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Regions taps wealth
management market
with team of experts
By Ken Datzman

Please see Regions Financial Corp., page 19

BBN photo — Adrienne B. Roth

Regions is gearing up to grow in the private wealth–management arena. Three years ago, it created the Wealth Management
Group integrating a number of specialty units into a single business line. Now, these Wealth Management services are
available at Regions branches in Brevard and other markets. From left, the team includes: Steve Loso, president, Regions
Bank, East Coast of Central Florida; Adam Wittan, portfolio manager; Joseph Townsend, lending advisor; Erik Bonnett, trust
administrator; and Erik Johnson, coordinator.
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After five years of a changing, costly regulatory–compliance
landscape and the continuing low interest–rate environment, banks
are repositioning for growth and looking for new revenue opportunities.
One growth segment that seems ripe for certain–size banks that
have the underpinning — the infrastructure, delivery channels,
scale, and professional staff expertise — is private wealth–management services.
Some banks see this as their new growth engine, years into the
future, and a way to more broadly diversify their non–interest
revenue streams.
They are positioning themselves to be bigger players in wealth
management, a specialized part of the market where clients and
advisors both cite holistic goal planning and wealth transfer as two
of the most relevant trends driving the industry.
As part of their strategy, banks are targeting affluent customers
working to deepen their relationships while providing greater value
through customized wealth–management services.
Three years ago, Birmingham Ala.–based Regions Financial
Corp. created the Wealth Management Group, integrating its Trust,
Private Banking, Asset Management, and Insurance units within a
single business line. Now, these full services are offered at Regions
branches across the many states it serves, including the locations in
Brevard County.
“Over the last several years, we have really developed the
wealth–management teams within our company,” said Steve Loso,
the president for Regions operations on the East Coast of Central
Florida.
“I have been with the bank for 13 years, including seven in
Brevard, and never in my 13 years with Regions have we had the
level of depth and the level of expertise that we have on these teams,
particularly in Central Florida. And it is a difference–maker,
meaning better coordination for the benefit of our clients and better
solutions on behalf of our clients.”
Loso, whose territory includes Brevard and Volusia counties,
says he himself is a client of Regions’ Private Wealth Management
Group.
The local team members — including Joseph Townsend, Erik
Bonnett, Adam Wittan, and Erik Johnson — were recruited and
handpicked for their expertise and success in working with high
net–worth individuals.
All of them have in–depth experience. Bonnett, for instance, the
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Central Brevard Humane Society’s
Clifton named Florida Space Coast
Council 2014 Manager of the Year
COCOA — Theresa Clifton, executive director of the
Central Brevard Humane Society, has been selected as the
2014 Florida Space Coast Council Manager of the Year.
The FSCC is part of the National Management
Association, the leadership organization devoted to “the
personal and professional development of America’s work
force.”
Five local chapters comprise the FSCC, including the
Boeing Space Coast Leadership Association, Lockheed
Martin Leadership Association, Florida Spaceport
Leadership Association, Spacelift Range Systems Chapter,
and Central Florida Leadership Association. Joining those
members soon will be the newly formed Rockwell Collins
Leadership Association.
This award is presented annually during Management
Week in America (first week in June), and is designed to
publicize the positive impact that leadership, integrity and
management skills can have on businesses and the
community. Nominations are solicited from organizations
in Brevard County not affiliated with the FSCC or the
NMA.
In Clifton’s nomination, her employees and colleagues
cited her as “a leading force behind the success of the
Central Brevard Humane Society.”
Founded in 1952, the Humane Society is Brevard
County’s oldest established animal–welfare organization.
The Humane Society is a “no–kill–for–space” shelter.
The organization educates the community on responsible pet ownership, pet safety, the humane treatment of
animals, advocates for spaying/neutering to reduce the
homeless pet population, and places abandoned pets in
“forever” homes.
Since the start of Clifton’s tenure as executive director
in 2004, the Humane Society has gone from a budget of
$900,000 with 22 staff members, one Adoption Center, two
Thrift Shops, a flailing cremation business and an annual
deficit of $250,000, to a $2 million budget with 56 staffers,
two Adoption Centers (in Cocoa and Merritt Island), four
Molly Mutt Thrift Shops (Melbourne, Merritt Island, Palm
Bay and Rockledge), a thriving “low–cost” Spay/Neuter &
Wellness Clinic, and a “solid performing” cremation
business.
Clifton received her award at the FSCC Awards
Banquet June 3 at The Tides Restaurant at Patrick Air
Force Base.
To learn more about its services, visit
CritterSavers.com or CBHumaneSociety.com.

National Realty new member of military program
National Realty of Brevard Inc. is a new member in
Leading Real Estate Companies of the World’s “Military–
on–the–Move” program. Acting members of the military,
retired military (20 years of service) and wounded warriors
may participate in the program. The program provides a
rebate to eligible clients who buy or sell their home in
states where allowed by law. National Realty is “proud to
be able to offer this to our valued members of the military
who risk their lives for our freedom.”
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Where are your important papers? Prepare in advance for end–of–life issues
By Rebekah McCloud
UCF Forum columnist
My friend of 30 years died recently. Her husband called
one Sunday in February to say she was gone.
Not understanding the euphemism, I said, “Gone? Gone
where? When is she coming back? She didn’t tell me she
was going anywhere.”
In almost a whisper, he said, “She died this morning.”
Her death was so sudden and so unexpected. I lost my
friend I talked to everyday and traveled with to 40 states,
two U.S. territories and two countries. We lived through
kids (both of us), grandchildren (mine), two husbands (both
hers), the loss of a parent (her mother), career changes,
college degrees and retirement (both of us; although I went
back to work). Thirty years is a long time.
Her death rocked me to my core. Although I am not a
weeper, I found myself weeping everywhere: at church, at
work, the grocery store and on an airplane going out west
for a conference. We were like sisters. I had not felt that
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sense of loss since my dad died in 1979. I now have a better
understanding of how my mom, 90, must feel when she
loses a friend.
In the days following my friend’s death, her family
called me a number of times to ask if I knew where she
kept her “papers.” I told them what I knew and they did
their best to pull together her papers–her life insurance
policies, will, deed to the house, bank–account information,
etc.
Their search caused me to think about my own papers.
Did I know where all of my papers were kept? My answer
was: sort of. I had some in a box, some in a drawer, and
some in a file cabinet. I set to work sorting, organizing and
assembling my papers in a coherent and accessible
manner.
When I opened the box marked “will,” the first thing I
saw was a publication titled “Five Wishes,” which is
produced by Aging with Dignity, a national nonprofit
organization that deals with end–of–life issues. My friend
and I picked up the form a few years ago when we
attended a seminar hosted by a funeral home. We both
went for the free dinner at Seasons 57. However, we left
with a great deal of useful information and Five Wishes,
which lets your family and doctors know:
l Who you want to make health–care decisions for you
when you can’t make them.
l The kind of medical treatment you want or don’t
want.
l How comfortable you want to be.
l How you want people to treat you.
l What you want your loved ones to know.
It is the best resource I have ever received at one of
these kinds of seminars. I was so impressed with it that I
picked up extra copies for my family and friends.
I gingerly lifted “Five Wishes” out of the box and sat
with it for a few minutes before I opened it to review the
wishes I had written years ago. I used the book as a guide
to be sure that every document was accounted for and
every wish noted. When I finished, I called my daughter
and told her I had something to share with her.
When my daughter arrived, we went back to my
bedroom to talk. She was immediately alarmed because
we usually go to the kitchen or the family room to talk.
Before I started, she said, “Are you going to tell me that
you’re dying?”
“No,” I assured her, “Not anytime soon if I have
anything to say about it or do with it.”

