looking for ways to
grow his business. He understood that growth costs money
and sought out the Florida Small Business Development
Center at the University of Central Florida office in Lake
County for assistance in securing bank financing.
His goal was to obtain a $50,000 line of credit to better
manage the cash flow in his company and have funds to
expand the venture into additional business opportunities.
Gamache first came to the SBDC in January 2013
when he attended the Business Plan Writing Made Easy
class taught by Stan Austin, a certified business analyst
(CBA) at the office in Lake County. Shortly after the
seminar, Austin started working with Gamache to put
together the business plan he would need to win approval
of his bank–loan application.
Through the summer the two revised multiple
iterations of the business plan. By early fall, Gamache was
ready for a final printing. The plan was printed for him in
the SBDC Lake County office and bound with a comb
binder. He then approached several banks seeking a line
of credit for his business. Gamache obtained a $50,000 line
of credit with a bank in December 2013.
At the same time he was preparing his business plan,
he began looking for new customers. One of the areas
Gamache has had business success is with local cities that
need backflow testing done on a scheduled basis. Austin
introduced him to Derek Hudson, a CBA and member of
the SBDC’s Government Contracting unit (formerly its

Viera/Melbourne/Palm Bay
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Procurement Technical Assistance Center).
Gamache said he attended all the government–
contracting classes available to better understand the “ins
and outs” of working with government entities. He
immediately put to use what he had learned by winning
business at another city by “piggy–backing” on an already
in place municipal contract he had with a city in the same
area.
Once Gamache had his credit line in hand, he was in a
position to finance servicing new customers and better
manage his cash flow. In Austin’s business, managing the
payroll can put a strain on cash flow. He must pay his
employees for the tests they “perform immediately,” even
though there is a lag in time before Austin is paid by his
clients.
In addition, if Austin is to capitalize on the growth
opportunities his national account clients are offering him,
he needed operating capital to set up a larger support
organization to manage the additional backflow testing
calls.
The additional workload also would require him to add
personnel in the office to manage the necessary paperwork
for billing the clients, paying the subcontractors and
recording the information regarding the backflow tests
with the correct water authorities in each local municipality.
With the credit line in place, Gamache was able to
grow his business with a few major accounts and with
local municipalities. He has transitioned his personnel
from using three subcontractors in 2013 to adding
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permanent employees in 2014. He now has two permanent office administrators and three employees conducting
backflow tests. In May, he projects hiring one more field
employee.
Two of his major accounts are now asking Gamache to
expand his testing operations to states other than Florida.
In addition, now that he has a solid working model for
managing major accounts, he is actively pursuing
additional major accounts with multiple locations.
Over the past year, Gamache and Austin said they
have enjoyed building a professional and personal
relationship. Gamache said he counts on Austin and
Derek Hudson personally to help him as he continues to
grow his business. He is also relying on Austin to continue
to direct him to other resources within the SBDC when
need be.
“The SBDC in Lake County has been an invaluable
resource to me and my business,” said Gamache. “They
have mentored and coached me on how to better manage
and grow my business. Companies in Lake County are
making a mistake not to take advantage of their amazing,
no–cost consulting, training and support.”
With its main office in the National Entrepreneur
Center located at the Fashion Square Mall in Orlando, the
SBDC at the University of Central Florida is part of the
UCF Office of Research & Commercialization and the
Florida SBDC Network. It serves an area that includes
Brevard, Flagler, Lake, Orange, Osceola, Seminole,
Sumter and Volusia counties, and maintains 10 service
enters across Central Florida.
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Two–day ‘EGAD in Bloom Flower and Garden Festival’ is set for Eau Gallie Civic Center, Highland Avenue
The Eau Gallie Arts District in Melbourne will explode
with color the weekend of March 29–30 during the second
annual “EGAD in Bloom Flower and Garden Festival.”
The event, from 10 a.m. to 4 p.m. each day, will include
everything from gardening to flowers, jazz and food, and
speakers on a range of subjects including “Butterfly
Gardening.”
A certified arborist will be available to answer
questions about the right tree for your yard. The displays
will feature paintings, quilts, and jewelry that depict
flowers.
Flower and garden–related vendors will offer for sale
orchids, annuals, tropical fruit trees, flowering trees and
more along Highland Avenue, north of Eau Gallie
Boulevard.
The Foosaner Art Museum will be open for a free
exhibit of art by “Langdon Kihn: An American Story,” who
is known for portraits of Native Americans, with accompanying master floral art.

