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The PharmacyJob
set toLink
move tokey
facility designed for compounding medicines
Brevard
resource connecting
firms and job seekers
By Ken Datzman

MERRITT ISLAND — The role of the independent
pharmacist in public health has been transforming and
expanding in recent years. As the U.S. faces a shortage of
primary–care physicians, pharmacists have evolved to
accesstoAmerica’sJobBankandother
become the most accessible health–care providers.
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navigate an increasingly complex health–care system,
particularly with respect to medications, but much more
The Pharmacy will soon be relocating to 333 S. Plumosa St. on Merritt Island. Its current address is 110 S. Courtenay Parkway.
now that we have expanded,” said Margaret Goudelock,
Pharmacist Ross Clark is the owner of the business. Margaret Goudelock is the business manager. Their new facility was custom designed
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Hospital system named presenting sponsor of Lung Association
fundraiser; two options to participate in the event set for Nov.11
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By Jill Dale
jill.dale@lung.org
American Lung Association
ORLANDO — The American Lung Association in
Florida recently announced that AdventHealth has signed
on as the presenting sponsor of the Orlando Lip Sync For
Lungs event, set Nov 11.
This is the second year that the company has sponsored
the event.
At Lip Sync For Lungs, local celebrities execute lip sync
performances to songs of their choice, all to win the top
spot of Lip Sync Battle Champion. For this year’s event,
residents will have two options to participate — drive–in
movie theater live–stream viewing at Ace Cafe in Downtown Orlando or a live stream ticket option to view from
the safety of your home.
“Through events like the Lip Sync for Lungs, we are
able to fund our work to improve air quality, educate
residents on lung health and COVID–19, and help people
who live with lung disease,” said Janelle Hom, executive
director for the Lung Association. “But we can’t do it alone.
Our partnership with AdventHealth helps us provide vital
support to the Orlando community and residents throughout Florida. From funding asthma education, to providing
resources to those suffering from lung cancer, this support
makes people’s lives better every day.”
On top of being presenting sponsor for the Lip Sync For
Lungs, AdventHealth staff is participating. Dr. June Kim,
transplant pulmonologist, and her colleague Barry
Friedman, executive director of the AdventHealth Transplant Institute, are performing in the lip sync battle.
“It is key to our company mission to support the

communities where so many of our employees work and
live. The American Lung Association’s work to support
clean air and healthy lungs affects us all, so we are proud
to be involved with the Lung Association’s Lip Sync For
Lungs,” said Dr. June Kim, lung transplant pulmonologist
at AdventHealth. We will continue to support covid–19
research, initiatives to support patients with lung disease,
and advocate to protect young people from lung damage
from vaping. We hope to see our community come together
virtually for a fun and inspiring event.”
AdventHealth’s Central Florida Division encompasses
21 hospitals and provides lung transplant in the seven
counties in and surrounding metro Orlando: Orange,
Seminole, Osceola, Polk, Lake, Volusia and Flagler. The
Central Florida Division’s care network also includes more
than 30 Centra Care urgent–care centers; dozens of
sports–rehab and imaging centers; and hundreds of
physicians, ranging from primary care to a full spectrum of
specialties.
Money raised at the Lip Sync For Lungs will fund the
Lung Association’s efforts to end lung cancer and lung
disease, as well as support the Lung Association’s
COVID–19 Action Initiative. The COVID–19 Action
Initiative is a $25 million investment to address
COVID–19 and protect against future respiratory virus
pandemics. The initiative works with public and private
entities to increase research collaboration and develop new
vaccines, detection tests and treatment therapies.
Visit LipSyncForLungsOrlando.org for more information on the third annual Lip Sync For Lungs and to
purchase tickets.
For more information about the American Lung
Association, or to support the work it does, call
1–800–586–4872 or visit Lung.org.

Promise appoints Cindy Dropeski of Intercoastal Insurance and
J. Mason Williams of Widerman Malek to its board of directors
By Tammy Farmer
tammy@promiseinbrevard.com
Promise, Inc.
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Promise Inc. has welcomed the addition of two valued
members to its board of directors.
Established in 2009, Promise is a 501(c)(3) nonprofit
organization with a mission to provide affordable, independent housing for individuals with cognitive and physical
disabilities utilizing public and private partnerships to
develop a model community.
Cindy Dropeski of Intercoastal Insurance and J. Mason
Williams IV of Widerman Malek have joined the
organization’s board of directors, each bringing a wide
range of expertise and a strong belief in the Promise
mission.
Dropeski is the president of Intercoastal Insurance and
a longtime advocate for individuals with special needs. She
has served as county coordinator for Special Olympics and
has served in various board roles for ARC Brevard/Bridges.
Dropeski also has served on the boards of the Easter Seals,
Cocoa Beach Regional Chamber of Commerce, Civilian
Military Council and the Economic Development Council
of Florida’s Space Coast.
Williams is a partner with the law firm Widerman
Malek and specializes in construction, estate planning,
estate litigation, guardianship and probate law. Before his
law career, Williams was a civil engineer with Melbourne–
based BRPH Architects/Engineers. He earned a bachelor’s
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degree from the University of Florida in Gainesville and a
law degree from Barry University.
Williams serves on the board of directors for The
Morgan Project; is past president of the Barry University
Alumni Association; a board member for the Space Coast
Guardianship Association; and member of the Junior
Achievement Charity Golf Tournament Committee.
“We are very fortunate to add Cindy and Mason to the
Promise board of directors,” said Dr. Lori Nelson–
Bradstreet, board chairwoman. “They both bring unique
and relevant experience and have a passion for helping
individuals with disabilities. We are excited to see what
the future holds.”
With the addition of Dropeski and Williams, the
Promise board of directors now consists of nine members,
including Nelson–Bradstreet; Terry Locke (vice chair);
Michael Durante (treasurer); Frank Vega; Dudley Garner;
Lynn Facompre; and Peggie Avalos.
Promise in Brevard is an affordable housing community
for adults with special needs, located in West Melbourne.
Promise is home to 124 residents with varying levels of
developmental disabilities and offers an independent
lifestyle, featuring an array of on–site amenities, a
vocational training and employment program and a life
enrichment program. The organization is funded through
community donations, foundations and revenue from its
social enterprises.
For more information about Promise and its mission of
providing opportunities for individuals with special needs,
visit www.promiseinbrevard.com.
OCTOBER 26, 2020
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Don’t always focus on the past: ‘We need to make today the new tomorrow’
By Narvin Chhay
UCF Forum columnist
University of Central Florida
As I sit and watch a new series on Netflix, I am quickly
immersed into whatever world exists on the screen. And I
find it happening more and more as the COVID–19
pandemic continues to be a daily presence in our lives.
Whether the show is set in a dangerous world of
monsters or the Wild West, I feel like I can’t look away
from the television. Every second is filled with the adrenaline of a brutal fight scene or the heat of a suspenseful
romance. Every second takes me further and further from
the reality of my actual life. However, more and more I ask
myself, “Is this a good thing?”
A few days ago, I was scrolling on TikTok, and I
stumbled across astrophysicist Neil deGrasse Tyson’s page.
In one of his videos, he recited one of his older quotes: “We
are prisoners of the present. Forever transitioning between
our inaccessible past and our unknowable future.”
The quote sent me into a spiraling train of thought that
led me to my own mantra: “We need to make today the
new tomorrow.”
I started to wonder if our reality really could be just as
interesting as the lives of our favorite heroes and protagonists on the TV screen. Unlike us, the characters in movies
and shows don’t spend half of their days sitting on the
couch staring at a screen. Instead, they are constantly
interacting with those around them, even if they are
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around a bunch of strangers.
Everything has a purpose; never a dull moment on the
screen. I paused the show I was watching and thought to
myself, “Wow, look how much stuff is going on right now.
Maybe my life is this cool, too, and I’m just too distracted to
see it!” Then I looked around and saw the reality of just a
half–eaten bag of potato chips from my mom’s kitchen.
While it is quite obvious that we can’t have the lives of
superheroes, I find it important to take a lesson away from
the way they live their lives on screen. We may have
nothing to see in front of us but a bag of chips — but still
inspired from Tyson’s quote, that bag of chips is all we
have. If the past is inaccessible, and the future is unknowable, why must we spend so much time thinking about
them?
Through my own observation of my peers and myself, it
is evident that young people today spend an incredible
amount of time focused on the past or the future.
Think about each time you pick up your smartphone.
What are you searching for? Perhaps you go on Instagram
to see what your friends have done over the past couple
days, or you send some snaps to your group chat to see

what the plan is Friday night.
The trend here is that the reason most of us pick up our
phones is to remember the past, or ponder the future. No
wonder the life in front of our very eyes seems so boring.
How can we truly live life if we are ignoring the only part
of it that really exists — the now?
So, I say again, make today the new tomorrow. If our
generation cannot learn to do this, many of us may
continue to live a life full of regrets from yesterday, or
anxiety surrounding tomorrow. Don’t make plans for
tomorrow, just do it now! With the rapid growth in
technology and social media, we must fight for the freedom
to live in the present.
I dare you to live like your favorite movie or television
character and find the purpose in everything and everyone
in front of you right now.
Narvin Chhay is a UCF junior majoring in
sport and exercise science. He can be reached
at narvinc@knights.UCF.edu.

September 19, 2020 – Saturday
Laura Neal
Sr. Vice President, Media Content & Communications
PGA Tour Inc.
904–273–7655
www.pgatour.com
lauraneal@pgatourhq.com
100 PGA Tour Boulevard
Ponte Vedra Beach, FL 32086
Dear Ms. Neal,
On the PGA Tour website is a video titled, “Players reflect on thoughts of what their Father’s meant to them; Players
reflect what words of advice and inspiration their father’s instilled on them growing up.”
Mickey DeMorat is presented in this video and speaks of his father, Chief Michael DeMorat of the Brevard County
(Florida) Sheriff’s Office.
Chief DeMorat serves as the Chief of Judicial Services overseeing both the Jail Complex and the Court Services for
Brevard County Sheriff Wayne Ivey.
Efforts by the media to obtain the video of the December 9, 2018, beating of Combat Medic Gregory Edwards at Chief
DeMorat’s Jail Complex have gone unanswered.
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FLORIDA TODAY in a July 14, 2020, post stated in part:
One thing we never had a chance to see was the video recording from Brevard County Jail that shows the fight
between the combat vet and up to seven corrections deputies that ended with Edwards kneed, punched, pepper sprayed,
tased, and strapped into a restraint chair with a spit hood over his head and pepper spray still on his face.
Edwards died the next day at the Rockledge Regional Medical Center.
That video has the potential to help us understand what happened in the jail and to show whether, as State Attorney
Phil Archer ruled last year, the deputies’ use of force was justified.
But Brevard County Sheriff Wayne Ivey has refused to release that video saying it would reveal security features at
the jail and threaten the well–being of his deputies there.
Combat Medic Gregory Edwards’ DD Form 214 reflects “two years, four months, 18 days” of Foreign Service during
the period from November 20, 2000 to November 19, 2004. It further reflects numerous decorations, medals, badges,
citations and campaign ribbons. He would have turned 40 this coming Wednesday, September 23, 2020.
Would you lend the assistance of the PGA Tour in obtaining that video “to help us understand what happened in the
jail?”
Thank you,
Bill Roth
Special Projects Editor
Brevard Business News, Inc.
(321) 768–9699
www.brevardbusinessnews.com
brevardbusinessnews@earthlink.net
4300 Fortune Place Suite D
West Melbourne, FL 32904
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2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT
DOCUMENT# N36299
Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION,
INC.