“Ok, just checking,” she said. “This is starting off like it’s
going to be a serious talk.”
“It is,” I said and proceeded to share my “papers” with
her. When I was finished, she said, “Wow, you obviously
put a lot of thought into this. It’s very thorough. I know it
will be useful when the time comes. But this is very
uncomfortable for me.”
I admitted that it was uncomfortable for me as well.
But I thought about my friend’s family. Not only were they
overwhelmed by grief, but also the situation was exacerbated by looking for and completing the mountains of
paperwork that accompanied her death.
Always the Momma, I want to do what I can to make
things easy for my family. And, as a baby boomer, I realize
that time marches on and at some point, the bell will toll
for me.
The Pew Research Center notes that more than half of
the older parents surveyed indicated they had spoken with
their children regarding end–of–life matters:
l 76 percent discussed their will and disposal of
property.
l 63 percent discussed how to handle medical care if
they could no longer make decisions.
l 55 percent discussed what to do if they could no longer
live independently.
Additionally, about 70 percent of parents indicated they
had initiated the conversation with their children. I’m glad
I talked with my daughter. The talk was very liberating.
We have moved into a different space with one another.
She now talks with me about the serious things in her life.
I love it; I now feel less like a meddler and more like an
advisor.
I have shared my experience will all of my family and
friends. Reception to organizing their papers and having
“the talk” has been mixed. Some were encouraged and said
they would do the same, some said they would think about
it, and others did not want to discuss the topic.
Nevertheless, I advised them all to find their papers
(a few needed to create some paperwork), organize their
affairs, clean out their closets, take a good picture of
themselves, and have courageous conversations with their
loved ones.
Rebekah McCloud is director of the University
of Central Florida’s PRIME STEM/Student
Support Services Program. She can be reached
at Rebekah.McCloud@ucf.edu.

Palm Bay Hospital opens new MRI suite, features General Electric Echospeed scanner
Palm Bay Hospital, part of Health First, has announced the opening of a new state–of–the–art MRI suite.
The MRI examination room size is nearly three times larger than the MRI’s prior location, with an expansive window
that allows natural light into the scan room to help ease patients that may experience apprehension during the procedure. It also features a skylight picture–view light fixture above the scanner table so patients have the feeling they are
looking out a window. “We are proud to offer this state–of–the–art technology to our community,” said Judy Gizinski,
chief operating officer for Palm Bay Hospital. “It truly supports our mission to provide exceptional care and improved
patient experience. We believe our patients will enjoy the more spacious yet private and more peaceful setting. We are
happy to be able to offer this incredible technology while we meet this need for people in our own community.”
The MRI magnet is a General Electric 1.5 Tesla Signa Excite 16x High–Definition EchoSpeed 8 Channel MRI
Scanner. Palm Bay Hospital will be able to offer moderate sedation to patients who require medication in order to relax
during the scan. The suite features an expanded patient–care area for pre– and post–procedure care.
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Sheriff Wayne Ivey stated, "I would like to personally commend the leadership of the
Superintendent and our School Board Members for their commitment to the safety of our
children, teachers, administrators and employees. This program is an excellent example
of partnerships, working together to protect our community."
For information concerning this initiative, please call Deputy Maria Fernez at 321-6364665.
###

SHERIFF WAYNE IVEY

BREVARD COUNTY SHERIFF’S OFFICE
NEWS RELEASE
Date: February 26, 2014

Released By: Deputy Maria Fernez

NR # 14-09

SHERIFF'S OFFICE AND BREVARD PUBLIC SCHOOLS LAUNCH NEW
SECURITY INITIATIVE
The Brevard County Sheriff's Office is pleased to announce an enhanced security
initiative with the Brevard Public Schools and our entire Public Safety community. Last
night, during the Brevard Public Schools Board meeting, a valued partnership was
unanimously approved that is a complete win/win for our citizens with a strong emphasis
on protecting our most precious resources, our children.
Over the course of the last several months the Sheriff has worked closely with
Superintendent Binggeli and his Staff to create a new "School Security" concept that goes
well beyond past practices. This collaborative effort creates an effective solution for safe
school strategies and most importantly, safe learning environments for our students,
educators, volunteers and staff.
This newly developed partnership provides Brevard Public Schools with a highly trained
Sheriff's Office Lieutenant that will now oversee District Security. The initiative will
immediately work to enhance communication and coordination between Brevard Public
Schools and all Law Enforcement agencies. A partnership designed with the complete
and unanimous support of our Brevard County Chiefs of Police and their respective
agencies.
This unique collaborative effort is designed to enhance safety and security on school and
district sites, while increasing learning opportunities for students, parents and staff. The
immediate advantage will be an enhanced interface with all local law enforcement
agencies offering a seamless communication and response system, training opportunities,
and a uniformed presence at School and District functions.
This new partnership reduces operational costs for both Brevard Public Schools and the
BCSO through the elimination of the Director of District Security position, which will be
replaced by BCSO Lieutenant Mike Scully. Lt. Scully's position will be funded by both
Brevard Public Schools and the Sheriff's Office. Lt. Scully is a 30-year law enforcement
veteran with exceptional skills in law enforcement administration, patrol, site security,
and crime prevention.

To Be Continued ...

The Schools and the entire Public Safety community will gain increased coordination of
the School Resource Program and a more effective communication process with students,
parents and staff members pertaining to school and community safety issues.
700 S. Park Avenue, Titusville, Florida 32780 x 321-264-5201 x www.BrevardSheriff.com
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UCF offers new bachelor of arts degree program in Humanities and Cultural Studies; three areas
ORLANDO — A new bachelor of arts in Humanities
and Cultural Studies is being offered at the University of
Central Florida that will include additional courses in
theory and methods along with the traditional historical
focus.
The revised degree replaces the previous bachelor of
arts in Humanities to reflect developments in contemporary scholarship and research areas of the UCF faculty.
Students already majoring in Humanities — about 80 —
can choose which catalog requirements to follow; new
students will be required to follow the new requirements.
“We hope that this new, streamlined and more
theoretical program will be appealing to more students,”
said Michael Strawser, chairman of the Department of
Philosophy and an associate professor.
The 36–credit–hour concentration will teach students
to more readily understand the relevance of culture and
meaning to their life and world,” said Claudia Schippert,
director of the program and an associate professor of
Humanities and Religious Studies. The new degree was
approved last year and put in the 2014–15–course catalog.
The requirements are divided into three components:
l Humanistic Foundations courses offer study in
specific historical periods of cultural production, such as
ancient, medieval, modern or contemporary expressions of
human and cultural texts.
l Theories and Methods courses teach theoretical
methods that allow students to engage historical and
contemporary cultural texts with analytical approaches.
l Cultural Traditions and Topics courses focus on
understanding and valuing global cultural traditions in
depth, such as African humanities, Latin–American
humanities, or Asian humanities, and require students to
contextualize and critically engage in key topics such as
“justice,” “freedom,” “love” or “empire.”
“While many degree programs exist that allow
students to pursue historical or literary or political study,
the program in Humanities and Cultural Studies is
unique in its intentionally interdisciplinary focus and its
grounding in a Cultural Studies approach,” Schippert
said.