Free flower and garden–related demonstrations will
take place in the Eau Gallie Civic Center and artists will
be painting along Highland Avenue completing floral
paintings.
On Sunday, March 30, there will be a Champagne Jazz
Brunch from 11:30 a.m. to 2 p.m. at the Eau Gallie Civic
Center. The brunch will feature hands–on demonstrations
by local Master floral designer Link Johnsten of Eau
Gallie Florist and artist Heather Evert. Table–setting
vignettes will be created by area artists and hostesses.
Tickets are $50 per person for general admission and

sponsor tickets are $100 per person.
A silent auction will be held at the Eau Gallie Civic
Center on March 29 from 10 a.m. till 4 p.m. and March 30
from 10 a.m. till 3 p.m.
This event is a fund–raiser for EGAD, whose mission is
to promote the arts, historic preservation and the economic revitalization of the old Eau Gallie downtown area.
For more information on EGAD in Bloom, sponsorships or to purchase brunch tickets, contact Vicky Dorman
at 574–2737 or send an e–mail message to
info@EauGallieArts.com.

First–time homebuyer seminar in Melbourne
A first–time homebuyer seminar, offered free of charge, will be held on Wednesday, March 26, at the Space Coast–
Melbourne Board of Realtors, 1450 Sarno Road in Melbourne (across from the county complex). Registration begins at
5:30 p.m. A team of professionals will conduct the seminar. The program is being sponsored by Kathy Ross and Kim
Johnston of BB&T Bank, Cindy DiLavore of DiLavore Properties, Michelle Shishillao of Honor Construction (home
inspector), Pam Gadacz of BCA Insurance and Steve Spragins of Alliance Title. Call 610–1841 to make reservations.

National Realty Commercial Division
The Experienced Advantage
Client focused Commercial Real Estate services since 1965

Classic Wood Flooring
new ad emailed

FULL COLOR

00
$159,000.00

00
$629,000.00

3195 New York #102  Melbourne
2,400 SF Industrial Condo with 12 x 10
roll up doors. Includes front office and
separate office/meeting room

7115 Turner Road  Rockledge
3,000 SF Office Building in Suntree
Professional Center.
1,500 SF leased and producing income!

00
$425,000.00

00
$1,350,000.00

2880 Aurora Road  Melbourne
3,500 SF Showroom/Retail Building
Near Wickham Road
Completely renovated in 2006.

2101 Waverly Place  Melbourne
9,752 SF Office Building in core of
Melb Downtown Redevelopment District.
Wide variety of potential uses.

Contact one of our highly experienced professional agents
Alan King, CCIM
Donna Ellis
Janie Alf
Jack Ryals, CCIM
Beth Glover
Tanya Pruitt Herbert
Mike Corcoran, CCIM
Mel Howard
Robert Ferucci

321-723-3664
www.NationalRealtyFla.com
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Keiser University celebrates grand opening of Latin American campus in Nicaragua; announces new programs
SAN MARCOS, Nicaragua — Keiser University
recently celebrated the grand opening of its Latin American campus located in San Marcos, Carazo, the 17th
member of the private institution’s worldwide family of
campuses.
The Latin American campus currently serves students
from Central America, Latin America, the United States
and other countries across the globe. The celebration
included a grand–opening ceremony and a Cocktail Gala.
Keiser University Chancellor Dr. Arthur Keiser and the
school’s Latin American campus president, Mathew
Anderson, thanked and recognized the warm welcome and
strong support the school received from the Nicaraguan
community. Invitees included dignitaries from the public
and private sector of Nicaragua, national and international
benefactors of the campus, staff, faculty, and students.
“Celebrating the grand opening of our Latin American
campus is part of our mission and commitment to offer
support to students in pursuit of college degrees,” said
Dr. Keiser. “We are happy to have a presence in Nicaragua
where we can continue to work toward preparing the work
force talent necessary, allowing our graduates to compete
in a global economy.”
Keiser University assumed operation and educational
responsibilities for the campus effective July 1, 2013, after
entering into a transfer agreement with Ave Maria
University.
Since the transition, Keiser University’s Latin American campus has worked to improve the campus infrastructure and information technology. Furthermore, the campus