FILED
Feb 07, 2019
Secretary of State
0275169506CC

Current Principal Place of Business:

File photo

976 BREVARD AVE
ROCKLEDGE, FL 32955

Timothy Michaud

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955
FEI Number: 59-3048626

Certificate of Status Desired: No

Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Department there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’
John Whitfield
May 7, 2010

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE: TIMOTHY MICHAUD

02/07/2019
Date

Electronic Signature of Registered Agent

Officer/Director Detail :
Title

S

Name

NORONHA, DENZIL

Address

5575 N ATLANTIC AVE

City-State-Zip:

COCOA BEACH FL 32931

Title

DP

Name

WILLIAMSON, TOM

Address

3425 N ATLANTIC AVENUE

City-State-Zip:

COCOA BEACH FL 32931

From: Charles Nash [mailto:cinashlaw@aol.com]
Title
T
Sent: Thursday, March 15, 2018 3:10 PM
Name
GALZERANO, CRISTY
To: Brevard Business News
Address
2080 N ATLANTIC AVE
Cc: Ms. Adrienne B. Roth (Brevard Business News)
City-State-Zip: COCOA BEACH FL 32931
Subject: Re: [2018.03.15]
BREVARD COUNTY SHERIFF'S OFFICE CHARITY, INC.

Dear Mr. Roth,
Thank you for your email.

Zero
black spots
The Federal Bureau of investigation is not conducting any investigation of Brevard

To be clear, there is absolutely no substance to the allegations set forth in your email to
me below.
County Sheriff’s Office Charity, Inc.

Please take note that I and Brevard County Sheriff’s Office Charity, Inc. would consider
any publication of this in accurate and baseless allegations to be defamatory.
Therefore, I would respectfully request that you refrain from communicating this
inaccurate information to anyone.

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears
above, or on an attachment with all other like empowered.

SIGNATURE: TOM WILLIAMSON

Best regards,

DIRECTOR

Electronic Signature of Signing Officer/Director Detail

02/07/2019

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Date

Charlie Nash

Brevard County Sheriff's Office photo

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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To Be Continued ...
OCTOBER 26, 2020
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‘Loyalty is everything to me!!!’
Sheriff Robert Wayne Ivey
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015
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There is hope and help for treating the COVID–19 at home; recovery rate very high for healthy elderly people
online at BrevardBusinessNews.com

By Dr. Elizabeth Lee Vliet
drleevlietmd@gmail.com
SARS–CoV–2 virus was virtually unknown when it hit
in early 2020. COVID–19, as the disease is known, now
has more than 60,000 National Library of Medicine
citations, as the internet disseminates information at the
speed of light. Recently President Trump was treated early
for COVID–19, with rapid success.
What are the lessons learned from the scientific
research?
l Lesson 1: COVID–19 is not the death sentence we
had at first thought. For healthy 74–year–olds who do not
smoke tobacco, don’t drink alcohol, and have no serious
medical conditions such as heart disease, lung disease,
diabetes, kidney disease, or morbid obesity, recovery rate is
better than 95 percent.
l Lesson 2: Early treatment at first sign of symptoms is
critical. Thousands of frontline physicians in the U.S. and
around the world have been saying this from the beginning. Early treatment is the principle that guides almost
all medical practice — from heart disease to diabetes to
cancer. In viral diseases, early treatment is critical.
Patients need antiviral medicines, vitamins, minerals,
known immune boosters, fresh air, and sunshine.
Studies confirm early treatment for COVID–19. In
more than 130 studies compiled at c19study.com, the
early–treatment studies using hydroxychloroquine (HCQ)
showed a favorable effect of HCQ with other antivirals,
with a median improvement of 64 percent. We accept
30–40 percent as a “success” with flu vaccine. Why
wouldn’t 64 percent improvement with antiviral medicines
be considered a huge success? Even the majority of late
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treatment studies in very sick hospitalized patients
showed around 25 percent improvement with HCQ.
l Lesson 3: Doctors have now learned what medicines
work, and when to use them. Many physicians across
America — myself included — are using a combination
approach to early treatment for COVID, keeping patients
at home for treatment with family and loved ones around
helping to implement the physicians’ recommendations.
A peer–reviewed algorithm by lead author Baylor
cardiologist Peter McCullough, M.D., and colleagues from
major US and Italian medical centers shows the widely
available, safe medicines targeted for each stage of
COVID–19 illness. Doctors already use these generic
medicines day in and day out for many conditions. They
now show impressive success with COVID–19.
Dr. McCullough’s team of experts recommend cheap,
safe, FDA–approved medicines — hydroxychloroquine
(HCQ) with azithromycin or doxycycline, possibly
ivermectin or colchicine, inhaled budesonide or the more
potent oral prednisone, anticoagulants, supplemental zinc,
vitamin C and vitamin D, and home oxygen concentrators.
With the possible exception of mechanical ventilation,
almost all the treatment modalities treatment used in
hospitals can be implemented at home–faster, better
tailored to the individual, at lower risk of other infections
common in hospitals, and at dramatically lower cost.
l Lesson 4: Late stage treatment of COVID carries a
high risk of ICU admission, mechanical ventilation and
death. The failed Fauci model — telling patients to go
home, self–quarantine, do nothing, and go to the ER if they
sicker — exacerbated by the FDA’s statements discouraging HCQ use, has caused the U.S. COVID death rate to be
in the world’s top 10.
l Lesson 5: Widespread use of home therapy could
prevent thousands of deaths and hospitalizations. The
pathophysiological rationale and protocol published in the
prestigious “American Journal of Medicine” gives much
needed hope for physicians and patients around the world.
Dr. McCullough is not just theorizing. He is actually
treating COVID patients who remain in their own homes.
This is not just theory for me either. I have personally
collaborated with Dr. McCullough using this home–based
model of care for my own seriously ill COVID patients who
live in other states. TeleHealth allows visually checking
the patient, remote access to vital signs, and electronic
ordering of medications and medical equipment such as
oxygen concentrators when needed. In my experience,
early aggressive outpatient treatment can usually be
handled with oral medicines, but home health services can
provide intravenous medicines if necessary. One of my
seriously ill COVID patients in Virginia, a 63–year–old
health–care worker, is alive today and avoided hospitalization because of early treatment at home following
Dr. McCullough’s algorithm.
But patients and physicians suffer as the FDA continues to erect barriers to early home–based treatment for
COVID–19. FDA refuses to retract its negative statements
on HCQ or release the national stockpile of HCQ donated
by Big Pharma to help save American lives.
In a letter delivered Aug. 19 to FDA Commissioner
Stephen Hahn, Sen. Ron Johnson (R–Wis.), Chairman of
the Senate Oversight Committee on Government Affairs
and National Security, with Sen. Ted Cruz (R–Texas) and
Sen. Mike Lee (R–Utah) requested the FDA’s data used to
claim HCQ given within the first seven days of COVID
symptoms might be harmful in outpatients. The FDA’s
reply deadline was Aug. 25.
The FDA stonewalled until Oct. 6, when the senators
finally received a response letter that completely ignored
the questions asked by the Senators. FDA failed to produce
any data at all that showed use of HCQ for early outpa-
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tients had no clinical effect or caused harm.
Whom is the FDA protecting by stonewalling, using a
false narrative of outpatient harm with HCQ — that even
the FDA itself cannot support with its data? Are they
preserving profits for Big Pharma with new high–cost
medicines still on patent — for example, Gilead’s costly
experimental drug remdesivir, or Regeneron, another high
cost experimental drug given to President Trump?
Americans have the right to know why low–cost
medicine, widely used for other conditions for decades, are
suddenly too “dangerous” to be used for COVID–9 so
people can stay at home to be treated and get well quickly.
Enormous financial conflicts exist within NIH, CDC
and FDA — and all receive payments from pharmaceutical
companies and vaccine manufacturers, as well as income
from patents on new vaccine adjuvants and processes.
Dr. McCullough’s editorial, “The Great Gamble of
Covid–19 Vaccine Development,” explained this
multibillion–dollar financial incentive to preserve vaccine
windfall profits in wealthy countries.
Print Dr. McCullough’s article. This can save your life.
Learn your options before you get sick. Make a copy for
your doctor. This entire model of care can be implemented
by your local physician, in your own home, with minimal
cost, and gives you the best chance of rapid recovery.
I know these doctors are right from my own experience
treating patients. If you get admitted to hospital, you will
likely be a prisoner with no visits from family, clergy, or
the doctor of your choice — and at high risk of complications and death. For most patients, hospitalization is
unnecessary.
Patients and physicians must take the initiative from
the start, use the home–based methods that work, instead
of trusting in FDA–promoted no–treatment “standard of
care,” waiting in fear for a vaccine magic bullet.
l About the Author
Dr. Vliet has been a leader in patient–centered,
individualized medical care. Since 1986, she has practiced
medicine independent of insurance contracts that interfere
with patient–physician relationships and decision–
making. Dr. Vliet’s focus is medical freedom and free–
market approaches to health care. Dr. Vliet is the founder
of Vive Life Center and Hormone Health Strategies, with
medical practices in Tucson, Ariz., and Dallas Texas. She
specializes in preventive and climacteric medicine with an
integrated approach to evaluation and treatment of women
and men with complex medical and hormonal problems
from puberty to late life.
Dr. Vliet is a 2014 Ellis Island Medal of Honor recipient
for her national and international educational efforts in
health, wellness, and endocrine aging in men and women,
and is recognized in the U.S. as a motivational speaker in
health and wellness and a powerful patient advocate,
proponent of free market approaches to lower health–care
costs. Dr. Vliet is the recipient of Voice of Women Award
from Arizona Foundation for Women in recognition of her
pioneering advocacy for the overlooked hormone connections in women’s health.
Dr. Vliet is a past director of the Association of American Physicians and Surgeons (AAPS), a member of the
AAPS Editorial Writing Team on healthcare reform, and a
member of International Menopause Society and the
International Society for The Study of the Aging Male. She
received her M.D. degree and did an internship in internal
medicine at Eastern Virginia Medical School, and completed specialty training at Johns Hopkins Hospital.
Dr. Vliet speaks as an independent physician, not as an
official spokesperson for any organization or political party.
Dr. Vliet has no financial ties to any health–care system or
health–insurance plan. Her allegiance and advocacy are to
and for patients.
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Gov. Ron DeSantis announces funding to communities for military–related programs; including Brevard