“This degree is for students who are interested in
obtaining key competencies in the liberal arts, such as
thinking critically about the world we live in, who want to
examine how meaning is generated, disseminated, and
produced in social, political and economic spheres within a
given culture, and who wish to combine historical,
literary, artistic, philosophical, and related critical
approaches in their interdisciplinary study.”
She said students pursuing this degree also will learn

solid research skills and how to read, think, and write
critically “in an increasingly culturally diverse and
politically complex world.”
Schippert has worked in the Department of Philosophy
since 2001 and directed the Religious Studies program
from 2002 to 2010. Her research interests are in the areas
of American cultural studies, religion in America, feminist
and queer theories, feminist ethics, and comparative
approaches to bodies and sexualities.

UCF Gallery to showcase work of late Jack Mitchell, chronicled arts scene in New York
ORLANDO — The photography of the late Jack Mitchell, who chronicled the arts scene in New York for 35 years, will
be on display at the University of Central Florida Art Gallery from June 12 to July 11.
Black–and–white photos depicting memorable personalities of American culture from 1960 to 1995 will be featured in
the “Icons & Idols” exhibit, which is free of charge to the public.
Icons & Idols shows photos of some of the greatest actors, dancers, painters, composers, writers, choreographers and
musicians of Mitchell’s career. His own words accompany each photograph in the collection to provide behind–the–
scenes close–ups of some of the most iconic legends of the era.
According to American playwright Edward Albee: “For 35 years, almost everyone who was anyone in the arts found
themselves in Jack Mitchell’s photography studio in New York City.”
After working in New York, Mitchell moved back to his hometown of New Smyrna Beach, where he long remained
active as an advisory board member for the Master Artist–in–Residence Program at the Atlantic Center of the Arts,
which organized this exhibit. Mitchell died last year.
An opening–night reception will be 6 to 8 p.m. on June 12. The gallery’s normal hours are 10 a.m. to 5 p.m. Monday
through Friday. The gallery is in the Visual Arts Building just off West Gemini Boulevard and Aquarius Agora Drive.
For more information about the event, visit Gallery.CAH.UCF.edu/.

Networking event for space industry set June 18 at Fish Lips at the Port
The National Space Club Florida Committee, Coast Steel and ATK are co–sponsoring a networking event from
4 to 7:30 p.m. on Wednesday, June 18, at Fish Lips’ Lower Deck at Port Canaveral.
“The goal of the event is to bring the next generation of space leaders together to discuss our mutual interests in
launch and space operations,” said Jim McCarthy, National Space Club Florida Committee chairman.
The program is open to the public. The $5 cost includes “two drink tickets, food and surprises.” It offers an opportunity for those who have not previously attended a meeting to come and learn about the NSC’s 2014 calendar of events.
Door prizes will be awarded. To register for the meeting, visit www.NSCFL.org/Events.aspx.
“This relaxed networking opportunity will broaden your association with other space and industry colleagues,” said
McCarthy.
For further information about the event, contact LaDonna Neterer at 225–3366 or send an e–mail message to
LaDonna.J.Neterer@Boeing.com.
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Manufacturer Acopian wins inaugural award at event hosted at a hotel in Las Vegas; five decades in business
EASTON, Penn. — Acopian, a leader in the design and
manufacturing of custom, standard and modified–
standard power supplies, is the recipient of the celebrated
2014 ECN IMPACT Award.
The company, which has a facility in Melbourne,
received the award in the category of “Power Sources and
Conditioning” for its 1U 750 watt AC–DC Power Supply
family, which targets a broad range of ATE, OEM and
laboratory applications.
The ECN Impact Awards were presented at the
inaugural ECN–sponsored reception on May 6 at the
Cosmopolitan Hotel in Las Vegas. Winners were selected
by a judging panel comprised of 15 category–specific
industry experts to recognize the products and services
having the most significant impact on the electronics
industry during 2013.
Alex Karapetian, Acopian’s director of sales and
marketing, who accepted the award at the ceremony, said,
“We thank ECN for acknowledging our 1U 750 watt AC–
DC Power Supply family at this truly exceptional event.
Being named a winner of a 2014 ECN IMPACT Award
demonstrates Acopian’s long–standing commitment to
provide our customers with innovative and reliable
products to help them stay competitive and grow their
businesses. We are proud to be among the winners
recognized for this honor.”
Available in rack and benchtop configurations,
Acopian’s 1U 750–watt AC–DC power supplies feature
wide–adjust output voltages from 0V–5V to 0–135V and
current capabilities up to 70A.
Notably, the single–output programmable power
supplies provide high– power density, low–ripple and a
user–friendly front panel. These devices accommodate the
universal AC input voltage of 95 to 265VAC, 50/60Hz with
active power–factor correction (PFC) of 0.99 single phase.
Models can be configured with a fixed auxiliary output
of between 3.3Vdc and 125Vdc, up to 180W. An intuitive
front panel supports reliable linear controls. Voltage and
current monitor outputs, and provisions for N+1 redundancy and paralleling are also available as options. All
units are provided with pluggable connectors, active PFC,

universal input, built–in over voltage protection (OVP),
and constant current control.
Additional standard features include “soft start” and
“no load” operation, short circuit and overload protection,
thermal protection, internal EMI filtering, RFI shielding,
and remote sensing. Available digital interfaces include
RS232, RS485, Ethernet and USB. Moreover, the extensive menu of options enable customers to “build their own”
customized power supply online at “off–the–shelf “prices.
Customers only pay for the functions required, thereby
keeping their cost down.
Acopian Technical Co. has been designing and manufacturing custom, standard and modified–standard power
supplies since 1956. Their products are commonly
employed in a broad range of electronics applications in

such strategic markets as computing, aerospace, automotive, medical, telecommunications, and industrial control.
Acopian’s comprehensive portfolio consists of full lines
of AC–DC single, dual– and triple–output power supplies,
AC–DC wide–adjust output power supplies, DC–DC
converters, high voltage AC–DC and DC–DC power
supplies, redundant systems, N+1 power supplies and
systems built to customers’ unique requirements.
Standard models have outputs from 1V to 30kV, and up
to 1400W, and most come with a five–year warranty. Each
is shipped within three days (larger units ship within nine
days) after receipt of order. All Acopian products are built
in the U.S. and shipped factory–direct to customers
worldwide.
Visit www.Acopian.com for more company information.