has increased enrollment and expanded its offerings.
The Latin American campus officially announced the
additional of two new programs — Interdisciplinary
Studies and Management Information Systems — as well
as several undergraduate, master’s and doctoral degree
online programs, and a hybrid MBA that will be offered in
English and Spanish.
Keiser University reiterated its “commitment to
honoring the rich educational and spiritual traditions of
the campus” and plans to continue building on those
traditions and generating future opportunities for students, faculty, the city, and the country of Nicaragua, said
Dr. Keiser.
For more information about the Latin American

campus, call (800) 969–1685, send an e–mail message to
AdmissionsLAC@KeiserUniversity.edu.
Keiser University is a not–for–profit institution serving
nearly 20,000 students pursuing associate through
doctoral degrees on 17 campuses, online and internationally. It employs 3,500 staff and faculty.
Sixty–two percent of Keiser University students
graduate in science, technology, engineering, math and
health–care fields, “providing the talented work force
necessary for Florida to compete globally.”
Keiser University is accredited by the Commission on
Colleges of the Southern Association of Colleges and
Schools to award certificates and degrees at the associate,
baccalaureate, master’s and doctoral levels.

Patrick Family Housing
Continued from page 10
veteran–owned business, provides free lawn care for
deployed military members at Patrick Air Force Base.
“U.S. Lawns is one of the area businesses that has stepped
up to show its support for the military, and we greatly
appreciate it,” said Reeves.
The local franchise is owned and operated by Michael
Silverstein, who served in the U.S. Army; his wife, Norma;
and their son, Brandon, an economics graduate of the
University of Tampa.
Michael Silverstein also participates as a volunteer in
the local “Veterans Driving Veterans” program, which was
designed to help veterans who can no longer drive get to

the VA and to other destinations in the community.
As a corporation, Orlando–based U.S. Lawns runs a
veterans program that provides financial assistance and
guidance for qualified vets to become U.S. Lawns franchise
owners. The company consistently ranks among the most
veteran–friendly franchises in the country, and is featured
in the “50 Top Franchises for Veterans.”
There are opportunities for area businesses to help
support local military families. For example, the playground is in need of shade covers so that kids can be active
during the hot summer months. A splash pad is another
playground item the children will enjoy.

Community Bank
pick up BBN
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Uniform Medical &
EMT Supplies
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With Small Businesses.”
Your Hometown Bank Locally Owned and Operated

www.cbosdirect.com

Barbara Wall
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Barbara C. Wall

Broker/Owner/President
barbara@barbarawall.com
www.BarbaraWall.com

2000 Highway AIA,
Indian Harbour Beach, FL 32937
Bus 321-308-0335 Fax 321-768-1899
Cell 321-749-2444 Toll Free 800-709-7600

321-452-0420
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Women recognized for speaking up about agriculture at Florida Farm Bureau State Leadership Conference
GAINESVILLE — Florida women representing 28
county Farm Bureaus received the Women’s Activity
Award at the Florida Farm Bureau’s State Women’s
Leadership Conference Feb. 28 at The Shores Resort and
Spa in Daytona Beach Shores.
Recipients were recognized for their contributions to
their local communities and their work at improving
awareness of agriculture through educational programming, leadership development and public outreach.
“Farm Bureau women are the pillar of our organization,” said Michael Rogalsky, Farm Bureau women’s
leadership coordinator. “Their activities are essential in
helping us to communicate the importance of agriculture
through their outreach to the schools, legislators and the
general public.”
The following counties received awards: Alachua, Bay,
Bradford, Brevard, Clay, Columbia, Dade, Duval,
Gadsden, Hamilton, Hernando/Citrus, Highlands,
Hillsborough, Jefferson, Lafayette, Levy, Madison, Marion,

Nassau, Okaloosa, Okeechobee, Orange, Pinellas, Putnam/
St. Johns, Suwannee, Taylor, Washington and Western
Palm Beach.
The conference drew more than 90 members from
across the state. The conference theme, “Speak up S’More”,
encouraged women to tell agriculture’s story within their
communities.
Conference sessions included interactive breakouts on
consumer marketing and presenting accurate information
about agriculture, financial planning, farm tours and an
emotional closing session by Char Westfall, the widow of
Chief Petty Officer Jacques Fontan, a U.S. Navy SEAL

who was killed in action.
Farm Bureau Women play an essential role in telling
the farming story at the local, state and national level.
Farm Bureau Women are actively involved with schools,
charitable organizations and various events to promote
public understanding about agriculture.
Florida Farm Bureau is the Sunshine State’s largest
general agricultural organization with more than 147,000
member–families representing Farm Bureaus in 60
counties. Membership provides a multitude of benefits and
you don’t have to be a farmer to be a member of Florida
Farm Bureau.