online at BrevardBusinessNews.com

By Florida Department of Economic Opportunity
media@deo.myflorida.com
TALLAHASSEE — Gov. Ron DeSantis has announced
that the Florida Department of Economic Opportunity has
awarded more than $2 million in funding for military–
related programs through the Defense Reinvestment
Grant Program and the Defense Infrastructure Grant
Program.
These grants provide funding to defense–dependent
communities to support economic diversification efforts
and military community relations.
“During my time with the Navy, I was able to experience firsthand the tremendous impact a military installation has on its surrounding community,” said DeSantis.
“I’m proud to provide an opportunity for these organizations to continue to support and enhance the great
partnerships Florida’s communities have with our
military.”
“During these unprecedented times, it is imperative
that we continue to support Florida’s military installations
and their surrounding communities,” said Dane Eagle,
executive director of the Department of Economic Opportunity. “Across our state, military installation communities support not only military personnel and their families,
but they create jobs and opportunities for many Floridians.”
The Defense Reinvestment Grant Program provides
support to community–based activities that protect
existing military installations. These grants are awarded
to applicants that represent a local government with a
military installation that could be adversely affected by
federal actions.

Communities awarded funding through the Defense
Reinvestment Grant Program include:
l Bay Defense Alliance — ($90,000) to continue
rebuilding efforts from Hurricane Michael and assist
Tyndall Air Force Base with community support and
partnerships as the base implements new aircraft
programs.
l City of Jacksonville — ($85,000) to continue efforts to
bring ship loading and maintenance plans to Naval
Station Mayport and work toward the continued long–
term goal of infrastructure funding for the hosting of a
nuclear carrier in the Jacksonville region.
l Clay County Economic Development Corp. —
($64,500) to develop a new Clay County Economic
Development five–year strategic plan to seek alignment
with Clay County, Camp Blanding Joint Training Center,
Clay County Development Authority, City of Keystone
Heights, Keystone Heights Airport Authority, City of
Green Cove Springs, Town of Orange Park, and utility
partners to collaboratively grow the non–defense economy.
l Economic Development Commission of Florida’s
Space Coast — ($85,000) to build upon existing programs
that enhance strong relationships and partnerships
impacting mission expansion from the U.S. Space Force,
the 45th Space Wing, Patrick Air Force Base, and Cape
Canaveral Air Force Station.
l Economic Development Council of Okaloosa County
— ($85,000) to continue efforts and strategies to encourage
economic diversification through support and partnerships
for the community surrounding Eglin Air Force Base
through a tri county community partnership and facilitate
STEM cluster development opportunities for entrepreneurs, defense contractors, and non–defense STEM
sectors.
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l Greater Pensacola Chamber of Commerce —
($80,000) to expand and create higher skilled jobs and
work with those in the military community as they
transition to non–defense jobs and continue to support the
communities of Naval Air Station Pensacola and Naval
Air Station Whiting Field.
l Miami Dade Beacon Council — ($75,000) to build on
the work conducted under prior–year grants to enhance
economic development, identify opportunities for economic
diversification, build connectivity and grow the existing
defense industry supporting Homestead Air Reserve Base,
USCG Base Miami Beach, and future ARFC F–35 basing
decisions.
l Orlando Economic Partnership — ($78,000) to
support Naval Support Activity Orlando, a nontraditional
military base and home to 14 federal government organizations with activities representing each of the four
military branches as well as nine other organizations that
are the engine that drives the $6 billion Modeling,
Simulation, and Training in the state of Florida.
l Santa Rosa County Board of Commissioners —
($62,500) to support military community activities
surrounding Naval Air Station Whiting Field to both
defense and non–defense related industries to continue
pursuing corporations to utilize the joint use facilities to
result in job creation and local economic diversification in
the Panhandle Region.
l Tampa Bay Defense Alliance — ($55,000) to help
promote, protect and develop initiatives in the area to
grow the defense simulation industry in the community
surrounding MacDill Air Force Base as well as supporting
growth of the Special Operations Technology Industry in
the Tampa Bay community.
l Walton Co. Chamber of Commerce — ($5,000) to
support entrepreneurial growth and veteran support
initiatives in Walton County.
The Defense Infrastructure Grant Program supports
local infrastructure projects deemed to have an impact on
the military value of installations within the state.
Infrastructure projects to be funded under this program
include those related to encroachment, transportation, and
access to military installations, utilities, communications,
housing, environment, and security.
Communities awarded funding through the Defense
Infrastructure Grant Program include:
l Brevard County — ($200,000) to fund four projects as
part of the complete renovation of the Brevard County
Emergency Operations Center.
l City of Jacksonville — ($282,500) to jointly acquire
restrictive use easements of properties in the Military
Influence Zone.
l City of Tampa — ($340,000) to develop a new
multimodal connection on Manhattan Avenue to include
adding left turn lanes for both the eastern and northern
legs that will better disperse traffic to provide enhanced
access to MacDill Air Force Base.
l Escambia County — ($200,000) to continue easement
purchases around Pensacola Naval Air Station Whiting
Field and to fund an improvement to a traffic signal and
purchase a new public information notification system.
l Miami–Dade Beacon Council — ($135,000) to develop
plans for the creation of a public –private partnership
housing project that provides Basic Allowance for Housing
level affordable housing for service–members and their
families near SOUTHCOM headquarters.
l Santa Rosa Board of County Commissioners —
($282,500) to continue easement purchases around
Pensacola Naval Air Station Whiting Field.
For more information about the Florida Department of
Economic Opportunity, including valuable resources for
employers and job seekers, visit www.FloridaJobs.org.
OCTOBER 26, 2020
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Marine Bank & Trust’s Sandi Creyaufmiller elected to Florida Bankers Health Consortium Board of Directors
online at BrevardBusinessNews.com

By Roger Hicks
roger@electrumbranding.com
Electrum Branding
VERO BEACH — Marine Bank & Trust has announced that Sandi Creyaufmiller, vice president and
director of human resources, has been elected to the
Florida Bankers Health Consortium Inc. (FBHC) Board of
Directors.
In her role, Creyaufmiller will monitor the financials,
assist with the organization’s marketing efforts, and
provide strategic guidance on the offerings of the FBHC.
“Sandi’s professionalism, industry knowledge, and
ability to assess and organize around priorities will be an
asset to their board,” said Marine Bank President and
CEO Bill Penney. “Sandi’s open and straight–forward
communication, humor and ability to think outside the box
is very much appreciated by everyone on Team Marine.”
Creyaufmiller was a certified Senior Professional in
Human Resources by the Society for Human Resource
Management from 2002 through 2014. In 2019,
Creyaufmiller graduated from Leadership Indian River
County.
l About the Florida Bankers Health Consortium
Founded in 1962 as the Florida Bankers Insurance
Trust, the FHBC began as a not–for–profit serving the
Florida Bankers Association (FBA). At that time, its
primary role was to provide employee benefits and services
to FBA members.
Today, FBHC delivers high quality benefits programs,
third–party administrative services, and innovative
technology that impart one–source administrative
solutions to more than 60 Florida Banks. To learn more

about this organization, visit https://flbankhealth.com.
l About Marine Bank & Trust
Marine Bank was chartered in 1997 and has $390
million in assets, with four full–service branches in Vero
Beach, Sebastian, and Melbourne. As the only community
bank headquartered in Indian River County, the bank’s
growth ties into the national trend of customers choosing
to bank local. Marine Bank has earned the coveted 5–star
Superior rating from Bauer Financial, the nation’s premier

bank rating firm. In 2018 and 2019, Marine Bank & Trust
was named among the “top extraordinary banks” in the
United States by The Institute for Extraordinary Banking
and received the Institute’s “Banky” award for its commitment to strong community banking. Marine Bank is an
active community supporter providing over $200,000 to
more than 125 nonprofit organizations in the market over
the last five years. For more information on this institution, visit the website at www.marinebank.bank.