Survey reveals top five functions information technology executives are outsourcing
FORT LAUDERDALE — Information technology executives have identified the top five IT functions they’re
outsourcing to managed–service providers this year, for the most part to relieve the time and budget shortages that
represent their biggest challenges, according to a survey sponsored by JDL Technologies.
JDL Technologies is a managed–services provider based in Florida, with a 15–year tradition of providing information–
technology solutions and IT services to businesses, schools and health–care providers throughout the state. JDL engaged
Spiceworks to field the survey to provide insights into what drives organizations to use managed services and their
criteria for selecting a managed–services provider.
According to the survey, connectivity and bandwidth lead the top five information–technology functions outsourced,
followed closely by 24/7 network monitoring, virtualization, disaster–recovery and security.
In addition to identifying the top five outsourced functions, survey respondents identified their reasons for using a
managed–services provider, citing three primary advantages:
l Almost three–quarters (73 percent) said the top benefit is the reduced need to hire additional information technology
staff.
l More than two–thirds (68 percent) indicated that using a managed–services provider enables their information
technology staffs to do more, which is important in an environment characterized by time and budget shortages.
l Almost two–thirds (61 percent) said that using a managed–services provider gives them access to greater technical
expertise than they have in–house.
According to the survey, two–thirds (66 percent) of respondents report time constraints as their biggest challenge,
followed closely by budget challenges (65 percent). Some 40 percent of the survey respondents are using at least one
managed–services provider this year.
JDL Technologies provides an extensive range of networking, virtualization and cloud services such as data backup
and business continuity, security, e–mail, telephony and more. The firm is a wholly owned subsidiary of Communications
Systems Inc., a publicly traded company (Nasdaq:JCS). Visit JDLTtech.com for more company information.
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Melbourne–based Dyer Mortgage Group expands its satellite office network to
Tampa; purchases its headquarters building on South Harbor City Boulevard
By Ken Datzman
Founded only two years ago, Dyer Mortgage Group has
just opened its third location and the first satellite office
outside Brevard County.
Based in Melbourne, Dyer Mortgage Group has a
satellite office in Suntree and in March extended its reach
into the Tampa market. The firm now employs 19 people
and the number continues to grow.
Businesswoman Bobbie Dyer, division president of
Dyer Mortgage Group, said she picked Tampa for her
company’s first out–of–area expansion because the “right
individual” was available to head the office there, which
currently has three people and plans to double in staff size
by the end of the year.
“It’s all about hiring the right people, individuals who
have the same vision for the company as I do. I picked
Tampa because one of my former colleagues that I worked
with, and I have known for 16 years, was available and
interested in leading that office for us. We opened the
Tampa office March 1 and our business has been great in
that market.”
Dyer, who has forged working relationships with area
Realtors over the years, added, “So the expansion process
starts with being able to recruit the right person. Then we
‘onboard’ them to open the branch. That way, they succeed
and we never let the customer down, which is paramount
to our business model.”
As the satellite office network grows in the number of
locations, it means more jobs for Dyer Mortgage Group in
Melbourne, the operations center which supports processing, closing, underwriting, marketing, and other functions
for the firm.
“We will continue to add administrative jobs in
Melbourne to support the satellite offices as we grow the
network in select markets,” said Dyer, whose company is
targeting Orlando for its next office. “Hopefully, we will be
able to open in Orlando toward the end of this year.”
In preparation for her company’s future growth, Dyer
purchased the 6,300–square–foot building at 10 S. Harbor
City Blvd. that has housed her business for the past two
years. Alliance Title Insurance Agency occupies the entire
first floor of the two–story building and some space
upstairs.
That real–estate transaction closed May 29, she said.
The building for many years housed Pruitt Real Estate,
which was founded in 1954 by James H. Pruitt, who died
in 2002. He was the mayor of Eau Gallie from 1956 to
1957, and served in the Florida House of Representatives
from 1959 to 1967.
“When I first moved here 25 years ago, in 1989, I would
stop by Pruitt Real Estate and visit with Mr. Pruitt,” said
Dyer. “My big dream back then was to one day be a
businessowner and see my name on a building. Then, for a
moment, I thought, this is just a dream. It’s crazy. But I
did dream big, and here I am 25 years later with my
company’s named on the building. It’s taken a lot of hard
BREVARD BUSINESS NEWS / 10
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Bobbie Dyer is division president of Dyer Mortgage Group, which now has locations in Melbourne, Suntree, and Tampa, with Orlando as
the next targeted market for expansion. The growing firm employs 19 people. She started her business two years ago, after working in the local
mortgage industry for more than two decades. Her headquarters in Melbourne is the operations hub supporting the satellite offices.

work to get here.”
Today, women are creating businesses at a faster pace
than men in a range of segments, but mostly in the service
area. And they are upbeat about their ventures in 2014.
Nearly nine out of 10 women businessowners (87
percent) are “optimistic” about their firm’s economic
outlook this year, a 12 percent increase over 2013, finds
the 2014 “State of Women–Owned Business Report”
commissioned by the National Association of Women
Business Owners and Web.com Group Inc.
The report, developed from an annual survey of more
than 600 women businessowners from around the nation,
also shows that while the “state of the economy” is the top

concern for most (90 percent) women businessowners, the
majority (89 percent) are also optimistic about their overall
business performance this year.
Dyer said her company is experiencing good growth and
its expansion into new markets will be a measured “slow,
steady approach. I don’t want to promise something I can’t
deliver.”
Dyer Mortgage Group, a division of Primary Residential
Mortgage Inc. of Salt Lake City, Utah, sees itself as a
boutique firm providing the type of service throughout the
process that customers embrace.
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Newly named Launch Federal Credit Union, rebranding from KSCFCU,
expands, opens 5,000–square–foot branch in Melbourne; event set June 13
By Ken Datzman
Kennedy Space Center Federal Credit Union has a new
distinct name and a growing footprint in Brevard County,
with the recent expansion and opening of a 5,000–square–
foot branch on North Wickham Road in Melbourne.
The Merritt Island–based institution, which operates
12 branches in Brevard and Volusia counties, is
rebranding to the name Launch Federal Credit Union as it
better positions itself for future growth in the markets its
serves.
There is no change in ownership and no merger has
taken place, but a mouthful, sometimes confusing 13–
syllable company name has been shortened and reworked.
Over the last two decades, a growing number of credit
unions have rebranded in an effort to meet the changing
dynamics of their organizations.
Launch is not used by any other credit union in the
nation, research shows, said Joe Mirachi, Launch FCU’s
president and chief executive officer.
“Launch is an action verb and the word obviously has a
connection to the space center, which is important to us.
We want to recognize the history and the great accomplishments the space center has had over the years and will
continue to have in the future. But we also felt that
Launch could connect to Volusia County teachers who
‘launch the success’ of our children and grandchildren. We
saw an immediate connection there, too.”
He added, “And it has a broader connection to the
community in general for our members and for potential
members. They can come and launch their financial
success; our employees can launch their careers. So being
an action verb lends itself to that multiple usage we felt
would be more inclusive of the entire community.”
In 1993, his credit union merged with the Halifax
Teacher’s Credit Union, which serves Volusia County
School employees.
Mirachi said the Kennedy Space Center FCU name
seemed to imply that you had to work at the space center
to be eligible to join the credit union.
“That was a possible limitation on our growth. It also
lacked differentiation and distinctness in the marketplace,
and was more than a mouthful to say. We gravitated to
KSC Federal Credit Union in recent years. However, the
often–heard comment was ‘the chicken place,’ as people
heard KFC rather than KSC.”
Mirachi also cited other reasons for the name change,
including confusion with Space Coast Credit Union. “We
were often referred to by our members as ‘Kennedy Space
Coast Credit Union.’ So we had a few challenges with our
name.”
After interviewing “eight or nine” firms for the project,
the board and management team selected
Raoust+Partners of Hampton, Va., a marketing company
that specializes in credit–union rebranding.
During the process, Raoust visited “every branch” and
spoke with a number of employees and members, said
JUNE 16, 2014
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Joe Mirachi is the president and CEO of newly rebranded Launch Federal Credit Union, previously known in the region as Kennedy
Space Center FCU. He is at Launch FCU’s new branch at 2200 N. Wickham Road in Melbourne. The branch features a ‘brand wall’
and the credit union’s new tagline, ‘Go Beyond.’ The credit union will host a grand–opening celebration on Friday, June 13.