Linda Jump to conduct workshop at library
Linda Jump will be teaching a class designed for those who want to write their life’s stories one at a time to give to
their descendant as a legacy or for publication. The “Writing Your Life” workshop is from 10 a.m. to 12 p.m. on March 18,
21, 25 and 28 at Franklin T. DeGroodt Library, 6475 Minton Road, SW, in Palm Bay. Students will learn how to get
started and much more. The registration fee is $25 per person. The phone number to call for registration is 952–6317.
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Betts Silvernail
First Vice PresidentInvestment Officer

Suntree Branch

FA Name
3101 Casabella Place
Compliance-Approved Title
Melbourne, FL 32940
Address and Suite Number
321-751-5615
City Name, State Zip
XXX-XXX-XXXX • 8XX-XXX-XXXX
betts.silvernail@wellsfargoadvisors.com
Web or E-mail Address
Investment and Insurance Products: X NOT FDIC Insured
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Twin Rivers Insurance Inc.
Providing a Complete Insurance
Solution For Your Business
Cindy Wooten

President
Twin Rivers
Our missionpick
is to match
clients with the
upourBBN
right coverage at the best price.
We constantly strve to
and exceed
?meet
your expectations in order
to provide you with
a superior customer experience.
FULL COLOR
General Liability
Medical
Property
Dental
Workers' Comp
Life/Disability
Umbrella
HRA?HSA?FSA
Bonds
Section 125/Pre-Tax
Professional Liability Voluntary Benefits/AFLAC
Auto  Home  Flood

Twin Rivers Insurance

X NO Bank Guarantee X MAY Lose Value

Wells Fargo Advisors, LLC, Member SIPC, is a registered broker-dealer and a separate non-bank
affiliate of Wells Fargo & Company.
©2010 Wells Fargo Advisors, LLC. All rights reserved. 0910-3526
[74938-v2]
A1440 A14444
0809-4388
(093685-v1)
0713-01030

(321) 726-6550

Your Landscape Management Partners

(321) 636-0655
Call Adrienne Roth at 321-951-7777 for Advertising Information

306 East New Haven Avenue
Melbourne, FL 32901
(321) 726-6550
(321)726-6505 - Fax

www.twinriversinsurance.com
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Health First Foundation
Continued from page 11
$400,000 or more from the event, which is themed
“Gatsby: A Night of Glitz and Glamour.”
“We are looking for the Ball to provide a nice foundation for procuring the technology for the two Health First
Breast Centers,” said Stephen Lacey, an attorney with
area firm McClelland Jones LLC, who is chairman of the
Health First Foundation Benefit Ball’s 13–member
volunteer underwriting committee.
“This type of technology is typically not seen in
communities of our size. We’re fortunate to have an
organization such as Health First that is always trying to
look ahead and bring new technologies and services that
will benefit the health of the community. The Breast
Centers will be unique to Brevard County,” he added.
The Health First Breast Centers will be a model for
the screening and detection of breast cancer, said
Dr. Dhople. “It’s my hope that this model can be employed for other areas of cancer screening and detection,
such as lung cancer and colon cancer.”
The underwriting committee has raised roughly
$163,000 for the 3–D systems and the tally is climbing.
Lacey said the Ball’s project is generating a lot of
community interest, with the $25,000 sponsorship level
sold out.
Sponsorships start at $1,000 and feature a host of
amenities including reservations for the Ball. Event
sponsors will be invited to a special thank–you party at
6 p.m. on Thursday, March 20, at the riverfront home of
Bill and Lisa Troner in Indialantic. The sponsor party

will be catered by local business Green Turtle Market.
Bill Troner is on the Health First Foundation board of
directors.
“Aside from the different sponsorship levels, there are
naming opportunities for the two new Health First
Breast Centers,” said Sandy Grutta, Health First
Foundation coordinator.
Additionally, the Rose Gold Sponsorship of $2,500 and
above, provides an opportunity to honor or remember a
special woman or other person in your life, she said. Rose
Gold Sponsors will be listed on a commemorative plaque
to be placed in both Health First Breast Centers.
For full details on these sponsorships, call the Health

First Foundation office at 434–7353. Individual tickets to
the Ball are $250.
The décor for “A Night of Glitz and Glamour” will be
provided by Link Johnsten’s Eau Gallie Florist. “Link has
been doing our Ball decor for many years,” said Grutta.
“He brings a lot of inspiration to these projects.”
Also donating services for the event is Melbourne
Ballroom. Its dancers will perform. The Ball will be
catered by Puff ‘n Stuff.
Williams, the chairwoman, said the Ball is a “black–
tie event but we are also welcoming Gatsby formal attire.
It should be a great evening of socializing and raising
money for better breast–cancer detection tools.”