Melbourne Regional Chamber set to launch COVID–19 Hero Appreciation Week
By Meg Richey
Meg@melbourneregionalchamber.com
The Melbourne Regional Chamber has announced the
launch of COVID–19 Hero Appreciation Week presented
by L3Harris and St. Francis Reflections Lifestage Care.
This program will recognize, celebrate, and salute
COVID heroes who have diligently served the Space Coast
this year. At the heart of COVID Hero Appreciation Week
is the opportunity to invigorate COVID front–line workers
by offering them the thanks they richly deserve but seldom
receive.
The weeklong celebration will honor COVID heroes, tell
them their dedication and service are noticed and appreciated, as well as inspire continued connections and foster
pride among hometown heroes and local community.
“The strength and courage demonstrated by our COVID
heroes over the past several months has been astounding
and nothing short of inspirational. We are proud to launch
this week dedicated to those who have bravely served our
Space Coast Region during these difficult times,” said

Next Live & Online Auction
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Michael Ayers, president and CEO of the Melbourne
Regional Chamber. “The Chamber recognizes that
everyday people in our community and around the globe
are putting their lives at risk to preserve ours.”
The Chamber wanted to make it easy for our community to share and demonstrate their appreciation for our
COVID Heroes. “So, each day, starting on Monday, Oct. 26,
we are asking the community to send messages of
thankfulness, share inspirational stories and acts of
kindness on social media, and recognize a COVID Hero in
their own special ways.”
The Chamber is asking community members to be part
of this celebration by following these simple steps:
l Visit the Chamber’s social–media pages for COVID
Hero Appreciation Week content and toolkit
l Show your appreciation and gratitude for your heroes
l Participate in our daily #hashtag activities and share
your stories, pictures, and recognition moments
l Spread the word about COVID Hero Appreciation
Week
Visit www.melbourneregionalchamber.com for more
information on the Chamber.
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Alternative ways to bring a product to market with trade shows on hiatus, according to PR professional
online at BrevardBusinessNews.com

By Shana Starr
levelup@bastionelevate.com
Bastion Elevate
I’ve been in public relations for a long time, and in
the beginning it was all about the trade shows. Sure,
products would be launched with a variety of PR tools
ranging from satellite media tours to traditional press
releases and, later, social media. But the trade show
was always special. It was a vibrant environment
where brands and press converged every year to
network, learn and launch an exciting new product.
This is the world where I cut my teeth and
launched a brand of my own. From CES and NAB
Show to Comdex and the Global Pet Expo, I would
thrive on the energy of trade shows, connecting clients
with reporters, seeing the latest and greatest innovations, and exchanging ideas with businesspeople from
around the world. It was such a rush, not to mention a
fruitful landscape for a PR professional.
It saddens me that these live in–person events
have halted amid the coronavirus pandemic, but that
in no way lessens the important missions that trade
shows served — launching products, amplifying
brands, and educating the public.
Now that trade shows are on a break, or going only
virtual, how should brands rework a product launch
strategy?
l Identify your audience and pinpoint if you are
going wide with your launch strategy or just targeting
a vertical audience. This is a key differentiator in how
you should approach a launch strategy. To reach a
wide range of people, basically the consumer, put

together a multipronged approach, using influencers
to help spread the word, a social media blitz, and a PR
campaign to get your word out in full force. The point
of a multipronged campaign is to come up with an
outreach strategy to get in front of the most people
that you can, coordinate the announcement, reach out
to influencers in exchange for product or monetary
compensation, and understand how your targeted
consumer consumes new products. Audit competition
and do this research before you move forward with
your launch.
If you are going after verticals, there may be a good
virtual conference for you to team up with and reach a
very targeted number of buyers. There also are key
publications in your space that should be targeted.
Compile a list prior to launch and send them your
news.
l Look for virtual events that align with that
audience and weigh sponsorship opportunities in
exchange for a speaking slot. This can be a good
opportunity to speak directly with buyers who are
already showing interest in your vertical because they
are signed up for the show. There are several large
companies that have moved forward with virtual
conferences, complete with the very best in keynote
speakers to still attract a lot of eyeballs. And we are
all a little bored looking for outside entertainment,
right? Make sure that the conference you are interested in has marketed correctly to the people attending the conference, and that you will have access to
those lists of people who joined you virtually. In
addition, I sourced an article from John Hall, co–
founder of the app Calendar, who has identified a few
virtual conferences he thinks will help e–commerce
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entrepreneurs, and there are many other places to
research new conferences that will now be held online.
l Create a strategic PR program to help boost the
amount of people who view your launch. Start a
launch plan that has your identified audience, goals
for the plan, key message points that you want media
to share about your launch and research stories or
data that support why your product has impact on the
overall industry that you are marketing to — and do
the same if you are targeting consumers. List press
targets and contact information and a detailed
timeline for the launch. Also reach out and sign–up
with a wire service to launch the press release over
the wire to “officially” make your product searchable.
There are several companies that offer wire distribution. I suggest using the top distributors in the market
such as BusinessWire or PRNewswire. A wire service
isn’t totally necessary, and it shouldn’t be the only
approach for getting a news release out, but it is a
good option when you aren’t engaged with a PR firm
that would be handling the majority of the press
strategy and outreach. If you have marketing dollars
to support your launch, a PR company that specializes
in your market is also a good idea, but make sure you
vet their tenure in the business by asking for client
recommendations or seeing if they are listed on
agency ranking sites such as UpCity and Clutch.
l Another good source for bringing a product to
market is to carve out a budget for digital advertising.
Spend some money targeting your audience digitally
with advertisements and have that money go back
into funding your marketing programs. This is a great
way to build a sales funnel to support and grow your
marketing program. Digital advertising is so effective
when done correctly. It can easily double your spend
when your ad creative is engaging and interesting,
and the targeting is done correctly. Also, if you are
engaging with an agency to support these efforts, ask
about A/B testing, email campaigns and lookalike
audiences. All of these tactics are necessary for a
successful digital campaign.
l Spend the time on telling your story — and most
importantly, don’t complicate your message. Get to the
point of your brand early on and don’t think it needs
to be something that is so wordy that no one can
understand your value proposition. If you aren’t the
best writer, then outsource the content process. Don’t
overlook the importance of having an engaging story
that grabs at the core of your company’s existence. Go
back to the old, who, what, why and how methodology
of writing and create a compelling backstory that will
have people understanding exactly what you do the
first time they read or hear about you.
l Don’t wait to launch — people and brands are
still consuming — even more rapidly than before the
pandemic. Businesses are still running, albeit at
different speeds and in different capacity than before,
but business is still moving forward. There have been
several meetings with clients where we are forecasting the future of their space and the truth is that this
pandemic and the change that it has brought, will
continue to bring more change to the workplace and
how people consume products. We as a society are
adapting, and business is indeed taking place. I’m
seeing it firsthand. Don’t hold off on your launch
despite the virtual move that has taken place.
Embrace it and look creatively at ways to bring your
product to market outside of the tried and true
tradeshow. One thing we know for sure is we still
need stuff, now more than ever.
Shana Starr is CEO of Bastion Elevate.
OCTOBER 26, 2020
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By The Rev. Joy Willard–Williford
projectmanager@neighborupbrevard.org
Gifts From The Heart (GFTH) Christmas Shop is a
unique approach to Christmas charity, one that recognizes
that even parents of modest means would prefer to
purchase gifts for their children at Christmastime, as
opposed to accepting handouts.
GFTH Christmas Shop seeks to be a dignity–affirming
shopping experience for parents and guardians of children
associated with at least one of the nine nonprofit partners.
Here’s how it works:
Toys are sold at the shop at prices dramatically less
than retail, purposely marked down to be affordable. For
example, a toy with a retail value of $50 or more is priced
at $15.
The shop provides a welcoming and festive experience
where shoppers select from a large array of toys, receive a
free book for each child, and have the choice of a complimentary gift wrap from caring volunteers.
An option is available for struggling families to earn
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“Shop Dollars” in advance of shop opening day by volunteering with one of the partner organizations. For every
hour volunteered, they earn a $10 credit to spend at the
shop.
GFTH Christmas Shop has the added goal of hiring a
shop manager and two assistant managers — ideally
persons who are program participants — to handle day–
to–day operations; thus, providing a seasonal part time
employment opportunity to persons in need.
This will be the fifth year for the GFTH Christmas
Shop. Neighbor Up Brevard, Club Esteem, and Love INC
first launched GFTH in 2016, and have since then been
joined by Family Promise of Brevard, Community of Hope,
Eckerd Connects, New Life Mission (formerly known as
Brevard Rescue Mission), Habitat for Humanity of
Brevard, and Children’s Home Society, Space Coast.
The shop has been an amazing success with parents
purchasing at least three gifts per child for more than 425
children in 2019, an increase of 40 percent!
At a moment when we are all feeling the effects of
COVID–19, those effects are likely felt disproportionally
among the clients served by these nine organizations. It

has never been more important to support your community at Christmas. To meet the demand, GFTH must
collect and stock the shelves with more than 1,800 toys
before opening day on Dec. 5, and it depends on the
community to make that happen.
Here are a few ways to provide that support:
l Don’t care to shop in the stores during a pandemic?
Donate new toys via the Amazon, Target, and Walmart
gift registry links found on the “How to Help” page of the
GFTH website at www.giftsfromtheheartshop.org. The
registries consist of toys most desired by the children, as
determined by input from parents.
l Donate cash. Cash donations are used to purchase
items that fly off the shelves and need replenishing. Just
put “GFTH” in the memo line and mail your check to any
one of the partner organizations. Addresses are found on
the website.
l Help get out the good word about GFTH. Promote
GFTH to friends, congregations and businesses. “Like”
GFTH Christmas Shop on Facebook.
l Congregations and businesses may host a “Giving
Tree” during part or all of the month of November.
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Practice manager Sharon Love of Animal Specialty & Emergency Center
of Brevard named to key leadership position with NVA — six–state territory
By Ken Datzman
Veterinary medicine and the pet–care industry have
experienced strong growth over the last decade, and all
indications point to the trend continuing.
Veterinary medicine has advanced considerably.
Today’s veterinarians are able to offer many services that
are comparable to health–care for humans, including
more complicated procedures such as cancer treatments
and kidney transplants.
The more than $50 billion industry offers career
opportunities for enthusiastic, pet–minded, business–
oriented individuals.
“I have been working in this business for almost 17
years, and have greatly enjoyed it,” said Sharon Love, the
practice manager at the Animal Specialty & Emergency
Center of Brevard on West Eau Gallie Boulevard in
Melbourne, which is part of National Veterinary Associates Inc.
Love has just been named to a key leadership position
with National Veterinary Associates and is moving up in
the ranks.
Veterinary practice managers like Love come from all
backgrounds, but what they share is a thirst for knowledge, a commitment to learning and improving, a focus
on motivating others, and the ability to handle multiple
and diverse responsibilities.
As the demand for veterinary care has increased,
along with the need for advanced technologies, processes,
and equipment, new roles in the field have evolved. The
veterinary practice manager is one of those roles.
Practice managers are basically the CEOs of their
veterinary clinic or hospital. They help drive the overall
performance of their organization.
They organize and implement protocols in conjunction
with promoting practice values to meet company goals.
These positions are critical to the success of the hospital
and the delivery of quality and compassionate care to pets
and consideration for their owners.
“Before the industry started to consolidate, veterinary
practices were independently owned,” said Love. “They
were run by the owners or run by family members. Now
with corporate ownership of veterinary practices on the
rise, managers are being brought in to run the practices.
The practices need to be run like a business.”
For years, veterinary practices have been moving
away from the single–doctor practice model toward
larger, multi–doctor practices. With practice growth
comes increases in the number of employees and
customers.
Practices that hire managers with analytical, technical, financial, human resource, and client skills often see
a positive impact on their bottom line, the office environment, the wellbeing of the animals treated, and client
satisfaction, according to research.
Love, originally from New Jersey, has served as
practice manager at the 24–hour Animal Specialty &
Emergency Center of Brevard since 2017.
Through the years, the Animal Specialty & Emergency Center of Brevard has made significant investments in technology, including purchasing a range of
advanced imaging and diagnostic equipment, giving the
hospital the capability to perform all types of tests and
offer various treatments.
The technology includes magnetic resonance imaging,
fluoroscopy, computed radiography, endoscopy,
BREVARD BUSINESS NEWS / 12
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Sharon Love has been the practice manager at the Animal Specialty & Emergency Center of Brevard since 2017. She was recruited and
relocated from New Jersey for the position. Now, National Veterinary Associates Inc., owner of the Animal Specialty & Emergency
Center, has named Love one of four operations support managers for the company. She will be heading back to New Jersey for the
position. Her 12–hospital territory will include six states. Love is a 17–year veteran of the veterinary field.