Mirachi. They also researched the history of Kennedy
Space Center and the history of Brevard and Volusia
counties.
“Raoust became our choice when we saw their portfolio
of work. They tailor each project to that specific credit
union, whereas a lot of firms take a cookie–cutter approach.”
The new Launch FCU branch in Melbourne features a
“brand wall” with the credit union’s name and its new
tagline “Go Beyond,” which sums up the philosophy of the
cooperative’s customer–service effort and its promise to
help members through various life stages “acting as their
trusted financial guide and advocate.”
While many credit unions and banks have pulled back

Visit BrevardBusinessNews.com for Advertising Information

on the construction of new branches, Launch FCU is not
only building freestanding facilities but also designing
them considerably larger than the typical financial office in
the region.
Its new location at 2200 N. Wickham Road is roughly
2,000 square feet larger than many credit union or bank
branches that make up a network. The larger model is part
of Launch FCU’s value–based strategy in the market.
“We deploy fewer branches perhaps than some of the
competitors, but we make them larger in order to achieve
economy of scale, which really helps drive member value,”
said Mirachi, whose credit union has experienced two
Please see Launch Federal Credit Union, page 17
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Saturday, June 21 at 8:00 p.m.
Space Coast Stadium
Join The Brevard Glow Run/Walk with your family and friends!
A one of a kind night time experience for all, from the casual walker to the avid runner.
Support the HBCA Foundation, a non-progfit organization, at the same time!
Help the HBCA Foundation provide grants and scholarships to
Brevard County students in construction related fields.

PIP

Tradeshow Displays
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VINYL LETTERING tMAGNETS
PROMOTIONAL PRODUCTS tDIRECT MAIL CAMPAIGNS
GRAPHIC DESIGN tFULL COLOR OFFSET PRINTING
BLACK/WHITE & COLOR COPYING
AND MUCH MORE!

321-951-4354

AUTHORIZED SHIPPING CENTER

Authorized ShipCenter

Make Checks Payable to: HBCA Foundation Mail to: 1500 W. Eau Gallie Blvd Melbourne, FL 32935
Name________________________________________________________________________________________
Address_______________________________________ City____________________ State____ Zip___________
Phone___________________ Email Address___________________________________
Sex (Circle one) Male Female Date of Birth ____/____/_____ Age on Race Day____
Shirt Size (Circle one) Small Med Large X-Large (Cotton Unisex Sizes)
INCOMPLETE OR UNSIGNED ENTRY FORMS WILL NOT BE ACCEPTED
In consideration of my entry being accepted, I intend to be legally bound, and hereby for myself, my heirs, and executors, waive all rights and claims for damages which
may hereafter accrue to me against the sponsors, officials, volunteers, and supporters of this race and any representatives, successors, or assigns for any and all damages or
injuries which may be sustained and suffered by me in consideration of my association with an entry or participation in the Brevard Glow Run event. If I should suffer injury
or illness, I authorize the officials of the race to use their discretion to have me transported to a medical facility, and I take full financial and legal responsibility for this action. I
attest and verify that I am physically fit and have my physician’s permission to participate in this race. I hereby grant full permission to any and all of the foregoing to use any
photographs, videotapes, or any other record of this event for any purpose of the event whatsoever. I have read the above release and understand that it presents a risk of
physical injury, knowing this I am entering this event at my own risk.

_______________________________ ____________________________________________ __________
SIGNATURE
SIGNATURE OF PARENT FOR THOSE UNDER 18
DATE

LIGHT UP THE NIGHT!!
Fun Glow Paint and Glow Goodies included in each race bag!
Race Shirts for first 100 registrants! Awesome Awards!
After Party at Space Coast Stadium!
For information visit www.hbca.brevard.com or call 254-3700.
Allow us the opportunity to show you that all you need is one good bank.
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291 N. Courtenay Parkway
Merritt Island, FL
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| Downtown Orlando
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Lake Nona Coming Soon
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info@pipcandoit.com
www.pipcandoit.com
1480 Palm Bay Rd. NE
Palm Bay, FL 32905

CGC oﬀers quality Design Build, New
Construction, Exterior & Interior
Renovations and Tenant Build-outs for
any construction project.
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Helping you build your future,
from concept to completion

321-984-5000
1120 East PalmeƩo Ave Melbourne, FL 32901

sales@cgcflorida.com

www.cgcflorida.com
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The Haven Lamb Shoppe expands with opening of the Furniture Cottage in Indian Harbour Beach
INDIAN HARBOUR BEACH — The Haven Lamb
Shoppe has expanded its facility to include the 1,200–
square–foot building directly behind it.
The Furniture Cottage, at 1767 South Patrick Drive,
is now open and accepts donations of quality furniture
and large home goods.
“We are excited about this opportunity and hope this
will be an added source of revenue to help support the
children of The Haven,” said Nancy Rehwoldt, one of the
new volunteer co–mangers for the store.
“We have a loyal customer base and wonderful
volunteers who help make this little thrift store a major
financial contributor to support The Haven.”
Shoppers will also notice a new, larger sign along
South Patrick Drive. The store is open from 10 a.m. to 3
p.m. Monday through Saturday.
The store is accepting donations of infant and
children’s clothing, toys and accessories, women’s
clothing, housewares and collectibles, books, art and
furniture. These items are tax–deductible.
The Lamb Shoppe is also seeking volunteers to help
operate the store during the summer months.
“This is a great opportunity for students in need of
volunteer hours, or anyone looking for a social volunteer
opportunity. We really do have a lot of fun,” said
Rehwoldt.
Volunteers sort donations, assist customers and
organize inventory.
The Haven Lamb Shoppe was established in 1999 to
supplement income to operate The Haven for Children

Inc., a Florida licensed residential group home for
infants and children who have been removed from their
family because of abuse or neglect.
This is the second time since its opening that the
thrift store has expanded, reflecting the “strong community support and loyal customer base the Haven Lamb
Shop enjoys.”
It is operated and managed by an all–volunteer

group of members of the Haven Guild. Kathy Gagen,
Rehwoldt and Hannah Webb took over management of
the store in January of this year. All monies, less rent
and utilities, are donated to support the three residential
homes of The Haven.
To volunteer, donate items or for other information
about the new store, call 777–6606 or visit
www.TheHavenForChildren.com/LambShoppe.php.

Gator Club to award scholarships to area students; event headlined by Ackerman
The Space Coast Gator Club will host its annual “Gator Gathering” at 6 p.m. on June 14 at the Hilton Melbourne
Beach.
The club will award $17,000 to Brevard County students who will be attending the University of Florida in the fall.
The keynote speaker will be former Gator player and television broadcaster Brady Ackerman, who was a running
back at the University of Florida from 1987 to 1991. Ackerman was a member of the “first official SEC football
championship team in 1991.”
He also works for the Gator Radio Network as the pre– and post–game host, as well as the sideline reporter for all
UF football games. He will be previewing the 2014 Florida football season for the attendees.
The event will begin out on the ocean deck with steel–drum music and hor d’oeuvres, followed by a sit–down dinner,
speaker presentation and the awarding of the scholarships. There will be a silent auction, raffle and Gator vendors will
be selling UF clothing and collectables.
With $17,000 in scholarships given out this year, the Space Coast Gator Club has provided a total of more than
$100,000 to Brevard County students attending UF. The Space Coast Gator Club is an affiliate of the University of
Florida Alumni Association and is a 501(c)3 not–for–profit organization. The Brevard chapter is the “11th largest Gator
Club in the world.”
Tickets to this event can be purchased at spacecoastgatorclub.com. Corporate and personal sponsors are needed to
make this event a success.
For further information or to become a sponsor of Gator Gathering, call 890–7754 or send an e–mail message to
SpaceCoastGatorClub@gmail.com.