10th Zonta Chocolate Festival set for March 23 at the Eau Gallie Civic Center
“Brevard’s Best Chocolate Fix of 2014” will be chosen during the 10th annual Zonta Club of Melbourne
Chocolate Festival on Sunday, March 23. The festival will be held from 11 a.m. to 4 p.m. at the Eau Gallie Civic Center,
1551 Highland Ave. in Melbourne.
The winner will be announced near the end of the event from at least 10 competitors. Electronic voting will be
provided by the Brevard County Supervisor of Elections Office.
Confirmed competitors are: Banana Blossom Cakes, Buena Vida Estates, Caffe Chocolat (2013 winner), Grimaldi
Candies, Keiser University, Love Bugs Bakery, Sam’s Club, Sue M. Pridmore/Salvation Army, Take A Bite Cupcakes
and Yellow Dog Café.
Tickets at the door the day of the event are $25 for general admission or $35 including wine and chocolate martinis.
Regular admission includes samples from the competitors and a chocolate buffet, plus nonalcoholic beverages.
Raffle tickets will be sold for dozens of baskets and other prizes.
Proceeds will benefit local scholarships and community–service projects, and the local and international fight against
human trafficking and violence against women. For more information about the organization, visit zontaspacecoast.org.

Brevard County
Catholic Schools Host
First Annual Can-gineering
Design & Food Drive Festival

Join Us

Catholic Schools
on April 12, 4 - 10 PM at
pick up BBN
Melbourne Central Catholic
3/10/14
High School Stadium
page 17 Can-gineering Festival features: Catholic school students’ canned food
sculptures contest, youth activities, delicious food from area restaurants,
FULL COLOR
live music, and entertainment.

Food Items of need:
Tuna
Chicken
Pork and beans
Chef Boyardee pastas
Spaghetti sauce
Boxed pasta
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Peanut butter
Jelly
Dried/powdered milk
Macaroni and cheese
Vegetables
Corn/Beans

You can help make a difference. Donate canned/boxed foods to your local
Catholic school office March 1 - April 11, 2014. All canned food collected
benenefits Catholic Charities and parishes’ food pantries in Brevard County.

For more information, visit
BrevardCatholicSchools.org/can-gineering.
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Event Chair Sean Gregory, President, Health First
Holmes Regional Medical Center cordially invites you
to become a “Hero for Babies” in Brevard County!

March of Dimes SATURDAY, APRIL 26, 2014

Space Coast Stadium
5K Walk Registration at 7:30 a.m

new ad emailed

Join Today at: www.marchforbabies.org
Our Corporate Sponsors

COLOR
TEAMS FORMING NOW –FULL
321.775.0205
The March of Dimes is a national voluntary health agency
whose mission is to improve the health of babies by preventing
birth defects, premature birth, and infant mortality. Founded
in 1938, the March of Dimes funds programs of research,
community services, education and advocacy to save babies.
For more information, visit the March of Dimes Web site at
marchofdimes.com or its Spanish Web site at nacersano.org

marchofdimes.com/ﬂorida

Health First, Makoto’s, Parrish Medical Center &
Wuesthoff Health System

marchforbabies.org

3991 SARNO ROAD
FOR SUB-LEASE OR SALE
50,492+ SF total

Brenner
pick up BBN
3-10-14
page 18
FULL COLOR

CGC oﬀers quality Design Build, New
Construction, Exterior & Interior
Renovations and Tenant Build-outs for
any construction project.