ultrasonography, and hyperbaric oxygen therapy.
“We have one of the most technically advanced
veterinary hospital facilities in the state of Florida,” said
Love.
Before moving to Brevard County, she was the
hospital administrator for a VCA Animal Hospital in
New Jersey. VCA was originally called Veterinary
Centers of America Inc.
Her extensive resume also includes nearly nine years
in leadership roles at 24–hour Red Bank Veterinary
Hospital in New Jersey. Her positions included pharmacy
manager and laboratory manager. She was the inventory

manager for six Red Bank hospitals.
“It’s been a long road, but a great one. I am thankful
for every step of the way,” said Love.
Animal Specialty & Emergency Center of Brevard is
part of privately held National Veterinary Associates Inc.,
or NVA, of Agoura, Calif. NVA owns and operates
veterinary hospitals around the nation and is one of the
largest businesses of its kind.
NVA was founded in 1996 by Dr. Stanley Creighton, a
23–year practicing veterinarian. He started buying
hospitals from retiring veterinarians. Today, NVA offers
expert support for functions like accounting, recruiting,

Please see Animal Specialty & Emergency Center of Brevard, page 19
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CareerSource offers full slate of business services, resources to help employers and
job–seekers; uptick in health–care job postings; ‘Paychecks for Patriots’ job fair set
By Ken Datzman
CareerSource Brevard continues to make progress in
assisting businesses and job–seekers whose work was
reduced or eliminated because of the coronavirus
pandemic.
Its Business Services team has not missed a beat,
hosting virtual job fairs and much more.
“In Business Services, we were already using our
virtual capability to reach businesses and employees
before the virus hit,” said Thomas LaFlore, CareerSource
Brevard’s industry relations manager.
“For example, when employers were going through
layoffs or reductions in their workforce, we created a video
to help them address that issue.”
Generally, his team would go out to the physical
location of the business and talk to the employer and
perhaps some of the people who were going to be losing
their jobs.
“With the pandemic, we’ve become more creative. We
recorded a workforce–reduction link. The businesses didn’t
have to host our staff and our team didn’t have to go to
workplace sites. This was in the early months of the virus.
In April and May we sent the link to businesses. So that is
one of the ways we adjusted to the virus in an effort to
continue providing services.”
LaFlore cited recruiting events such as job fairs as
another example. “We’ve gone virtual. The platform we are
using is Premier Virtual, which specializes in virtual
hiring events. Typically, we host an annual job fair and it’s
a bricks–and–mortar event. Toward the end of June, we
hosted 40 employers and 262 job–seekers virtually. That
was another adjustment we made.”
LaFlore, a graduate of Oral Roberts University who has
a master’s degree in leadership and management from
Webster University, says the job market in Brevard is
improving.
“Certain industries are doing better than others. It’s not
business as usual, but we are starting to see upticks in
some of the job postings. We placed 64 people from July
through September, our last quarter. So we helped 64
people get back to work. We provided more than 10,000
services through our system.”
CareerSource Brevard served hundreds of businesses
this past quarter.
The uptick in job postings has been in health care and
construction. “There is a big need for health aides,” said
LaFlore. Demand for home health aides has increased
because of the virus. As older Americans shelter–in–place,
many need personal care aides. Overall employment of
home health aides is projected to grow 34 percent now
through 2029, much faster than the average for all
occupations, according to the U.S. Bureau of Labor
Statistics.
During the last quarter, nearly 985,000 people accessed
the CareerSource Florida statewide network. Since March,
more than 30,000 people secured employment. Roughly
23,000 businesses statewide have received recruiting,
hiring, and training assistance.
The unemployment rate in Florida is 7.4 percent, and
declining. According to the Florida Chamber of
Commerce’s “Florida Scorecard,” which is updated with
new metrics, there are 298,700 job openings in the
Sunshine State, and that number has been increasing.
There are 753,000 unemployed people in Florida, and that
number has been declining.
OCTOBER 26, 2020
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Thomas LaFlore is industry relations manager at CareerSource Brevard, part of the CareerSource Florida network and its 24 local
workforce development boards. CareerSource Brevard continues to make progress in assisting businesses and workers that were
impacted by the pandemic. In its last quarter, CareerSource Brevard placed many people in jobs. It’s also putting people back to work
through the Workforce Recovery Assistance Program.

CareerSource Brevard offers a full slate of Business
Services. There is no charge for the services. CareerSource
Brevard receives federal workforce grant funds to serve
both employers and job–seekers at no cost.
Whether your business needs help recruiting specialized talent, hiring new team members, training existing
employees — or all three — CareerSource Brevard can
help.
Its team of business development professionals can
offer expertise, funding, and resources — including labor
market data — to help businesses succeed.
“We have various offerings for our local business
community,” said LaFlore, who is in his 16th year with
CareerSource Brevard and has held a number of leadership positions, including having served as manager of the
organization’s Palm Bay Career Center.
“One of our basic services is helping employers find

Visit BrevardBusinessNews.com for Advertising Information

talent. We post their job openings in our system,
EmployFlorida.”
Employee training is another component of Business
Services. CareerSource Brevard can bridge the gap
between having employees that need targeted skills, and
having a well–qualified workforce. The Business Services’
team manages several customized training programs and
can help your business apply to many other Florida–based
programs that assist enterprises with subsidies to invest in
their workforce.
The Brevard County Commissioners recently approved
expansion of the Coronavirus Aid, Relief, and Economic
Security Act, or CARES Act, to help small businesses add
staff.
In August, the county commissioners voted to increase
Please see CareerSource Brevard, page 21
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Commercial space revenue climbs to $336.8 billion in 2019; despite COVID–19, investment tops $6 billion
online at BrevardBusinessNews.com

By Rich Cooper
rcooper@spacefoundation.org
Vice President
Strategic Communications & Outreach
Space Foundation
COLORADO SPRINGS, Colo. (Oct. 13, 2020) — In the
newest quarterly issue of “The Space Report,” produced by
the Space Foundation, a 501(c)(3) global space advocate for

37 years, space investment in the third quarter of 2020
gained strength.
Investment in space topped $6 billion, through acquisitions, buyouts, and private–equity financing. Acquisitions
and buyouts in the third quarter totaled more than
$3.3 billion in disclosed value across 17 announced
transactions, significantly outpacing the 13 transactions
and $265 million in disclosed value announced in the
second quarter, according to analysis by Quilty Analytics
published in the third quarter 2020 “The Space Report.”
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In private equity and venture capital investments, the
Q3 total reached nearly $2.7 billion in 25 financings
compared to Q2’s $410 million raised in 32 transactions,
Quilty analysis found.
Additionally, The Space Report 2020 Q3 includes
analysis of 2019 commercial space revenue, and annual
data there also shows gains over the prior year, as well as
strong 10–year performance figures.
Commercial space revenue, which represents about
80 percent of the global space economy, climbed 6.3 percent
from 2018, growing to $336.89 billion. Over 10 years, the
increase was 77.8 percent.
Commercial space products and services remained the
largest percentage of the sector, and in 2019 those totaled
$217.72 billion. Though up only 1.7 percent from the prior
year, the sector was up 113 percent from its 2010 total of
$102 billion.
In commercial infrastructure and support industries,
revenues were up 16.1 percent compared to 2018, finishing
at $119.17 billion in 2019. The decade’s change was more
modest compared to space products and services, rising
only 36 percent since 2010.
Commenting on the release of The Space Report 2020
Q3, Space Foundation CEO Tom Zelibor said, “Numbers
such as these reflect the strength and enduring growth of
the global space economy. Investors, entrepreneurs, and
consumers can find confidence and opportunity in multiple
sectors of the space economy, and that type of promise
bodes well for everyone’s future.”
Some 2019 industry highlights:
l Satellite manufacturing reversed a downward trend
in 2019 and is expected to remain strong through 2020.
Airbus and Thales Alenia Space captured 10 of 17 orders
in 2019, and this past summer won significant contracts
valued at more than $1 billion with European Space
Agency and the United Kingdom, fueling confidence in the
continued strength of the market.
l Ground stations and equipment generated more than
$112.45 billion, and a 10–year forecast from the European
Global Satellite Services Agency predicted that the sector
will grow significantly.
l Earth observation satellite revenue also climbed to
more than $3 billion. Almost 32 percent of revenue came
from the sale of raw data collected by commercial satellites.
Approaching the 20th anniversary of continuous
human habitation of the International Space Station, and
with expected private launches by more commercial
launch providers, The Space Report also examined some of
the numbers behind nearly 60 years of space travel.
Since 1961, 580 people from 41 countries have launched
into orbit, according to the Association of Space Explorers
(ASE). That’s an average of 9.8 astronauts per year. In the
nearly 60 years since astronauts have been launching into
space, 62 percent have been U.S. astronauts. Russian
cosmonauts, however, have spent the most cumulative
time on the ISS with a combined 36.6 years.
In as few as three years, private commercial spaceflight
promises to achieve what international space programs
have in the last 59 years. The ASE estimates that once
commercial spaceflight programs are in service, about 200
space travelers per year will experience suborbital flight.
l Space Foundation’s Research and Analysis team
produces The Space Report quarterly to provide regular
updates of global space activity. The Space Report is
available for purchase by the public for $250 per quarter,
or $499 for all four quarters at www.thespacereport.org/
pricing. The full PDF is also available to subscribers of The
Space Report online. Additionally, an online subscription
provides members with searchable access to all the
research conducted for The Space Report since 2005.
OCTOBER 26, 2020
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Stetson University student Pritchard named 2020 finalist; got idea for syringe while working in hospital
online at BrevardBusinessNews.com