NOW ENROLLING FOR
2014-2015 SCHOOL YEAR

Catholic

Brevard County Catholic Schools provide an outstanding education
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Catholic School

Our Saviour Catholic School

St. Mary’s Catholic School

St. Teresa Catholic School

Rockledge

Titusville

U.S. Department of Education Blue Ribbon Schools of Excellence
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Winner for Crossroads’ Great Brevard Duck Race adopted by Pamela Kelly at Red Lobster on Merritt Island
Page 25

Crosswinds Youth Services recently held its 16th
annual Great Brevard Duck Race during the Indian River
Festival at Sand Point Park in Titusville.
Hundreds of onlookers gathered to count down the race
with Mindy from Lite Rock 99.3 and Tom Terry, chief
meteorologist from WFTV channel 9.
The grand prize, a four–night Bahamian cruise for two
on the Disney Dream, was won by Pamela Kelly, an
employee at Red Lobster on Merritt Island. The mother of
two small children adopted two ducks with her tip money.
She said this will be their first time cruising and they are
“excited about going on the Disney Dream and seeing
Mickey Minnie and all of their friends.”
The second and third prizes, each a $500 shopping
spree at Dillard’s in the Merritt Square Mall, went to
Jennifer Hudgin, who adopted her duck on race day, and
Aida Seatland, who adopted her duck at Fidelity Bank on
Merritt Island. A full list of the winners is available at
www.greatbrevarduckrace.com.
The event exceeded the board’s goal of $35,000 in net
proceeds, which will “greatly benefit” Crosswinds’
Children’s Shelter and other programs and services, said
Jan Lokay, the president and chief executive officer of
Crosswinds in Cocoa. “The support from our sponsors and
from our community was outstanding.”
There were more than 130 volunteers who helped to
make the event successful, said Lokay.
The major sponsors included: WFTV–9 Family
Connection, Lite Rock 99.3, Publix Super Markets
Charities, Brevard County Sheriff’s Office, Ivey’s Construc-

tion, Walmart, Bloomers Floral Design, Cantwell &
Goldman P.A., Cocoa Beach Optimist Club, Community
Credit Union, Copytronics Information Systems, Dr. Bob
and Bunny Lehton–Family Pediatric Clinic, Florida Power
& Light Co., Florida Bank of Commerce, Island Lincoln,
Jack and Yvette Parker, Nash & Kromash LLP, Paradise
Ford, Southeast Petro Distributors/Titusville Dairy Queen,

Southeast Aerospace, and Space Coast Credit Union.
For 40 years Crosswinds has been “committed to
helping vulnerable young people overcome serious issues
such as homelessness, abuse and neglect, delinquency,
running away, truancy and other challenges.”
For more information about the organization, visit
www.CrosswindsYouthService.org or call 452–0800.

Lightle Beckner Robison brokers four lease transactions at One Harbor Place
Area firm Lightle Beckner Robison Inc. has announced the closing of four leases at the One Harbor Place office
building in downtown Melbourne. In six months, partner Rob Beckner increased occupancy by roughly 10 percent,
brokering all four leases in the Class A building.
Located at the corner of Highway U.S. Highway 1 and U.S. 192, the eight–story 72,900–square–foot facility, with
water views, features on–site covered parking and a private fitness center.
“Rob’s knowledge–driven solutions helped Loundes, Drosdik, Doster, Kantor and Reed P.A. choose this premier
location to debut their Melbourne office,” said Lightle, the firm’s founder and president.
Beckner also placed several other tenants at One Harbor Place, including Volk Law Firm, INNOAPP, and Agile SDE.
“One Harbor Place is an obvious Class ‘A’ choice to present your business to upscale clients,” said Beckner.
Lightle Beckner Robison is a full–service real–estate firm specializing in office, retail, industrial, investment properties and asset/ property management. The company serves Brevard County and the entire states of Florida and Georgia.
For additional information about the firm, visit www.TeamLBR.com.

‘Romance Reader’s Circle’ to discuss book
Barnes & Noble at 1955 W. New Haven Ave. in West Melbourne will host its “Romance Reader’s Circle” program at
7 p.m. on Tuesday, June 24. The event is led by Harlequin American romance author Leigh Duncan. Each month the
group discusses the newest and hottest romance titles. The program includes giveaways. This month’s selection is “The
Sweet Spot” by Laura Drake. The event is free of charge and open to the public. Romance Reader’s Circle meets on the
fourth Tuesday of the month.
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Dyer Mortgage Group
Continued from page 10
“Our entire focus,” said Dyer, “is on the customer
experience. We like to think that we are providing the
Ritz–Carlton type of service at Walmart pricing. We want
the customer’s experience to be pleasant, and that means
closing on time.”
Dyer Mortgage Group has just introduced a new
program, which applies to all of its loans, that features a
service guarantee.
“We now have our ‘Close–on–Time’ guarantee for
customers. If we miss the customer’s closing date, for
something that we did, we will give the customer $1,000 at
closing. We don’t miss closing dates,” she said.
Her company’s business volume is 80 percent purchases
and 20 percent mortgage refinancing. “A good piece of our
business is working with relocation companies. Right now,
we are doing some relocation business with some of the
companies that are moving to Brevard with their employees.”
Dyer added, “We work with their employees so they can
maximize their benefits. We assist them in many ways to
make the transition a smooth process for them and their
families. We provide them information about area schools
and much more. We have a ‘resource package’ we give
them.”
Dyer Mortgage Group’s full–service capabilities include
an in–house marketing program led by Joseph Long, who
joined the firm last September.
One of his projects was creating a “Green Screen”
studio, which shows off one shade of green. The small

room, with expensive lights and camera equipment, is set
up to film and record video messages for Realtors who
work closely with the Dyer Mortgage Group.
“The Realtors come to the Green Screen room and we
film them creating a commercial production–ready ad, or
something they want to use for a 60–second promotional
video for themselves to be put on their personal website.
And we do this free of charge. We give them the clip and
they can broadcast it to their customers, such as posting it

on Facebook. It’s a great service for our Realtors, and one
that can help them build their business,” said Dyer.
Dyer Mortgage Group has a redesigned website
(DyerMortgageGroup.com) and the voice–over for the
introduction video of the company, as well as work in other
areas, was done by Dyer’s son, Spencer Hertrick, a
processor with the firm.
His smooth delivery and enunciation rivals that of
professional broadcasters.