12,492+ SF
Office
38,000+ SF
Warehouse/
Manufacturing

Henderson Group
Office, R & D,
Manufacturing and
Warehouse

Ready to move in
Great location with access to
Melbourne International Airport,
I-95, Hwy US One, and Wickham Rd

new ad emailed

Call Mike Ullian

3 Phase 480V
1200 Amps

FULL COLOR
321-258-7556
Dock High Overhead Doors
ESD flooring

Certified General
pick up BBN
2/10/14
page 15
Helping you build your future,
FULL
COLOR
from concept to completion

321-984-5000
HENDERSON SOUTHEAST CORPORATION
Michael S. Ullian, CCIM, SIOR, Vice President
A Licensed Real Estate Brokerage
321-676-2424

1120 East PalmeƩo Ave Melbourne, FL 32901

sales@cgcflorida.com

www.cgcflorida.com

www.hendersonsoutheast.com
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RUSH Construction
Continued from page 1
gaining contracts for a variety of building projects as it
looks to the future.
Eight years ago, the business expanded and opened a
full–time office in Tampa. Currently, it’s working in a
number of markets, including Tampa, Hialeah, and Key
West. Also, RUSH Construction just finished a project at
the Orange County Convention Center in Orlando.
“But Brevard County is our core market,” said RUSH
Construction President William Chivers, who joined the
company 17 years ago and has steered it through some
blistering up–and–down economic cycles.
The company is headquartered in a facility that
contains more than 8,000 square feet. The building has
undergone three expansions in past years to better
accommodate the firm’s growth.
RUSH Construction has been an employee–owned
business for nearly 15 years. “Most construction companies
of our size are tightly held. We are a rarity in our industry,” said Chivers.
RUSH Construction has between 25 and 30 associates,
many of whom have been with the business for more than
10 years.
The employee owners of the business include estimators, project managers, field staff, superintendents, office–
support personnel, and others who have been with the firm
for the three–year qualifying period.
“When we structured the ownership program,” said
Chivers, “our goal was to open it up, not just offer opportunities to upper management. We have reached across all
areas of the company to make employee ownership
available, which I think is uncommon in the construction
industry. We’re proud of what we’re doing. It’s helped us
grow.”
Since the Washington, D.C.–based Employee Ownership Foundation’s Economic Performance Survey began
more than 20 years ago, 93 percent of survey respondents
reported that creating employee ownership through stock–
ownership plans was “a good decision that has helped the
company.”
This figure has consistently been over 85 percent since
the 2000 survey. In addition, 76 percent of respondents
indicated the employee stock–ownership plan “positively
affected the overall productivity of their employees.”
In one study, companies with employee stock option
plans saw their sales, employment, and productivity grow
about 2 percent to 3 percent faster per year, after they set
up this type of program for their employees.
Performance effects, however, are not automatic. The
companies that do best are those that make significant
contributions to the ownership plan and allow employees
to participate in decisions affecting their jobs.
RUSH Construction recently interviewed for a project
with a prospective client and Chivers said that he made it
a point to emphasize the company’s employee–ownership
program.
“There were three people representing RUSH at the
meeting and I told the prospective client that each of us
owned a piece of the company. I also said that if we were
awarded the contract, the people who would be doing this
particular job also own a piece of the company and have a
vested interest in the contract’s success.”
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Rabel and Chivers, whose firm also does construction
management, are making sure that the business they’re
leading today will go on for generations, long after they
retire. They have a succession plan in place that was
designed for a smooth transition to the new leadership
team.
“RUSH Construction is going to outlive both of us,” said
Rabel, a chemical engineer by education. “The processes
and the mechanisms are in place that will allow the
shareholders to continue to run the business into the
future.”
Rabel and Chivers recently attended a conference in
San Antonio, Texas, and flew on separate flights. “We
normally try to do that,” said Chivers.
Years ago, RUSH Construction was competing for a job
— at the time it wasn’t an employee–owned firm but did
have a succession plan — and was the first company to be
interviewed. Succession was one of topics at the interview.
“We made the selection board aware that we had a plan in
place,” said Chivers.
He said he found out later that the committee had
asked each contractor that same question. The competing
firms did not have such a plan. RUSH Construction was
awarded the contract.
“We are convinced to this day that the fact we had a
succession plan ready to go, played at least a part in our
winning the contract,” said Chivers.
Succession planning is one of the most difficult challenges facing privately held small businesses. The
undertaking has big implications on the employees, the
company’s assets, and its tax obligation.
Historically, RUSH Construction honed its expertise to
the government. But a few years ago, around the 2008
recession, aerospace and defense budgets tightened and
the company saw its workload shrink.
“We have done a fair amount of commercial work over
the years. But we realized that for our long–term viability
we really needed to make a stronger push into other
markets, outside aerospace and defense,” said Rabel.
RUSH Construction in the last two years has “made a
much bigger push into the commercial market,” added
Chivers. The sectors where they are active include the
medical market, church construction, business expansions,
and automobile dealership renovations and additions, for
example.
Their work in the medical market includes diagnostic–
imaging facilities and other health–care projects around
the county.
In Titusville, RUSH Construction just finished a
38,000–square–foot renovation for manufacturer Barn
Light Electric Co. The project included a 10,000–square–
foot expansion for the growing company.
Also in Titusville, their firm is on the job at Ron Norris
Honda, where it is renovating and expanding the more
than 30,000–square–foot dealership, working around
customer traffic so there is no loss of business continuity.
“That is a very visible project for North Brevard,” said
Rabel.
He added, “Some of the expertise we have developed
through our government work has tremendous applications in the commercial market. We are used to fast–paced