By Sandra Carr
scarr3@stetson.edu
Media Relations
Stetson University
DELAND (Oct. 14, 2020) — Stetson University
School of Business Administration senior Bryson
Pritchard of Ormond Beach has been selected as one of
10 finalists in the 2020 Collegiate Inventors Competition for his Dyad Syringe invention.
“I’m extremely happy that I was selected as a finalist
in the 2020 Collegiate Inventors Competition,” said
Pritchard, who is an entrepreneurship and professional
sales student at Stetson. “I’m also grateful for having
the opportunity to present my idea during this fierce
competition.”
Pritchard, who is a critical care technician in the
intensive care unit of Halifax Health Medical Center in
Daytona Beach, came up with the Dyad Syringe after
responding to a patient in cardiac arrest four years ago.
He noticed half–used saline syringes in the hospital

room and a nurse struggling to attach one last syringe
filled with medicine onto the patient.
The Dyad Syringe is a two–compartment syringe
where the rear is pre–filled with saline and the front is
empty, which allows health–care professionals to
administer a specific dosage of medication to a patient
before attaching the syringe to a Luer lock on an
intravenous line (IV).
Pritchard has won around $41,000 during the past
two years with first place wins in the Entrepreneurs’
Organization student entrepreneur pitch competition,
2019 Cairns Foundation Innovation Challenge, Southeast Entrepreneurship Conference, REEF Business
Pitch Competition and Boeing Horizon X Venture, and
a second–place win in 2018 in the Collegiate Entrepreneur Organization’s global pitch competition.
“This competition is important because it puts
Stetson University’s School of Business Administration
in front of a whole new audience and presents an
entirely new set of possibilities,” said Lou Paris,
director of Stetson’s Joseph C. Prince Entrepreneurship
Program. “Qualifying for this event continues to prove

that the faculty are providing entrepreneurship
students with the best skills and training.”
“Professor Paris is the heart of the Prince Entrepreneurship Program,” said Pritchard. “He taught me how
to sell my Dyad Syringe idea and become competitive. I
wouldn’t be where I am today with my company and
invention if it wasn’t for professor Paris and the
encouragement and support that I received from the
Prince Entrepreneurship Leaders Program.”
The National Inventors Hall of Fame’s Collegiate
Inventors Competition is an annual event that has
rewarded innovations, discoveries and research by
college and university students and their faculty
advisors for the past 30 years.
This year’s finalists will be presenting their inventions virtually to a panel of judges from the National
Inventors Hall of Fame and United States Patent and
Trademark Office for a chance at winning $10,000 on
Wednesday, Oct. 28. The second–place winner will
receive $5,000 and People’s Choice Award recipient will
get $2,000. The winners will be announced on Thursday, Oct. 29.
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The Council on Aging of Volusia County named Florida Public Service Commission’s ‘Helping Hand’
online at BrevardBusinessNews.com

By Janeil Jackson
jajackso@psc.state.fl.us
Florida Public Service Commission
TALLAHASSEE –The Council on Aging of Volusia
County (COA) lent a hand to help the Florida Public
Service Commission (PSC) reach consumers eligible for the
Lifeline Assistance communications discount program
during September’s National Lifeline Awareness Week.
This special outreach effort, in the midst of COVID–19
social distancing measures, is being recognized by naming
the COA as this quarter’s PSC “Helping Hand.”
“The Lifeline program makes communications services
more affordable for low–income consumers and can be a

life changer for eligible veterans, unemployed workers, the
homeless and disabled, as well as older Florida residents,”
said PSC Chairman Gary Clark. “We appreciate the
assistance of the Volusia County Council on Aging and our
many other partners to promote the Lifeline discount to
those needing the benefit.”
Each quarter, the PSC highlights a partner agency or
organization whose clients are eligible for the federal
Lifeline Assistance telephone/broadband discount program
or need help reducing energy and water bills. Through
these PSC Helping Hand partnerships, the Commission
shares information to help consumers avoid scams and
stretch their resources to meet monthly bills.
“The Council on Aging regularly hosts educational
events for our clients at our Senior Centers, which are




temporarily closed due to COVID–19,” said Gladys Lacen,
COA manager of recreation, nutrition, and respite
programs. “We appreciate the PSC working with us and
look forward to continuing our partnership with the PSC.”
The PSC schedules events year–round to reach those
who can benefit from information on hurricane preparedness, scam protections, and energy and water conservation. Look for this year’s PSC Helping Hand outreach
partner recognitions on the PSC’s homepage,
www.floridapsc.com, under Hot Topics.
The Council on Aging of Volusia County, founded in
1967, is the only local nonprofit focused exclusively on
assisting the senior population, the fastest–growing age
group in Volusia County. For more information, visit
COA’s website at https://www.coavolusia.org.
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First Lady DeSantis leads mental health discussion at Florida Children and Youth Cabinet member meeting

online at BrevardBusinessNews.com

By Governor’s Press Office
media@eog.myflorida.com
TALLAHASSEE (Sept. 30, 2020) — First Lady Casey
DeSantis, as chairwoman of the Florida Children and
Youth Cabinet, led Cabinet members in a discussion of
the mental health ramifications of the COVID–19
pandemic on Florida’s college students.
The First Lady called for members to analyze and
amplify state college and universities’ responses to the
social and emotional challenges brought on by the
mitigation efforts and policies put in place to address the
virus.
Amid the pandemic, the Centers for Disease Control
and Prevention released data on Americans and their
mental health, substance abuse and suicidal ideation. A
staggering 75 percent of respondents in the 18–24 age
demographic reported at least one adverse mental health
symptom, and in that same age group, 25 percent
considered suicide in the past 30 days.
“It is key that not only our young people feel supported, but that they have the critical resources necessary to meet their mental health needs,” said First Lady
Casey DeSantis. “Universities and college campuses
across the state are vital in the battle against months of
increased isolation and loneliness, which can intensify
anxiety, stress and depression.”
“Under the First Lady’s leadership, the Children and
Youth Cabinet had a meaningful discussion about the
mental health of Florida’s children and youth — including college students,” said Florida Department of
Children and Families Secretary Chad Poppell. “COVID–
19 has had a unique impact on young adults, and I look

forward to working with the Cabinet to ensure they have
healthy, happy college experiences.”
“It was an honor to speak before the Children and
Youth Cabinet today about the importance of the mental
well–being of our collegiate students across the state,”
said Dr. Thomas Joiner, Robert O. Lawton Professor of
Psychology at Florida State University “It is crucial that
Florida colleges and universities continue to provide
necessary resources to mitigate some of the new challenges students are facing due to the pandemic.”

Marsha Q. Houck is the October Artist of the Month at the Studios of Cocoa Beach
If you have missed getting out and about to art shows and festivals, the Studios of Cocoa Beach, 165 Minuteman Causeway in downtown Cocoa Beach invites you to visit their gallery where you can comfortably and safely
view the work of 30 local artists.
Their October Artist of the Month is Marsha Q. Houck of Cocoa Beach. Her award–winning paintings will be
on display all month and one of her art works will be the prize in the monthly free art giveaway.
Following a busy career in nursing, Houck “finally had time” to pursue a love of art. She made the most of
opportunities to take lessons with established artists as well as studying via instructional tapes. She joined the
Studios of Cocoa Beach as a volunteer hoping to learn more from access to the resident artists. They convinced
her to join them and share her talent with the public.
Her paintings in acrylics, oils, and mixed media are often inspired by photographs taken on the beach or from
family property in the Low Country of South Carolina.
Houck says that she has found two things to be constant as she learns and grows as an artist. “The first is the
joy I experience when creating a new work of art. The second is the friendships formed when meeting and
working with other artists who share that joy.”
A gift pack of note cards featuring her painting “Day is Done” will be the prize in the Studio of Cocoa Beach’s
October Art Giveaway. You can enter this free drawing in person or click on the QR code displayed in the Studios
of Cocoa Beach’s window.
At this time, the Studios of Cocoa Beach is open for limited hours, from 10:30 a.m. to 3:30 p.m. Wednesday and
Thursday, 10:30 a.m. to 8 p.m. Friday and Saturday, and by appointment. Hours are subject to change.
Call (321) 613–3480 for updated hours or to schedule an appointment. You can view profiles of the artists, see
more views of Houck’s work, and learn about this nonprofit gallery at www.studiosofcocoabeach.org.
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The Cabinet heard from Dr. Thomas Joiner, who
oversees Florida State University’s Laboratory for the
Study and Prevention of Suicide–Related Conditions and
Behaviors, on the measures the university is taking to
ensure their students’ mental wellbeing.
The Cabinet also heard from Erik Dellenback, who
leads the Governor’s Faith and Community Based
Initiative, on the office’s collaboration with the Department of Children & Families to bolster foster parent
recruitment efforts.

customers to know we’re always here to help. Our hope is to make this
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Aging Matters in Brevard awarded $115,000 national grant to support, expand senior volunteer presence

online at BrevardBusinessNews.com

By Terry Stone
tgstone@mindspring.com
Director, Retired and Senior Volunteer Program
Aging Matters in Brevard
COCOA — Aging Matters in Brevard announced it
has received a Senior Corps RSVP grant of $115,000
from the Corporation for National and Community
Service (CNCS), the federal agency for volunteering
and service.
This award will support 874 Senior Corps RSVP
volunteers serving in Brevard County, and expand
Aging Matters’ Senior Corps presence.
“Our partnership with CNCS is at the core of what
Aging Matters does for the community each and every
day. We would not be able to provide the services to
the thousands of clients we have throughout the
county without our volunteers. They are 100 percent
the lifeblood of our organization,” said Josh Jensen,
CEO, Aging Matters in Brevard.
The funds were awarded as part of a Senior Corps

grant competition to increase the impact of national
service in new or specific geographic areas. Through
Aging Matters in Brevard, Senior Corps volunteers
will deliver Meals on Wheels, provide transportation
for seniors and veterans, provide services for seven
partner nonprofit agencies, instruct Bone–Builders
classes and be on call to help in emergencies.
With RSVP, volunteers choose how and where they
want to serve. They choose the amount of time they
want to give, and they choose whether they want to
draw on their skills or develop new ones. To sign up,
visit agingmattersbrevard.org and click on the
volunteer button, fill out the form and submit it.
RSVP will contact you to complete the registration.
Today, Senior Corps engages roughly 200,000
Americans at more than 20,000 locations across the
nation through its Foster Grandparent, Senior
Companion, and RSVP programs. Established in
1971, RSVP engages Americans age 55 and older in
citizen service that addresses the nation’s most–
pressing challenges — everything from fighting the
opioid epidemic, reducing crime and reviving cities,