Kent Cooper of Capstone Commercial elected for second term as chairman of CIR
Kent Cooper of Capstone Commercial was recently re–elected as chairman of the Brevard County’s Commercial
Investment Roundtable, effective now through May 31, 2016. Cooper has just completed his first two–year term as
chairman of the CIR, and was unanimously elected for a second term.
He is president and broker of Capstone Commercial of Brevard Inc. in Cocoa Beach, and has been doing business in
Brevard County since 2002.
Cooper is a licensed real–estate broker, certified general real–estate appraiser, and a certified valuation analyst.
Capstone Commercial provides real–estate brokerage, high–end business brokerage including services in the mergers
and acquisitions sector, commercial real–estate appraisals, and certified business valuations.
The Brevard County CIR is a group of practitioners from throughout the county. Only experienced commercial
practitioners are accepted for membership.
Once a candidate requests membership or is invited by a current member they must meet certain criteria, including
having at least five years of commercial real–estate experience and having achieved at least $4 million in commercial
sales, or have leased at least 100,000 square feet of commercial space, or an equitable combination thereof.
Dick Marshall of National Realty of Brevard, a past chairman of the CIR, was appointed to chair the Administrative
Committee for the term of two years.
The CIR meets monthly to discuss commercial properties and matters of specific interest to commercial real–estate
professionals. Guest speakers are frequently invited to address the group.
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RUSH Construction’s Advisory Board a continuous source for improvement; is outside its board of directors
TITUSVILLE — RUSH Construction Inc. recently
met with its independent Construction Advisory Board
(CAB). It was the 27th meeting in the past 12 years for
RUSH Construction and CAB.
The board is a peer group designed to continually
improve each member’s business practices and operations. This involves members challenging each other to
make improvements, and then holding each other
accountable to make sure those changes happen.
RUSH said it encourages businesses in all industries
to form a similar peer group, outside of their board of
directors.
Formed in 2002 with the help of the Associated
Builders and Contractors, CAB includes four companies:
Keller–Martin Construction (San Antonio, Texas),
TerWisscha Construction (Willmar, Minn.), Cicero’s
Development (Plainfield, Ill.), and RUSH Construction.
Each member is a part of the same industry, but are
not competitors, and serve different markets. The group
meets for a few days every six months, rotating the
location each time. Generally, a roundtable discussion
takes place, where topics affecting the industry are
discussed, and each member raises topics of interest or
concern to the group.
“We have found it incredibly rewarding to be a part of
this advisory board for the past 12 years,” says William
Chivers, president of RUSH Construction. “I think other
companies would benefit greatly from being a part of a
group like this. It has certainly improved the way that
we do business, and we look forward to continuing our

association for a long time to come.”
For companies interested in forming a similar type of
advisory board, RUSH recommends contacting the
industry’s peer associations, or conducting a search for
peer groups or other non–competitor companies in the
same industry.
An employee–owned company, RUSH Construction
has worked with such clients as Ron Norris, Barn Light
Electric, Parrish Medical Center, Health First Inc.,

NASA, Central Florida YMCA, the U.S. Air Force, the
U.S. Army Corps of Engineers, and the American Police
Hall of Fame.
With an award–winning “safety program and
litigation–free history,” RUSH is also a Certified Green
Contractor with three LEED accredited professionals on
staff.
For more information about the company, contact
Chivers at 267–8100 or visit RUSHInc.com.

Fund–raiser created by Lori Scott supports Project Hunger, ‘Feed and Read’ program
In Brevard County, two out of five children live in households that struggle to put food on the table with 45 percent
of Brevard’s student population receiving free or reduced priced lunches.
Concern for Brevard’s children and their access to proper nutrition is what led Supervisor of Elections Lori Scott to
create the “Vote to End Childhood Hunger Bake Sale” five years ago.
This year’s event was May 27 and raised $2,539.35. As was the tradition started by Scott, bake–sale customers were
not charged for their baked goods. Instead, customers “purchased” items by making a donation in the amount of their
choosing. “We have such a generous community,” said Scott. “I felt that we could raise more money by letting customers donate whatever amount they wished to donate.”
In addition to the baked goods, the event included eight themed raffle gift packages, including a Family Summer
Fun Gift Package and a Father’s Day Gift Package valued at $565 and $650, respectively. “Through the support of our
generous individual and corporate sponsors, we were able to offer some amazing raffle gift packages this year,” said
Scott. “We had so much fun presenting these wonderful gift packages to our raffle winners.”
Proceeds from this year’s Bake Sale will support Project Hunger and United Way’s “Feed and Read” sites. The “Feed
and Read” program will feed more than 1,000 children this summer, provide one–on–one reading mentors and
distribute more than 3,000 new books throughout Brevard.
“Through the overwhelming generosity of our community, the bake sale continues to become more successful each
year. This year’s proceeds were a 25 percent increase over last year. My staff and I look forward to presenting Project
Hunger with the check for $2,539.35,” said Scott.
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Launch Federal Credit Union
Continued from page 11
consecutive years of record membership growth.
His credit union’s target market is households earning
between $30,000 and $100,000 a year, he said. These
consumers have “demonstrated they are willing to drive a
little further to get to one of our branches, knowing they
are going to get a good, straightforward deal and not get
hit with fees and gimmicks on the pricing of products.”
Launch FCU’s Classic checking account has no
minimum balance and no monthly service fees, which
members find to be a “great value.”
The branch on North Wickham Road has a full–service
lobby, a drive–up ATM, multiple drive–through lanes, and
safe–deposit boxes, a service that many consumers,
especially in Florida, still request. The branch, which
features attractive signage, is managed by Lorie Stewart,
who heads a team of nine people including four tellers. The
team will host a grand–opening celebration on Friday,
June 13. A ribbon–cutting ceremony is set for 11:30 a.m.
This is Launch’s FCU’s second location in South
Brevard. The Palm Bay office on Babcock Street and
Malabar Road is one its fastest–growing branches. “It has
really taken off in the last 18 months. We have a couple
thousand members already in this part of the county,” said
Mirachi.
He added, “Based on the demographics in this area, we
see our new branch in Melbourne potentially growing to
10,000 members.”
The Merritt Island branch has more than 12,000
members and Launch FCU’s Titusville office has just over
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10,000 members, he said. “And those are mature communities. We are getting tremendous word–of–mouth
referrals from our existing members.”
Launch FCU sent out post cards to 46,000 households
in the area of the new branch announcing the opening and
the credit union’s name change. On the back of the card is
a schedule of planned activities for the month of June.
Each Friday throughout the month, the branch will
host community events including a “Health Day” on June
20 and a “Safari Day” on June 27, partnering with the
Brevard Zoo.
With its new branch now open, Launch FCU is looking

for continued growth in consumer lending. Last year
through April, the credit union originated $36.4 million in
loans, which was the “best year since the beginning of the
financial crisis and Great Recession,” said Mirachi.
For the same period this year, Launch FCU has
originated $40.2 million in loans, a 10 percent increase
from 2013’s pace. The figure includes all consumer–type
loans, such as vehicle, real estate, and unsecured loans.
“Consumer loan growth is definitely coming back, at a
slow and steady pace, like the economy as a whole. And I
think that is a good thing because the pace is more
sustainable,” said Mirachi.