Visit BrevardBusinessNews.com for Advertising Information

projects in occupied facilities. These projects typically have
complex mechanical and electrical systems. So the
experience applies very well to the construction work we’re
doing in the medical market, auto dealerships, and a range
of other businesses.”
Their company likes to tout its safety record at job sites.
RUSH Construction employs both a full–time safety
director and they recently added an associate safety
director.
“We have gone almost 14 years without a lost–time
accident and more than 2.1 million man–hours,” said
Chivers, knocking on the boardroom table. “Those records
are extremely hard to reach. We are proud of our accomplishments in the field. We spend a lot of time and money
and apply resources to our safety program. Our safety
program has been a model for other organizations.”
The company’s safety program has been singled out by
the U.S. Army Corps of Engineers and the Associated
Builders and Contractors.
RUSH Construction has also distinguished itself in the
building of LEED structures, with the facilities earning
various certification levels. LEED stands for Leadership in
Energy and Environmental Design and is a program of the
U.S. Green Building Council in Washington, D.C. The
organization offers four tiers of LEED — Certified, Silver,
Gold, and Platinum.
RUSH Construction, which has three LEED–accredited
project managers on staff, has completed multiple projects
on both the Silver and Gold levels. “We have worked
closely with the U.S. Green Building Council on these
projects,” said Chivers. “We have a level of expertise in
‘green’ construction.”
He added, “As a company, I think we have a responsibility to be good stewards of our environment.”
The Defense Equal Opportunity Management Institute
at Patrick Air Force Base is a “green” building.
Rabel says the government has taken “the lead” in
green building. “The private sector has been a bit more
reluctant. We think LEED building adds value for our
clients. It’s an investment up front but studies show that it
pays off over time. So it’s not only socially responsible, but
it’s also economically a good idea.”
The General Services Administration concluded in a
study that U.S. Green Building Council’s green–building
rating system “can and should be used” in government
buildings to advance energy efficiency and to save taxpayers’ money.
Also, the U.S. Department of Defense “should continue
to require” that its new buildings, or major renovations to
facilities, be designed to achieve a LEED Silver or equivalent rating, says a 2013 report from the National Research
Council.
The U.S. Green Building Council just released its 2013
“Top 10 States for LEED” construction. Illinois, Maryland,
and Virginia, respectively, hold the top spots in the
rankings. Florida is not on the Top 10 list. “I think that
green building’s time will come because it makes sense,”
said Rabel.
Meanwhile, RUSH Construction is gearing up for a
strong year of business. “We have a bullish outlook for our
company for 2014,” said Chivers.
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The only thing
I know about
health insurance
is that I need it.

Enrollment is open until March 31!

Let’s make a plan together.
Health First Insurance is proud to offer affordable
individual health insurance in Brevard and Indian River
Counties. So you can get coverage you can use every
day—with help everywhere you turn.
Our plans feature:
Q Affordable copays and deductibles
Q Freedom to see the doctors you want
with out-of-network coverage
Q Free gym membership

For more information,
call 877.904.4914 today.
Or visit our website
www.MakeAnInsurancePlan.com
and apply online!

With a variety of individual health plans available,
we can help you find the plan that’s right for you.

Individual

Health First Individual health insurance policies are underwritten by Health First Insurance, Inc. Applications are
subject to eligibility requirements. Exclusions and limitations may apply. Health First Insurance has entered into an
agreement with CMS to provide health insurance coverage through Qualified Health Plans on the Federally Facilitated
Marketplace. For more information, contact your agent or your local Health First Insurance office.
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