connecting veterans to jobs and benefits, preparing
today’s students for tomorrow’s jobs, ensuring seniors
age independently and with dignity, and helping
Americans rebuild their lives following a disaster.
While serving, Senior Corps volunteers also
improve their own lives, staying active and healthy
through service. A growing body of research points to
mental and physical health benefits associated with
volunteering, including lower mortality rates, increased strength and energy, decreased rates of
depression, and fewer physical limitations.
Aging Matters in Brevard is a private 501(c)(3)
not–for–profit organization recognized by the Florida
Department of Elder Affairs and the Area Agency on
Aging as the lead agency for senior services in
Brevard County.
Established in 1965, Aging Matters in Brevard’s
mission is to serve the aging citizens of Brevard
County, supporting independence, health, safety and
quality of life.
For more information on Aging Matters in Brevard,
visit www.agingmattersbrevard.org.
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Animal Specialty & Emergency Center of Brevard
Continued from page 12
legal, marketing, and operations. NVA has fostered a
doctor–friendly environment, enabling veterinarians to
focus on what they love.
NVA has a portfolio of veterinary hospitals and pet
resorts in more than 40 states, creating wide career–
advancement opportunities for its employees.
And Love is on the move with NVA. She has been
named an operations support manager for NVA’s East
Coast region. Her territory includes Maryland, Delaware,
Massachusetts, New York, Pennsylvania, and Virginia.
There are 12 specialized NVA hospitals in her region.
“It’s a big step up, but one I really wanted to take,” she
said. “It was a position that I aspired to. It’s going to be
exciting. I will be doing a lot of traveling, but most of it
will be by car.”
Love is one of only four operations support managers
for NVA nationwide.
One job responsibility for these operations support
managers is to create protocols for the practice managers
to help them excel in their respective positions and help
their facilities shine.
Love said one project she will be involved in is creating
a company manual “for new managers, onboarding them
step–by–step. That project is going to be extremely
important.”
She added, “Since I have already been in their position
as a practice manager, I know some of the challenges
they face on a daily basis. I will be using my experience to
help them along the way to be the best practice managers
they can be.”
In addition to veterinary hospitals, Love has worked in
hospitals that treat humans.
“My original career goal was to become an elementary

education teacher. But that changed with the birth of my
children. Two of my three children were diagnosed with
cystic fibrosis. I decided I wanted to work in the health–
care field. I went back to school and got my pharmacy
technician certification. I started working in the intravenous therapy room of a hospital. I was an IV pharmacy
technician for four years,” said Love, whose sister lives on
the West Coast of Florida.
Cystic fibrosis is a disorder that causes severe damage
to the lungs, digestive system and other organs in the
body. Although cystic fibrosis is progressive and requires
daily care, people with the disorder are usually able to
attend school and work.
Love said she lost her son Patrick. “My life changed.”
Long ago, the field of veterinary medicine was
dominated by men. In 1964, there were only 277 female
veterinary graduates in the Unites States. In 2017,
women represented the majority — 10,200 or more than
80 percent — of enrolled students in veterinary medicine.
It marked the first time that total male matriculation
was below 20 percent. It’s been 34 years (1986) since
there was an equal number of male and female students
attending veterinary schools in America.
“Women are leading the way in the veterinary field
today. It’s a career they have chosen,” said Love.
According to the American Veterinary Medical
Association, the current ratio is 55 percent female and
45 percent male in the veterinary market (private and
public). Nearly 90 percent of the certified veterinary
technician workforce are women.
October is “Pet Wellness Month,” founded by the
American Veterinary Medical Association. This is the
month for pet owners to stop and check on their pet’s

health and if necessary, make a veterinary appointment.
According to the Human–Animal Bond Research
Institute, research shows that pets have a positive impact
on human health, including low stress levels, blood
pressure and increased physical activity. “With pets
playing such a helpful role in helping human health, it’s
only appropriate pet owners do the same for their faithful
companions.”
Overall health includes dental health. About 80 percent of dogs have dental disease by age 3, which can lead
to health issues downstream and countless ailments, says
the American Veterinary Medical Association.
As many pet owners around the nation stay at home
during the coronavirus pandemic, they are discovering
“the benefits of sharing more time with their pets,” said
Love.”
And a new survey conducted by LendingTree found
pet owners are spending more on their furry friends amid
the pandemic. Researchers surveyed nearly 1,400 pet
owners about spending. The survey found one–in–three
pet owners increased spending during the pandemic. The
spending is uplifting the veterinary business.
“We’re seeing that trend throughout our hospitals. Our
specialty division business and our ER business has
increased with the pandemic,” said Love, whose company
is in the process of recruiting a practice manager to fill
her role at the Melbourne hospital.
“I’ve been working to set this hospital up for success,
so the next practice manager can step in and thrive —
take it to new heights. I’m going to miss everyone on the
team very much. We have great veterinarians. We have
great technicians. We have a great staff. They all have
been my family,” said Love.
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Neighbor Up Brevard named a Bank of America Neighborhood Champion; to take on new challenges
online at BrevardBusinessNews.com

By Brandy Bean
development@neighborupbrevard.org
Development Director
Neighbor Up Brevard
Neighbor Up Brevard, a nonprofit community development corporation active since 2001, has been named a
2020 Neighborhood Champion by Bank of America.
Neighborhood Champions is an invitation–only
program for nonprofits poised to take their work to the
next level while delivering meaningful results in their
communities.
Through the Neighborhood Champions program, Bank
of America empowers nonprofit leaders to more effectively
address pressing community needs by providing a
combination of leadership development and $50,000 in
flexible funding. Neighbor Up Brevard is one of 42
organizations chosen this year.
Karen Jacobs, senior vice president and market
manager for East Central Florida, said, “Bank of America
invests in the communities it serves through programs and

partnerships addressing complex societal challenges, such
as economic mobility, through investments in workforce
development, basic needs and community growth.”
Neighbor Up Brevard — with a mission to revitalize
impoverished communities, and its programs — falls
squarely within Bank of America’s goals.
The DOCK provides a safe haven for 150 youth who
attend after school and during summer camp; receiving
academic and leadership skills in a nurturing environment.
Greater Heights Apartments is an 18–unit complex
supporting working families and seniors with affordable
housing.
The Evans Center is impacting a neighborhood by
making affordable healthy food and health care available
within walking distance, while also providing new jobs.
Neighbor Up Brevard’s Lynn Brockwell–Carey,
executive director since the organization’s inception, said,
“We are deeply honored and grateful to be named a Bank
of America 2020 Neighborhood Champion. This award
comes at the perfect time, as Neighbor Up is poised to take
on new challenges and to grow as an organization. We are
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passionate about partnering with neighborhoods, to assure
greater hope and opportunity for all Brevard residents.”
Michael Ayers, president of the Melbourne Regional
Chamber, was one of the representatives gathered on a
Zoom call to notify Neighbor Up Brevard staff.
He said, “You all do such amazing work in our community and I have had a chance to see firsthand the impact
you are having. I thoroughly enjoyed my time visiting the
DOCK and know the benefits the Evans Center is
providing to so many in need. Congratulations on being
selected the 2020 Bank of America Community Champion
Award winner. The tremendous impact you have on our
community with your limited resources is amazing and I
can’t wait to see how many more individuals you will be
able to serve with this award.”
Neighbor Up Brevard was founded as Brevard Neighborhood Development Coalition in 2001. Neighbor Up
Brevard’s mission is to plan, facilitate and implement
solutions for the revitalization of impoverished neighborhoods. To learn more about how you can “Neighbor Up”
and have an impact in your community, visit
www.neighborupbrevard.org.

SWITCH
& SAVE!
Christian Care
new ad emailed

THE MOST TRUSTED NAME IN
FULL
COLOR
HEALTH
CARE
SHARING

400K+

$50M+

900K+

MEMBERS ACROSS
AMERICA

SHARED
PER MONTH

NATIONWIDE
PROVIDER NETWORK

Medi-Share is for individuals, couples, and families who want affordable
access to quality health care and a Christian community they can count on.

Save Up To 50% Or More Per Month

63DWULFN'U

5$3,'36&20
6DWHOOLWH%HDFK)/
BREVARD BUSINESS NEWS / 20

For more info, call 321-312-7500 or visit ChooseMediShare.com

Call Adrienne Roth at 321-951-7777 for Advertising Information

OCTOBER 26, 2020

BBN

BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

CareerSource Brevard
Continued from page 13
funding for the Workforce Recovery Assistance Program to
$2.25 million, up from the previously approved $750,000.
The program is administered by CareerSource Brevard,
said LaFlore.
“The county provided us with CARES Act funds to
assist local businesses during the pandemic. Basically, we
are working to return employees to their company’s
payrolls. Just through the month of September, we put a
total of 70 people back to work because of this program.”
To qualify, a business or nonprofit organization must
have 50 or fewer employees, and must have had to lay off
or furlough employees because of the pandemic.
CareerSource Brevard encourages small businesses to
apply for the Workforce Recovery Assistance Program. The
program, which ends Dec. 30, 2020, is for employees who
make up to $16.50 per hour.
Here are the answers to some frequently asked
questions about the Workforce Recovery Assistance
Program:
What are the eligibility criteria for businesses to
participate in this program?
l The business must have been open and operational on
Jan. 1, 2020, and still currently open and operating.
l The business must be physically located in Brevard
County.
l A Brevard County business license is required.
l The business must have experienced layoffs or
furloughs because of COVIID–19 on or after March 1,
2020.
Will everyone who applies be approved for the program?
l This is a first–come, first–served program, and
applications for eligible businesses will be approved until