Deanna Minter joins the Suntree office of growing Alliance Title Insurance Agency
Locally owned and operated Alliance Title Insurance Agency recently announced that licensed closing agent Deanna
Minter has joined the firm’s Suntree/Viera team to help support the office’s rapidly growing business in that area of the
county. Minter has more than 20 years experience in Brevard County’s real–estate industry. She has quickly built a
“strong following” at Alliance Title’s main office at 10 S. Harbor City Blvd. in Melbourne, where she has worked for
several years. Now, Minter will put her “expertise and customer–service skills” to work at the agency’s second location at
33 Suntree Place.
“Because of the integrated processing system between our two offices, the move was seamless,” said Alliance Title
owner Liz Cassella. “And Deanna continues to provide excellent service to all of her existing Realtor and lender customers while building new relationships in both areas. As always, the customer can choose which location is most convenient
for them, and we make it happen.”
Alliance Title is Brevard County’s largest independently owned settlement and escrow agency. They provide complete
real–estate closing services to make the buying, selling and refinancing processes “a smooth and positive experience for
everyone involved.” For more information about the firm, visit www.AllianceTitleFL.com, follow Alliance Title Florida on
Facebook, and AllianceTitle10 on Twitter.
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Regions Financial Corp.
Continued from page 1
team’s trust administrator, was a practicing estate
planning and trust attorney in Orlando before joining
Regions three years ago.
“The way I see my role on the team as trust advisor is
basically twofold: One, for our high net–worth clients, I will
sit down with them and review their estate–planning
documents,” he said. “I will make suggestions and
recommendations for them and work with their attorney to
customize their plans for their current needs. A lot of
times, 10 years will go by and the husband and wife have
not updated their estate plan. It’s good to have another set
for eyes on their estate plan.”
Secondly, whenever Regions is named as a trustee or
personal representative for an estate, Bonnett is the
primary point of contact for the administration work.
Regions’ entire wealth–management process centers on
employing a full team approach.
“Our clients nowadays don’t expect any one person to
have all the answers. The approach we use has created
synergy among the wealth–management teams and
synergy among our consumer and business–banking
teams, as well as among our branch managers,” said Loso,
who worked as a certified public accountant with a global
firm before beginning his career in banking.
Integration, not competition, with other bank lines of
business is the approach the Wealth Management Group
takes, he added.
Regions is not a newcomer to the wealth–management
field, but it has rebuilt its infrastructure over the last three
years after divesting itself of Morgan Keegan & Co. Inc.
Regions’ trust and institutional investment–management
businesses were not part of the sale transaction, and now
operate within Regions’ Wealth Management organization.
Regions’ Wealth Management teams provide banking,
investment, trust, and insurance services to individuals
and institutional clients, all wrapped together with “a high
level of service.” The teams help clients build, maintain,
protect, and transfer wealth. The relationships are deep as
Regions brings together “all of its capabilities” to help
clients achieve their goals and objectives.
“Private wealth clients, for example, have some very
complex credit needs,” said Townsend, the lending advisor
for the Wealth Management team, for both consumer and
commercial loans. “We take a holistic approach working
with the client. For us, it’s not transactional; it is part of a
broad strategy for our private wealth clients.”
A local resident, Townsend covers a wide Central
Florida territory and beyond, as far north as Jacksonville.
He handles the credit needs for all Wealth Management
clients in that region.
Townsend joined Regions 18 months ago during a
recruitment drive by the bank as it geared up to serve
Wealth Management clients. He has worked with high
net–worth individuals for the past 10 years in Florida,
holding positions in Lakeland and Fort Lauderdale. His
wealth–management experience includes three years in
the sports and entertainment industry, working for a bank.
The team’s “quarterback” is Johnson, whose office is in
Melbourne. He is vice president, Wealth Management.
“Right now, it’s kind of an educational process getting the
word out in the community that we offer these services and
JUNE 16, 2014

they are available at all of our branches in the county,” he
said.
Johnson has worked in the banking industry for 23
years. He hooked up with Regions four years ago and is the
group’s coordinator. “My role first, is to be introduced to the
client and identify what his or her financial goals and
objectives are. Then, I bring in the team members who
provide the financial solutions for the client.”
Johnson said business for the Wealth Management
Group “has been very good. We see a lot of opportunity
ahead for Regions as more people learn about the vast
capability we have in this field.”
The asset size of the U.S. retail wealth–management
segment is nearly $12 trillion, according to a Booz & Co.
analysis. Private banks have only $1.1 trillion of that total,
but see the size of their wealth–management piece
growing in the future.
The net worth of American households has been
uplifted, thanks to a surging stock market and rising home
values. Since 2010, both equity and home prices have
increased.
The increase in the prices of equities has been dramatic.
The record run–up in the stampeding bull market has
made many consumers richer, at least on paper. The net
worth of U.S. households grew last year by $9.8 trillion
over 2012, or 14 percent, to $80.6 trillion, according to the
Federal Reserve. In the fourth quarter alone of 2013, U.S.
wealth jumped nearly $3 trillion.
“The market is doing very well right now,” said Wittan,
the local portfolio manager for the Wealth Management
Group. “We have some happy clients. But the markets ebb
and flow. In the last 15 years, we have been though some
turbulent times.”
He added, “There was the ‘tech bubble’ and then the
‘financial crisis.’ I learned very early in my career with the
burst of the tech bubble that you can lose a lot of money as
well as make a lot of money. I tell our clients we are not
here to swing for the fence and try to hit home runs, but to
execute a long–term wealth–building strategy.”
The 2008 financial crisis has changed the way affluent
families view their investments and how they make
important decisions, and the change is greatest among
those with the “greatest wealth,” says a 2013 poll of more
than 800 individuals or families with an average of $1.2
million in investable assets.
Wittan, who has an MBA degree from Emory University in Atlanta, started his career 15 years ago, around the
time of the dot–com boom in 1997, only to be followed by a
crash in 2000. It was a historic speculative bubble that
wiped out a sizable chunk of investors’ wealth.
Before joining the Wealth Management Group about 13
months ago, Wittan worked in Atlanta. In his current
position, he says he reads a “tremendous amount of
research periodicals — from internal analysts as well as
from external sources — to try to gain a very broad
perspective on the markets.”
His long–term market outlook is upbeat. “The bank is
very optimistic about the future. We may be coming into a
period of time where the markets are going to do well for
the next 10 to 15 years, which would be a nice change from
the past 15 years.” Wealth transfer is likely to be one of the
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contributing drivers of the market over the next 15 years
and well beyond.
An estimated $59 trillion — divided among heirs,
charities, estate taxes, and estate closing costs — will be
transferred from 93 million American estates now through
2061, in the “greatest wealth transfer” in U.S. history, says
a new report issued by the researchers at the Center on
Wealth and Philanthropy at Boston College. Of that
amount, $6.3 trillion will be in charitable bequests.
Banks like Regions that have wealth–management
teams are positioned to benefit from this transfer, and it’s
already happening.
According to a first–of–its–kind study by mutual–fund
giant Fidelity, banks expect their wealth–management
practices to grow 25 percent or more in the next five years.
More than half (55 percent) of bank executives who
participated in the study hold this belief.
As more wealthy consumers overcome the perception
that banks are there for only loans and deposits, and begin
to realize that investment expertise is a strength as well,
wealth–management clientele will grow.
Loso said Regions’ rollout of its wealth–management
services is all about enhancing customer value by offering
advice and guidance through a team of experts at the
bank. He said it ties–in with a program called “Regions360,” which is designed to help customers achieve
success in a financial world that has become increasingly
complex.
Regions360 is a process in which the company seeks to
meet all of the customer’s financial needs, placing them
ahead of the company’s needs.
“One of the things we have really focused on as a
company over the past 18 months is the ‘360’ initiative.
This is where we take a 360–degree approach to the needs
of our clients, whether it’s in the consumer, business–
banking, or wealth–management area. We are making
sure we are putting the best capabilities in front of our
clients, regardless of their personal wealth,” said Loso.
The program seems to be producing results. Regions is
among the highest–ranked companies and is the top bank
in the 2014 “Temkin Experience Ratings” compiled by the
Temkin Group, a customer–service researcher and
consulting firm.
Regions tied for eighth overall in the rankings of 268
companies across 19 industries. Further, Regions was the
highest–ranked bank in the annual survey. The company
also received a Temkin Experience Rating that is 10 points
higher than the banking industry as a whole.
Consumers were asked to rate different aspects of their
experiences with companies, including how easy it was to
interact with the company, how they felt about those
interactions, and whether they were able to accomplish
what they wanted to do. Temkin calculated the consumer
ratings to establish the overall company rankings.
“We are very proud of that honor. And we continue to
evaluate ourselves through the Gallup organization. We
use Gallup to help give us an indication of not only how
effective our customer service is, but also how we are doing
deploying the 360 process throughout our branch network.
We work every day to be the best we can be at customer
service,” said Loso.
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