all funds allocated for this program have been obligated.
How can I apply for this program?
l Visit CareerSourceBrevard.com for access to the
Workforce Recovery Assistance Program application.
What is the wage rate and the number of hours for
employees?
l The wage cap for each employee participating in this
program is $16.50 per hour. Each employee can work up to
40 hours per week; no overtime will be authorized.
How are the funds distributed to businesses?
l There is no direct receipt of funds to the business or
nonprofit. Employees who are participating in this
program will be employed temporarily through a staffing
agency (employer of record) and the business or nonprofit
will sign an agreement as a host worksite.
“The Workforce Recovery Assistance Program is
helping businesses that are currently open and operational
rehire laid off or furloughed employees. This program is
having a positive economic impact,” said LaFlore.
Since the pandemic, CareerSource Brevard has hosted
three job fairs, including one targeting the manufacturing
sector.
LaFlore said CareerSource Brevard’s next job fair is
designed to help veterans. The fair is called “Paychecks for
Patriots” and will get underway at 10 a.m. on Wednesday,
Nov. 18.
Registration is available at CareerSourceBrevard.com.
The Florida Department of Economic Opportunity, the
Florida National Guard, the Florida Department of
Veterans Affairs, and participating Florida employers are
partnering with CareerSource Florida’s local workforce
development boards to connect veterans with careers in
their communities.
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The annual Paychecks for Patriots events bring
employers with current position openings in Florida
together with veteran and military family candidates.
Over the last seven years, more than 6,000 veteran
candidates and military family members who participated
in Paychecks for Patriots events across the state have
gained employment.
“We’re honored to help veterans find employment
through this program,” said LaFlore. “It’s important that
they register with us and visit our website.”
On Sept. 25, Gov. Ron DeSantis announced the Phase 3
reopening of Florida businesses, including allowing
restaurants to operate at full capacity. There will no longer
be operational limitations enforced by the state.
He also issued an Executive Order prohibiting local
municipalities from restricting the reopening of businesses.
They must be allowed to operate at least at 50 percent
capacity, regardless of local rule.
“We are saying in the state of Florida everybody has an
opportunity and the right to work,” said Gov. DeSantis.
“Every business has the right to operate.”
He highlighted that the restaurant industry is difficult
to succeed in — with thin margins and the devastating
effects from the COVID–19 shutdown on operators and
their employees since March.
“We’ve helped some businesses in the hospitality sector
with this recovery program. I’m looking forward to
businesses reopening and bringing people back to work.
With restaurants reopening and some of the leisure and
hospitality businesses reopening, we are starting to see
some upticks in inquiries and job postings for some of our
local employers, big and small. That is great news. A lot of
people are looking forward to 2021,” said LaFlore.
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The Pharmacy

Continued from page 1
The space reserved for compounding preparations
must have at least two climate–controlled, enclosed and
distinct areas: a cleanroom, or buffer zone, in which the
primary engineering control is located, and the anteroom,
she said.
“We designed the facility to be able to do shift work.
People will be able to use this facility 24 hours a day,
seven days a week. We will be hiring more staff and part–
time technicians. We are putting ourselves in a position to
be very competitive in pharmaceutical compounding,”
said Goudelock.
Millions of medicines are compounded each year in the
U.S. to meet the unique needs of patients.
In addition to a big push into compounding, The
Pharmacy’s new location will also sell specialty products
and has increased its over–the–counter offerings,
including a large selection of vitamins. “The retail area is
a part of the business we have vastly expanded,” said
Goudelock.
“People can shop for more natural products. We have a
coffee and tea bar, too. Customers can sit and view our
beautiful oak trees out front. Everything we did for this
project was designed to create a great customer experience.”
“Margaret put this entire project together for the new
store and she did a fabulous job,” said Clark.
Consumers credit independent community pharmacies
with providing outstanding customer service, according to
surveys conducted by J.D. Power, “Consumer Reports,”
and others. Patients are a name — even family, at these
pharmacies — not a number.
“We are a family–friendly pharmacy,” said Goudelock.
“We have comfortable chairs if people want to relax for a
few minutes at our new facility. And we will have free
Wi–Fi for customers.”
She added, “In general, we are offering more services
and amenities in a warm Southern hospitality style.
Mr. Clark and I are both from South Carolina and also
lived in Mississippi. So we’re welcoming people to our
traditional Southern atmosphere.”
Clark is a graduate of the University of Mississippi
School of Pharmacy. Goudelock also attended Ole Miss,
studying journalism.
“We went to Ole Miss at the same time but we didn’t
know each other then,” said Clark.
They are both from South Carolina. “We were born at
the same hospital in South Carolina. We first met in
Brevard County,” said Goudelock, whose résumé includes
having served as the regional director for the Republican
Party of Florida for Region 16, which includes Brevard
County, part of Orange County, and Indian River County.
She was in that role from April 2018 to May 2019.
Her late father, Dr. John Goudelock, graduated from
the University of Mississippi School of Medicine. He
served as a surgeon in Vietnam with the U.S. Army
Medical Corps.
Goudelock designed Clark’s first store and now his
second one. Clark made a sizable investment reworking
the new facility and installing equipment in order to do
both nonsterile and sterile compounding.
“The current building that houses The Pharmacy is
not physically suited for the type of equipment we needed
to really ramp up compounding. We’re excited to be able
to offer these services at our new location when it opens in
early November,” she said.
Goudelock did the research and put together the
business plan for The Pharmacy to expand into full–
fledged compounding.
A rapidly growing geriatric population base suffering
from various diseases will drive the U.S. compounding
OCTOBER 26, 2020

pharmacies market years into the future, says a report by
Market Size Forecasters.
Compounded medications offer benefits such as
formulation of liquid dosage for patients with difficulty
swallowing pills, combining certain prescriptions into a
single dose permitting patients to take one pill instead of
several, as well as availability of hypoallergenic versions
of drugs for individuals allergic to certain dyes and
preservatives.
“I believe our compounding capability is going to help
set us apart in this business,” said Clark, who has been
an independent pharmacy owner for nearly 20 years. “We
will be doing everything from hormone replacement
compounding to dermatology compounding to veterinary
medicine compounding. You have to have the proper
facilities to be able to do what we’re doing in the field of
compounding. We’re going all out. We put in a state–of–
the–art sterile compounding facility to do hazardous drug
compounding and hazardous nonsterile compounding. We
will be doing a little bit of everything, even eyedrops for
animals. We are looking to specialize in certain products.”
The rise in hormone–replacement therapy is fueling
demand for compounded drugs, according to Persistence
Market Research. Compounded drug hormone–replacement therapy is gaining popularity in restoring and
balancing hormones in the body.
In recent years, an increasing number of people have
shown a positive attitude toward hormone–replacement
therapy. Research activities are being conducted to
discover the most effective delivery method of compounded drugs for patients undergoing hormone–
replacement therapy. Hormone–replacement therapy is
being prescribed to treat various conditions, especially in
women, including pre–menstrual syndrome, weight gain,
and other conditions.
The dermatology application segment of compounding
accounted for more than 18 percent market share in 2019,
according to Global Market Insights. Dermatology
compounded medications can be used for individuals
having allergies to commercial drugs.
Similarly, compounded medications can be prepared
— based upon a patient’s needs — without certain
ingredients, preservatives, and additives. Moreover,
dermatology compounding products are available in a
variety of formulations, such as sprays, solutions, gels,
foams, ointments and others, to treat skin disorders,
including psoriasis, eczema, and acne.
In general, many patients have unique health needs
that off–the–shelf, manufactured medications cannot
meet. For these patients, personalized medications —
prescribed by licensed practitioners and prepared by
trained, licensed pharmacists — often are the only
solution.
A patient may not be able to tolerate the commercially
available drug, the exact preparation needed may not be
commercially available, or a patient may require a drug
that is currently in shortage or discontinued.
All pharmacists and pharmacies, including compounding pharmacies, are licensed by state boards of pharmacy.
Additionally, the U.S. Food and Drug Administration has
authority over some aspects of compounded prescriptions.
While most pharmacies offer some level of compounding, the majority of compounding is done in pharmacies
that have made the investment in equipment and
training.
The United States Pharmacopeia, or USP, an independent scientific organization, recently published new and
revised compounding standards, said Goudlelock,
specifically citing “USP 797” (Nonsterile Preparation) and
“USP 800” (Hazardous Drugs). These standards help
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ensure the quality of compounded medicines.
USP General Chapter 797 is a national standard for
process, testing, and verification of any compounded
sterile preparations. The revision reflects new science and
evidence based on updated guidance documents, best
practices, and new learning.
General Chapter 800 is a new standard developed by
USP “that establishes practice and quality standards of
hazardous drugs to minimize the exposure to hazardous
drugs within health–care settings. This standard aims to
promote worker safety (pharmacists, pharmacy technicians, veterinarians, veterinary technicians, and others),
patient safety, and environmental protection.”
Trained pharmacists are approved to personalize the
medicine for the patient, meeting their specific needs such
as strength, dosage, flavor, and exclusion of ingredients to
which the patient is allergic or sensitive.
Compounding veterinary medication provides a wide
range of options too, including the addition of flavors to
the drug and customized delivery systems, to make it
more palatable.
“We are pet lovers. ‘Angel,’ our shop dog, is at The
Pharmacy with us every day,” said Goudelock.
Common examples of appropriate compounding in
veterinary medicine are mixing two injectable drugs,
preparing an oral paste or suspension from crushed
tablets, or adding flavoring to a drug.
The U.S. pharmaceutical compounding market is
valued at roughly $5 billion and growing, with $1 billion
coming from the veterinary market. Cash payments for
services are more common among compounding pharmacies than traditional dispensing pharmacies.
According to a survey by the National Community
Pharmacists Association, patients pay for half of compounded prescriptions with cash.
The independent pharmacy marketplace is valued at
$75.8 billion, according to the National Community
Pharmacists Association, the “voice” for the independent
pharmacy industry, which represents 21,000 small–
business community pharmacies nationwide employing
250,000 individuals.
And, contrary to what some people may believe,
community pharmacies in America are on the rise, not
the opposite.
A new academic analysis, “Independent Pharmacies in
the U.S. are More on the Rise than on the Decline,” sets
the record straight on the health of locally owned
pharmacies in America. The research shows that the
overall number of independent stores has increased by
2,600 over the last decade, or by nearly 13 percent. The
analysis was conducted by two professors at Pennsylvania
State University.
Key findings include:
l In terms of absolute change in the number of stores,
independent pharmacies are faring better than chain
pharmacies. Between 2010 and 2019, the number of
independent pharmacies increased more than 2,600
stores, or 12.9 percent, whereas chains lost around 80
stores, or 0.2 percent.
l The relative growth in the number of independent
pharmacy stores at the state level is positively correlated
to chain pharmacies. When chain pharmacies grow
within a state, independent pharmacies also increase.
“Independent pharmacists in neighborhoods around
the nation play an important role in the health–care
system,” said Clark, adding, “With our new location,
designed to be customer–friendly, we are excited about
the future. We have new capabilities. We started working
on this project about one year ago. And now we’re ready to
serve customers.”
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